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SCRRETERA ENTE CETES 


this time tomorrow you can own the smartest investment you ever 
ade in your life: a new automatic Gas range. There’s not an inch of 
mpromise in its entire make-up. Broiling is completely smokeless; 
king, even and exact. Heat never lingers on the top burners; once 
as is off, it’s off! You'll find your new Gas range is more precise, 
ore flexible, much easier to keep clean. Actually, no other ranges 
e you as many fascinating features, cook as well. Isn’t it remarkable 
at the new automatic Gas ranges cost less to buy, install and run? 
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Long vigils in the biting cold, up- 
turned collars, fleeting shadow and 
brilliant snow—winter again! Photo 
by Standard Oil Company (N. J.) 


i” new years resolution is to 
make the A. G. A. Monthly more 
helpful and informative to the busy 
gas company executive—the man 
over whose desk passes a daily 
flood of letters, memorandums and 
important documents. . . . We hope 
that you will take a few minutes 
to read “Straws in the Wind” this 
month. You will find something new 
—a capsule round up of important 
projects for 1954. . . . President 
Eacker’s year-end report contains a 
wealth of information on practically 
every industry field of endeavor. 
. . . Then, too, there’s a report on 
the first A. G. A. study of future gas 
requirements. . . . Every gas man 
concerned over the need for strong 
industry promotions will want to 
study the latest company plans for 
the Mrs. America contest. . . . It’s 
annual report time! David Cowan’s 
challenging article may help your 
company to make its report more 
valuable to investors. . . . Before 
you pass the Monthly on for some- 
one else to read, we suggest that 
you turn to page 10 and ask this 
question: “Is everyone in my com- 
pany thoroughly familiar with the 
15 points of the “Action Program?” 
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What is A. G. A. doing to serve the gas industry? 
In order to determine the answer, the editors have 
checked every activity from accounting to utilization. 


ond 


"A.G.A. CAPSULE CALENDAR 


It is impossible to list them all, but here is a round up 
of 59 of the most important and most varied projects. 
It’s a capsule view of what's in the wind at A. G. A. 





PROMOTION 


@ There are now at least 30 manufacturers of gas clothes 
dryers and 25 manufacturers of gas incinerators. Hard-hitting 
promotional campaigns on dryers (February-March, Novem- 
ber-December) and incinerators (June-July) are designed to 
help gas capture a larger share of these lucrative markets (a 
PAR activity). 


@ Watch for announcement of industry tie-ins with a new 
RKO comedy “Susan Slept Here” now being filmed. Dick 
Powell and Debbie Reynolds are starred and half a dozen 
scenes in a New Freedom Gas Kitchen are featured (a PAR 
activity). 


@ The industry's Spring Showing of automatic Matchless gas 
ranges in April and May is expected to encourage more com- 
panies to feature the new types of automatic ignition devel- 
oped in the recent field test program reported in the Decem- 
ber MONTHLY (a PAR activity). 


@ Next items to be completed in the A. G. A. School Educa- 
tion Program will be two books for science teachers on ex- 
periments with gas. Work is also under way on a series of 
charts showing science in action in gas appliances (a PAR 
activity). 


@ A. G. A. is working on plans to establish a New York 
studio where the industry can supply gas appliances and 
kitchens to photographers, TV and film producers who do 
not have their own facilities but whose materials receive 
national distribution (a PAR activity). 


@ Gas companies in 25 states have signed definite contracts 
supporting the Mrs. America contest in 1954. Elimination con- 
tests are expected to be held in very state, Canada and the 
District of Columbia (a PAR activity). 


@ The second mobile Heart Saver Kitchen is being con- 
structed by Mutschler Bros. in cooperation with participating 
manufacturers. Several more of these mobile kitchens are ex- 
pected to be built this year (a PAR activity). 


@ Beginning late this year half a floor of the new eight- 
story National Housing Center in Washington, D. C. will be 
devoted to a unified exhibit of New Freedom Gas Kitchens 
and gas appliances (a PAR activity). 


@ The official kitchen film of the National Association of 
Home Builders for 1954-55 will be produced by the A. G. A. 
New Freedom Gas Kitchen Bureau this year. Star of the film 
will be a kitchen that will be featured in Woman‘s Home 
Companion in September and duplicated by builders through- 
out the country (a PAR activity). 


RESEARCH AND TESTING 


@ Looking toward the future, gas industry leaders will as- 
semble at Cleveland, Ohio on January 13-14-15-18-19 for a 
demonstration of advanced domestic gas range design possi- 
bilities. Experimental oven, broiler and top burner units will 
be displayed. All incorporate new and contemporary burner 
and pilot design together with improvements in ignition and 
control features developed by the A. G. A. Laboratories 
(through PAR-sponsored research). 


@ What should be the standard of performance for pilot dust 
filters? This is one of the questions pertaining to the establish- 
ment of listing standards for pilot dust filters to be considered 
at the January meeting of the Subcommittee on Listing Re- 
quirements for Gum Protective Devices. 


@ Extensive revisions to the central heating appliance ap- 
proval standards to incorporate recent developments in the 
design and applications of horizontal furnaces are being 
prepared by the Subcommittee on Approval Requirements for 
Central Heating Appliances. These proposed revisions will 
soon be distributed to the industry for criticism. 


@ A potato frying test for evaluating performance of gas 
deep fat fryers in terms of energy consumption in Btu per |b 
of potatoes was recently adopted by the Subcommittee on 


@ A new service designed to give had 
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Mad picture of things to come 


Approval Requirements for Commercial Cooking Equipment. 
This procedure, to be distributed to industry for criticism, is 
based on extensive studies by the Laboratories to correlate 
such tests with field performance. 


@ 1954 Research budget allocation of $1.3 million reflects 
industry’s growing awareness of the importance of technical 
advancement. General improvement of technological aspects 
of the gas industry from natural gas recovery to venting the 
customer's premises is the aim of the comprehensive 1954 
research program (a PAR activity). 


@ A research project is underway surveying the operations of 
underground storage. Purpose—to select and recommend a 
comprehensive and integrated experimental attack on the 
problems of this important phase of fuel supply (a PAR 
activity). 


@ One of the needs of the industry is an increase in the air- 
conditioning load. There are two reasons: to have more am- 
munition to combat competition and to hedge the winter 
heating load by filling in the summer valley. To this end, re- 
search is being initiated for the investigation of potential 
methods of cooling, using gas as the fuel (a PAR activity). 


@ Results of laboratory tests on silicone-type oven door seals 
are to be covered in a forthcoming research report under 
preparation by the A. G. A. Laboratories. Preliminary studies 
with such materials indicate good performance possibilities 
under heat and service conditions experienced in domestic 
range applications (a PAR activity). 


ACCOUNTING 


@ First complete packaged unit on customer relations train- 
ing will be available to the gas industry by early spring. For 
about the cost of an automatic typewriter, companies will 
receive a series of professionally prepared sound-slide films, 
meeting guides, employee booklets, and a_ supervisors’ 
manual. 


@ Industry and public alike are awaiting the introduction of 
a new tax bill in Congress this month. A subcommittee of the 
A. G. A. Taxation Committee is prepared to counsel the Com- 
mittee of Executives on Taxation on what position, if any, the 
industry should take on the proposed legislation. 


@ Another accounting subcommittee is studying ways and 
means of training industry personnel to know and use elec- 
-tronic equipment. Section representatives are periodically 
consulting with electronic machine manufacturers on utility 
industry requirements. 


HOME SERVICE 


@ Spring activities for home service indicate a noticeable 
trend toward the theater cooking school—a popular feature 
with dealers and a practical way of tieing-in with the A. G. A. 
range and dryer campaigns. 


@ There will be ideas galore in the A. G. A. Home Service 
Committee’s coming booklet on “Promotion Quickies.” Pub- 
lication will be about March first. 


@ “Modern Kitchens for Homemaking Instructions,” a booklet 
now in preparation by the Home Service Committee, will be 
available about May first. It will be featured at the home 
service exhibit during the annual convention of American 
Home Economics Association in July. 


INFORMATION PROGRAM 


@ Prime target of the 1954 program of the Public Information 
Bureau will be to stimulate greater local use of gas industry 
material, releases, and photographs. More direct contacts 
with member companies will be developed and, if possible, 
some regional meetings will be held to demonstrate how 
A. G. A. information can be used more effectively. 


INDUSTRIAL & COMMERCIAL 


@ During the coming year, the A. G. A. Metals Committee 
will investigate the most efficient gas applications to the 
Cermet (ceramics to metal) method of processing. Cermets 
is an increasingly valuable field for protective finishes. 


@ The gas industry's first promotional campaign on all water 
heating applications is planned for February, March and 
April. The campaign will concentrate on adequate hot water 
for hotels, restaurants and _ institutions, using the slogan, 
“Plenty of Hot Water Pays—All Ways!” (A PAR Plan activity) 


@ Aware that the big job in a foundry is to get the work out 
as fast as possible, the Metals Committee is investigating 
possibilities of speeding up melting rates for brass and 
aluminum. 


@ During the latter half of 1954, a special educational dem- 
onstration will be developed for member companies to pre- 
sent before meetings of operators of volume feeding estab- 
lishments. (A PAR Plan activity) . 


@ Industrial Gas Practices Committee, augmented by mem- 
bers from interested industries, expects to complete standards 
for the installation of consumer owned piping and the utiliza- 
tion of equipment in industrial and commercial establishments. 


@ Improvement of commercial gas cooking equipment, par- 

ticularly ranges and ovens, is being studied by an A. G. A. 

committee whose findings will be reported to the Approval 
(Continued on next page) 











Requirements Subcommittee on Commercial Appliances. The 
committee is continuing to encourage greater A. G. A. ap- 
proval of commercial gas cooking appliances. 


@ The successful P.E.P. (Performance, Economy, Profit) sales 
campaign on commercial gas cooking equipment will be re- 
peated in the fall. Participation is expected to be even 
greater than in 1953. (A PAR Plan activity) 


@ A special survey of 25 leading universities will be spon- 
sored by the newly organized Promotional Education Com- 
mittee of the Industrial and Commercial Gas Section. Objec- 
tive—to learn how to promote dissemination of information 
on industrial and commercial gas and use of modern gas 
equipment for students in engineering and technical schools. 


Early in January, the Chemical Processing Subcommittee 
will meet to complete its guide for equipment and applica- 
tions of gas for chemical processing. The chemical field is 
a largely unexplored frontier for industrial gas sales. 


The Industrial Processing Committee is expanding its in- 
vestigation of new techniques and equipment in the textile, 
paper, food, glass, ceramics and industrial drying fields. 


OPERATING 

@ The LP-Gas Utility Code Committee's revision of Pamphlet 
59, LP-Gas Utility Code, has been approved by the National 
Fire Protection Association Committee on Gases and will be 
available in printed form in May 1955. 


@ Underground Storage Committee will publish this year 
copies of legal statutes and documents used in securing prop- 
erty rights for storage facilities, and is also preparing stand- 
ard definitions of technical terms used in this work. 


@ Large Volume Gas Measurement Committee is gathering 
operating reports on measurement practices in various com- 
panies. 


@ “Purging Principles and Practices” will soon be published. 
Two hundred-plus pages on the practical application of purg- 
ing principles in placing into or removing from service gas 
plant equipment and piping and gas pipelines. 


@ “Gaseous Fuels,” to be published early this year, is a 
completely revised edition of “Fuel Flue Gases,” first pub- 
lished in 1940. The nature, fundamental laws, composition, 
and utilization of gases will be summarized and the manners 
in which chemistry can be practically and usefully applied 
to daily gas industry problems will be delineated. 


@ Subcommittee on Plastic Pipe Standards will make a study 
of industry experience in the use of plastic pipe tubings and 
fittings and an attempt made to develop standards and 
methods of installation and maintenance. 


@ Load Dispatching Committee will prepare a manual or 
guide covering qualifications necessary in dispatching per- 
sonnel, training programs, and duties and responsibilities of 
load dispatchers. 


@ The Builders’ Subcommittee will issue an enlarged report 
covering the latest equipment and processes developed by 
companies serving all phases of the gas industry. 


RESIDENTIAL 


@ An illustrated booklet spelling out the gas industry’s stake 
in the new home market is being completed by the A. G. A. 
Committee on Housing (a PAR activity). 


@ How-to-do-it details of selling gas all-year air conditioning 
will be featured in a book soon to be published by the 
A. G. A. Gas All-Year Air Conditioning Committee (a PAR 
activity). 


@ A. G. A. Domestic Range and School Education Committees 
have completed a study of 120 utilities on the replacement of 
gas appliances in local schools. Results will be published in 
booklet form early this year (a PAR activity). 


STATISTICAL STUDIES 


@ National sales potentials of various gas appliances are 
being calculated by the A. G. A. Bureau of Statistics and 
should be available to the industry in the spring. This new 
project will provide information to help companies in their 
local marketing activities and particularly in their participa- 
tion in the Gas Industry Development Program. 


@ A valuable new study probably will be undertaken on the 
acceptance of different types of gas appliances in housing 
constructed last year. The work will be completed during the 
coming summer. 


@ Forecasts of gas requirements and supplies through 1956 
are reported on page 11. Questionnaires have been mailed 
to the industry requesting data through 1957 and a revised 
survey will be published based on the responses. 


GENERAL ACTIVITIES 


@ The first joint meeting ever held by the rate committees of 
American Gas Association and Independent Natural Gas 
Association of America is scheduled for early in the year. 
Purpose is to give distribution and transmission rate men a 
better understanding of each other’s problems in order to 
facilitate rate changes. 


@ Employee benefits and fringe labor costs, subjects of 
great interest to management, will be surveyed by the 
A. G. A. Personnel Committee. This annual study enables 
participating gas companies to compare employee benefits 
and labor costs with those of other member companies. 


@ Late in 1953, a scientific test of gas vs. electric domestic 
type water heaters was completed at the University of Illinois. 
A report to the industry, due in early 1954, will provide help- 
ful data on deliverability and performance of water heaters 
under the heavy demands of modern living. 


(Continued on page 53) 
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Banner year ahead 
for gas industry 





By EARL H. EACKER 


President, American Gas Association, 
President, Boston Consolidated Gas Company, 
Boston, Massachusetts 


| bs gas industry in 1953 maintained its position as one of the 
fastest growing industries in the nation. Paced by the con- 
tinued expansion of its natural gas systems, the gas utility in- 
dustry achieved new records in the number of customers 
served, in volume of gas sold and in total revenues from sales 
of gas. Natural gas reserves are at new highs and construction 
programs costing billions are planned for the next three years. 
There is every reason to believe that 1954 will be a banner year 
and the outlook for the industry for several years ahead is most 
promising. 

Gas utility companies have been adding new customers at a 
rate of more than 800,000 a year for the past three years. Natu- 
ral gas transmission systems have spread, bringing gas into 
new areas and augmenting deliveries in regions now served 
with natural gas. Proved recoverable reserves of natural gas 
continue to rise each year in the face of record production. 

Today the gas industry has more than $11.5 billion invested 
in plant and facilities, with total capital assets of more than 
$13.3 billion. During 1953, about $1.2 billion was spent by 
the industry for new construction and expansion of present 
plant to meet the ever-increasing demand for gas service. 

The American Gas Association estimates that the gas utility 
and pipeline companies will spend about $3 billion in the 
three-year period from 1954 through 1956 on its planned con- 
struction program. Nearly two billion dollars would be spent 
for transmission facilities for transporting natural gas, with 
nearly one million dollars devoted to augmenting present dis- 
tribution facilities of the gas utility companies. 

The tremendous advance made by natural gas is responsible 
for the greater part of this program. Natural gas customers 
have increased more than 150 percent since 1940 while the 
volume of gas sold by the utilities and pipelines has increased 
235 percent in the same period. While a considerable number 
of these are customers of gas utilities converting from manu- 














Facts and figures 

e@ The gas utilities were serving approximately 27,- 
200,000 customers at the end of 1953, including about 
300,000° LP-gas customers served directly by gas 
utility companies. This was a gain of about 800,000 
customers, or 3.0 percent over the 26,400,000 cus- 
tomers, including 300,000 LP-gas customers, on gas 
utility lines a year earlier. In addition, some 6,500,000 
customers are served with LP-gas in areas not located 
on gas utility mains. This is a new record for gas 
utility customers. 





factured or mixed gas distribution to natural gas, many are new 
customers in areas now being served with gas for the first time. 

More than 20,600,000 customers were receiving natural gas 
at the year-end, a gain of 6.5 percent over the previous year. 
Since a major share of these gains were the results of conver- 
sions by large utilities, the total of manufactured and mixed 
gas customers decreased to about 6,300,000 at the end of 1953, 
a decline of 6.8 percent under the 1952 total. 

Total sales of utility gas in 1953 amounted to 56,948,000,- 
000 therms, a new high level and an increase of 8.1 percent 
over the previous record made in 1952. 

Natural gas sales reached a new high of 53,563,000,000 
therms, a gain of 8.7 percent over the previous year. Manu- 
factured and mixed gas sales totaled about 3,290,000,000 
therms, down 1.0 percent under 1952. 

Revenues from sales of gas in 1953 reached a new record 
high of more than $2,741,899,000, a gain of 11.1 percent over 
the previous record of $2,467,284,000 established in 1952. 
Natural gas revenues increased 15.7 percent to total $2,268,- 
000,000, also a new record. Manufactured and mixed gas rev- 
enues declined about seven percent to total $452 million, again 
reflecting conversions to natural gas distribution by important 
companies. 


Transmission growth 

More than 8,000 miles of new pipeline were approved by 
the Federal Power Commission last year. More than 5,000 
miles were constructed, with about 3,000 miles under way or 
starting at year-end. Applications for several thousand miles 
of additional natural gas pipeline were awaiting action by the 
Commission at the end of 1953. 

It is estimated that the nation’s utility and pipeline network 
of gathering, transmission, storage and distribution lines for 
natural gas now totals more than 394,000 miles, or enough to 
girdle the world more than 16 times. With the distribution 
systems of manufactured and mixed gas utility companies to- 
taling more than 50,000 miles, the gas industry's pipeline 
mileage constitutes one of the greatest transportation systems 
in the nation. 

The gas industry will spend nearly $2Y, billion before the 
end of 1956 for further expansion of the entire natural gas 
industry. While more than one-half this amount will be spent 
in building new lines, looping present lines or for additional 
compressor station horsepower, an increasing amount each 
year is being earmarked for increasing underground storage 
facilities. 

At the end of 1952 there were 151 underground storage 





pools in operation in the United States, with a total estimated 
capacity of 1,290 billion cubic feet. During 1953 there were 17 
additional underground storage pools under construction 
which would add about 281,500,000 cubic feet of capacity to 
the underground storage for the nation. 

Not all of this ultimate capacity is utilized, since available 
supplies of natural gas during the summer months are never 
great enough above daily requirements to fill all available stor- 
age capacity. However, the gas industry estimates that more 
than $134 million will be spent on underground storage fa- 
cilities from 1953 through 1956. 


New areas served 


During the past year natural gas in important volume was 
delivered to Massachusetts, New Hampshire and Connecticut, 
augmenting supplies in such New England cities as Boston, 
New Haven and Hartford. Rhode Island received natural gas 
for the first time last year. A proposed extension of a present 
line would bring natural gas to Maine. Nevada also received 
natural gas for the first time in 1953. At present, no plans 
appear to be considered for bringing natural gas to Vermont. 

With the exception of that single New England state, the 
Pacific Northwest is the only large region not served with 
natural gas. At least two proposals have been made for serving 
Washington, Oregon and Idaho. The West Coast Transmis- 
sion Company has had witnesses before the FPC testifying that 
they will finance a $140 million pipeline to bring natural gas 
to the northwest from Alberta. The Commission also is con- 
ducting hearings on the petition of the Pacific Northwest Pipe- 
line Corporation to bring gas to the northwest from the San 
Juan basin in New Mexico and Colorado. 

Several new lines are scheduled for construction within the 
next two years. A 1,200-mile, 30-inch transmission line to 
cost about $130 million will be built by the American-Louisi- 
ana Pipeline Company to bring more gas from Texas to Michi- 
gan. The Gulf-Interstate line will bring additional gas from 
Louisiana to Kentucky and West Virginia. Applications have 
been filed with the FPC to bring additional supplies of gas to 
the metropolitan areas of New York, Philadelphia and New- 
ark, New Jersey. 


Gas reserves ample 


Proved recoverable reserves of natural gas continue to be 
more than ample to supply this constantly increasing demand. 
The American Gas Association's Committee on Reserves esti- 
mated that on December 31, 1952, proved recoverable reserves 
of natural gas were 199.7 trillion cubic feet. This was an in- 
crease of 5.9 trillion cubic feet over estimated reserves a year 
earlier. 

Production of natural gas in 1952 reached an all-time high 
of 8.6 trillion cubic feet. But again, as has been the case each 
year since these official estimates have been made and reported, 
new discoveries and expansions of previous estimates in 
known pools, have more than offset the tremendous increase in 
the yearly production of natural gas. New discoveries alone in 
1952 added about 5.4 trillion cubic feet to the nation’s proved 
reserves. In 1951, such new discoveries totaled about three 
trillion cubic feet, indicating a considerable increase last year 
in drilling and exploration on the part of producers and wild- 
catters. 

The reports of the A. G. A. Committee on Reserves include 
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only proved recoverable reserves in the United States. Such 
figures do not take into consideration much of the tidelands 
deposits in the Gulf Coast area where drilling has been in- 
adequate to prove the volume of available gas, or the valu- 
able fields now opening up in Canada. Experts have estimated 
that the nation’s actual reserves of natural gas are more than 
500 trillion cubic feet. 


Look to the future 


Looking ahead to the distant future, the gas industry has 
been developing methods of augmenting supplies of natural 
gas through the manufacturing of a gas of high heat content 
that can be used as a substitute for natural gas. 

Coal appears to offer the best possible source for producing 
such a high Btu gas today. Reserves of bituminous coal, the 
best type of solid fuel for gasification, are tremendous. Vast 
fields of coal reserves are located near existing transmission 
and distribution systems, facilitating the problem of transport- 
ing such manufactured gas to markets. 

Experimental work looking toward the manufacture of a 
high Btu gas from coal has been done and still is being carried 
on by many interested organizations. Research work on this 
project is part of the program of the A. G. A. Gas Production 
Research committees. No estimate has been attempted as to 
when or where the rising costs of producing and transporting 


natural gas and the reduction of costs of manufacturing gas © 


made possible by improved techniques will ultimately cross. 
But the gas industry will be ready to avail itself of such de- 
velopments, if and when the need arises. y 


Gas heating in demand 


The gas industry added 1,090,000 new househeating cus- 
tomers to its lines during the 1952-53 heating season, accord- 
ing to estimates submitted by gas utility companies to A. G. A. 
This brought the total of residential gas heating customers to 
about 11,750,000, equivalent to about 48 percent of all resi- 
dential gas customers. 

These companies estimated they would add another 1,221,- 
000 new gas househeating customers in the 1953-54 heating 
season with nearly 1,200,000 more homes to receive gas house- 
heating in each of the 1954-55 and 1955-56 heating seasons, 
as increased supplies of natural gas are brought into areas 
where the demand for gas househeating still exceeds ability of 
the utilities to serve these prospective househeating customers. 


Gas appliances 


Sales of gas appliances during the first half of 1953 ran 
ahead of the comparable period in 1952 according to estimates 
made by the Gas Appliance Manufacturers Association. In 
common with sales trends in other appliances, gas appliance 
sales leveled off and softened in the last half of the year. But 
the impetus furnished by the promotional and advertising ef- 
forts of the entire, coordinated industry was sufficient to main- 
tain most of the gain made in the early months and brought 
the total 1953 sales above those of 1952 and almost up to the 
exceptional sales record achieved in 1951. 

Sales of gas ranges in 1953 were estimated at 2,250,000 
units, compared with 2,175,000 gas ranges sold in 1952. Auto- 
matic gas water heater sales are estimated to have risen to 
2,150,000 units in 1953, compared with 1,900,000 units sold 
in 1952. 
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Gains in househeating customers made in 1953 were re- 
flected in increased sales of central heating units which reached 
an estimated total of 820,000, nearly 100,000 units more than 
sales in 1952. Gas conversion units also made considerable 
sales gains over the previous year. 

Sales of gas refrigerators responded most satisfactorily to 
the increased promotional effort put behind the new designs 
and the improved models, to move well ahead of 1952 sales. 

Sales of gas all-year air conditioning units advanced over 
the previous year’s sales. Marked gains were recorded in sales 
of the newer appliances, the gas clothes dryer and the gas in- 
cinerator, with several new manufacturers entering these fields. 


A.G.A. Laboratories 


The gains in production and sales of gas appliances, to- 
gether with improvements and advances made by manufac- 
turers in new models, were reflected in the greatly increased 
activities at the A. G. A. Laboratories in Cleveland, Ohio, and 
Los Angeles, California. 

At these laboratories, models of about 95 percent of the gas 
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appliances sold today are subjected to rigorous tests so as to as- 
sure customers of their safety, durability and efficiency. Last 
year, more than 5,000 different models of gas appliances were 
tested under approval requirements that are part of the Ameri- 
can Standards established by the American Standards Associa- 
tion, one of the nation’s leading guardians of public safety 
and quality. Some appliances must pass as many as 500 sepa- 
rate tests before they are given the right to carry the A. G. A. 
Laboratories Seal of Approval, the hallmark of protection for 
gas utility customers. 

Because of the record-breaking number of gas appliances be- 
ing tested, new facilities were added to the Cleveland Labora- 
tories last year. Space at the Los Angeles Laboratories was in- 
creased two yeats ago. Construction contracts have been 
awarded for another wing, to add approximately 20,000 
square feet of floor space to the Cleveland Laboratories. This 
project should be completed in 1954. 

In addition to tests made by engineers at the Laboratories, 
more than 1,000 field tests are made each year, at the assembly 
lines in factories, in dealers’ stores, or even in homes, to make 
sure that the requirements met by the models tested at the 
Laboratories are being maintained in production lines. 





Sales and revenues 





TOTAL GAS UTILITY INDUSTRY CUSTOMERS, SALES AND 
REVENUES, 1953 COMPARED WITH 1952 (PRELIMINARY) 





Percent 
1953 1952 Change 
CUSTOMERS (at Dec. 31) 
Res dential 25,013,000 24,305,000 -+ 2.9 
Commercial 2,008,900 1,927,000 -+ 4.3 
Industrial 108,500 105,500 -+ 2.8 
Other 25,100 25,100 a 
Total 27,155,500 26,362,600 -+- 3.0 
CUSTOMERS (average) 
Residential 24,619,300 23,851,600 -+ 3.2 
Commercial 1,951,500 1,869,200 -++ 4.4 
Industrial 107,500 104,200 -+ 3.2 
Other 25,100 24,600 _ 
Total 26,703,400 25,849,600 + 3.3 
SALES (thousands of therms) 
Residential 17,765,000 17,347,900 -++ 2.4 
Commercial 5,093,100 4,929,100 + 3.3 
Industrial 31,249,300 27,989,700 -+-11.6 
Other 2,840,100 2,437,300 -+-16.5 
Total 56,947,500 52,704,000 -+- 8.1 
REVENUES 
Residential $1,570,898,000 $1,456,718,000 -+- 7.8 
Commerc‘al 348,222,000 321,309,000 -+ 8.4 
Industrial 765,734,000 639,236,000 -+-19.8 
Other 57,035,000 50,021,000 -+-14.0 
Total 2,741,889,000 2,467,284,000 -+-11.1 





NATURAL GAS CUSTOMERS, SALES AND REVENUES 
1953 COMPARED WITH 1952 (PRELIMINARY) 


Percent 
Change 


CUSTOMERS (at Dec. 31) 
Residential 
Commercial 
Industrial 
Other 

Total 


CUSTOMERS (average) 
Res'den‘ial 
Commercial 
Industrial 
Other 

Total 


SALES (thousands of therms) 
Residential 
Commercial 
Industrial 
Other 
Total 


REVENUES 


Residential 
Commercial 
Industrial 


1953 


18,944,000 
1,570,000 
75,000 
22,000 
20,611,000 


18,368,000 
1,506,000 
73,000 
21,000 
19,968,000 


15,679,000 
4,597,000 
30,485,100 
2,801,500 
53,562,600 


$1,232,891 ,000 
275,918,000 
706,009,000 

53,810,000 
2,268,628,000 


1952 


17,802,000 
1,463,000 
70,000 
22,000 
19,357,000 


16,891,900 
1,377,400 
67,000 
21,200 
18,357,500 


15,253,900 
4,392,800 
27,272,700 
2,373,800 
49,293,200 


$1,094,641,000 
239,901,000 


1,960,789,000 


+ 6.4 
+ 7.3 
+ 7.1 


+ 65 


+ 87 
+ 9.3 
+ 9.0 


4+ 88 


+ 28 
+ 46 
+118 
+18.0 
+ 87 


+12.6 
+15.0 
+21.6 
+178 
+157 





Promotion, advertising and research 


During 1953, gas utility and pipeline companies subscribed 
about $2,150,000 for the coordinated industry program of 
Promotion, Advertising and Research (PAR) which has just 
completed its ninth successful year of operation. Receipts from 
sales of promotional material and other revenues made it pos- 
sible for A. G. A. to devote approximately $2,225,000 to this 
integrated program last year. 

During the year, nearly $750,000 were spent on research 
projects designed to improve the production and utilization of 
gas. These projects range from reviewing methods of making 
high Btu gas to creating new designs for ultra-modern auto- 
matic gas ranges. Such research projects are carried on at the 
A. G. A. Laboratories, and the Institute of Gas Technology, 
and with the expert help of such organizations as Battelle 
Memorial Institute, Purdue University, U.S. Bureau of Mines, 
U.S. Bureau of Standards, Arthur D. Little, Inc., and others. 
In addition, laboratories of gas utilities. and gas appliance 
manufacturers are constantly working on projects aimed at 
helping the gas industry render better service to its customers. 

Promotional campaigns are planned; material designed for 
use by gas utility companies, appliance manufacturers and 
dealers. Such campaigns are augmented by national advertising 
by A. G. A. and appliance manufacturers. Local utilities and 
dealers further supplement such national campaigns by pro- 
motional efforts through newspaper, radio, television and 
billboard advertising. As a result, many millions of dollars are 
invested each year in telling the story of gas and gas appliances 
to consumers throughout the nation. 


“Action” program 

Early in 1953, A. G. A. and GAMA embarked on a joint 
program of action to strengthen the competitive position of 
gas as a major domestic fuel. 

Specific objectives were adopted by boards of directors of 
both organizations, and meetings were held right across the 
nation to bring these objectives to the attention of top manage- 
ment of gas utility and appliance companies. Unanimous sup- 
port of the entire industry was enlisted behind the program, 
which now has gained great momentum. 

In ten pilot cities, which are representative of all types of 
gas utility markets, all of the sales and service objectives of 
the Gas Industry Development Program are being tested. Re- 
sults of these tests are being researched by an outstanding 
marketing counsel and all member companies of A. G. A. will 
be informed as to the problems and progress made on the 
program. It is fully expected that this program will accentuate 
the present strong position of gas and gas appliances and 
their contribution to modern living. 


Our natural gas lines continue to extend into new ter- 
ritories and to augment the supplies in areas now served 
with this popular fuel. A favorable regulatory climate holds 
encouragement for fair rates of return on the billions of dollars 
invested in gas properties. This in turn, means increased in- 
vestor confidence and facilitates raising necessary capital for 
the extended gas industry construction program still ahead. 
Competition still will be keen, but an alerted gas industry is 
ready to devote all of its talents and resources to bring the 
maximum in public service to its customers. With all of these 
favorable factors at hand, the future of the gas industry is 
most promising. 
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Gas appliance outlook—Btu-tiful 











DOMESTIC GAS RANGES 


UNIT SHIPMENTS 

















a, 

PRE-WAR 

AVG. PEAK Est. 
seo 4: ‘46 ‘47 ‘ae ‘49 ‘SO (SI ‘se ‘SS 


GAS APPLIANCE MANUFACTURERS ASSOCIATION, INC 





GAS-FIRED HOUSE HEATING EQUIPMENT 
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By SHELDON COLEMAN 


President, Gas Appliance 
Manufacturers Association, and 
President, The Coleman Company 


he gas appliance industry has been 

doing a pretty thorough job of up- 
setting “economics”. 

To hear many of our leading econo- 
mists tell it, the lines on our sales 
gtaphs should long since have begun to 
dive. Instead, the charts show that our in- 
dustry as a whole has made good its 
forecast of a banner year in 1953, and 
now we have no qualms whatever 
about predicting even greater volume 
in the year ahead. 

Four quick reasons for this enthusi- 
asm are, of course, projected new-home 
construction, mass remodeling of older 
homes, rapid expansion of the na- 
tion’s natural gas system, and contin- 
ued conversion from competitive fuels. 

Naturally, all appliance and home 
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furnishings producers look to the 
building of new homes—which may 
come close to one million in 1954—as 
an obvious source of new business. But 
it is significant that the great majority 
of gas appliance sales in 1953 were to 
homes undergoing a complete or par- 
tial remodeling. 

The drive against obsolescence in 
kitchens, laundries and heating of 
more than 22 million American homes 
which have passed the age of 30 will 
not only provide the principal market 
for gas appliances in 1954 (and for at 
least five years thereafter) but should 
give considerable impetus to all re- 
lated industries. 

Sales of domestic gas appliances in 
all classifications showed a substantial 
increase in 1953 over the preceding 
year. Househeating equipment of all 
types, including central heating sys- 
tems and individual room heaters, to- 
taled approximately 3,070,000 units, 
an increase of 6.1 percent. 

Domestic gas range shipments came 


to about 2,250,000 units, up 3.4 per- 
cent; gas water heaters, 2,200,000 units, 
up 15.1 percent; and a greater rate of 
increase applied to shipments of gas 
clothes dryers and on-the-premises gas 
incinerators, both comparatively new 
members of the gas appliance “family”. 

For equally significant signs of the 
times, let’s have a look at some of the 
gas distribution figures. The gas com- 
panies of the nation have been adding 
new customers at the rate of a million 
a year for the past five years and this 
rate should continue, especially since 
the outlook is for.extension of natural 
gas pipelines to the great Northwest 
and expansion of existing lines in New 
England and the Southeast. 

It’s no secret that gas utility and 
pipeline construction expenditures are 
being planned at the rate of over a bil- 
lion dollars a year through 1956 and 
that proved recoverable reserves of 
natural gas reached well over 200 tril- 
lion cubic feet in 1953. In fact, the 
discovery of new gas sources in recent 











years has exceeded even the accelerated 
demand for gas. 

Certainly, the industry has good rea- 
son to expect substantially increased 
volume in 1954 from the resumption 
by many gas utilities of active mer- 
chandising cooperation with gas appli- 
ance dealers. This is a function many 
gas companies had to relinquish a decade 
ago to concentrate on expansion of their 
fuel distribution systems. 

In 1940 gas utilities made a major- 
ity of the gas appliance sales. By 1952 
the situation was reversed, with fac- 
tory distributors and dealers doing 
most of the appliance business. The 
utilities’ return to aggressive sales co- 
operation will offer a powerful stimu- 
lant to the entire industry. 

Rapid development of the air con- 
ditioning industry will benefit manu- 
facturers of gas central heating equip- 
ment because installation of the heating 
ductwork often provides a ready-made 


Fifteen ways to speed gas industry development 


A NEW YEAR'S resolution: The gas indus- 
try will keep its “Coats Off for Action” 
by supporting the Development Program in 
1954! Here, for your study and review, are 
the 15 basic action points for each operating 
company member of A. G. A.: 


@ (1) Assume responsibility for develop- 
ing an adequate sales volume of gas appli- 
ances in its territory, either through direct 
merchandising or through dealer promo- 
tion, or both. 

This will necessitate a determination of 
the potential market for gas appliances in 
the areas which it serves, including both the 
replacement market and the new customer 
market. In many cases it will also necessi- 
tate the rebuilding of company merchandis- 
ing forces and/or the redirection of dealer- 
cooperative efforts. 


@ (2) Encourage and promote the sale in 
new homes of gas appliances of as high- 
quality standard as justified. This will re- 
quire that each company establish closer 
and more adequate sales contacts with local 
builders and architects. 


@ (3) Encourage and promote appliance 
replacement sales. This is essential, not only 
to attain adequate sales volume and to main- 
tain public acceptance of gas as a modern 
fuel, but also in the interest of customer and 
public safety. 


@ (4) Assume leadership generally in pro- 
moting the sale of top-quality appliances, 
without lessening its efforts to promote the 
sale of lower priced appliances. 


@ (5) Determine whether dealers have 
available adequate appliance financing fa- 
cilities, and, if not, to extend such financing 
arrangement to dealers or to see that they 
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system of cool-air distribution for sum- 
mer comfort. 

Then there is a new potential source 
of revenue for gas appliance producers 
in the intensification of municipal and 
state drives against air pollution. This 
may lead to further restrictions on the 
use of coal for heating and other 
household functions and encourage of- 
ficial recognition of gas as a clean- 
burning fuel. 

Other factors that bear directly on 
our future are: 


(1) The gas industry's technical co- 
operation with builders and architects 
to insure adequate piping of new 
homes and other structures for all 
types of gas equipment installation. 

(2) Continued dominance of gas ap- 
pliances as the tools of domestic sci- 
ence and home economics instruction 
in the nation’s public and private 
schools and colleges. 

(3) Successful self-government by 


are otherwise made available, for appliances 
meeting prevailing minimum standards of 
safety. 


@ (6) Discontinue exclusive appliance 
sales franchises where now exercised. 


@ (7) Insist that individual manufacturers 
shall bear their share of the responsibility 
for the upgrading and promotion of quality 
gas appliances; and to promote especially 
the products of manufacturers who give 
adequate attention to the improvement of 
their appliances and provide adequate adver- 
tising and promotional support to their sale. 


@ (8) Reevaluate its main-extension poli- 
cies in order te secure the maximum eco- 
nomic number of new customers. 


@ (9) Distribute gas with sufficiently uni- 
form characteristics and pressures as to per- 
mit the proper performance and satisfactory 
operation of appliances throughout the year. 


@ (10) Inform its customers regarding the 
extent and character of the appliance servic- 
ing which the utility is currently prepared 
to render. 


@ (11) Provide, upon customer's request, 
prompt and efficient appliance adjustment 
service, preferably with the cost of such 
service included in operating expenses to 
the extent reasonable and practicable. This 
service should be rendered to all gas ap- 
pliances meeting prevailing minimum stand- 


-atds-of--safety, without distinction as to 


appliance warranty or point of purchase; 
provided that, in the judgment of the util- 
ity, the appliance can be restored to a 
proper operating condition. The above does 
not imply that the utility need be the ex- 
clusive agency for providing appliance ad- 
justment service. Where the utility finds 





the gas industry in matters of safety 
and efficient operation of appliances, 
as typified by A. G. A.’s Cleveland and 
Los Angeles Laboratories. 

In addition to the domestic replace- 
ment market, the industry looks opti- 
mistically to the start in 1954 of a 
move to modernize hotels, public eat- | 
ing places and institutions where gas § 
already leads the field as the commer- 
cial cooking, heating and water-heat- 
ing fuel. 

According to reports from GAMA’s 
industrial gas equipment division, the 
new year will see a record total of in- 
dustries relying exclusively on gas for 
processes requiring precisely controlled 
heat treatment. Already there are 
2,600 different types of such equip- 
ment being used in more than 25,000 
industrial operations. 

In short, it requires no statistical 
sleight-of-hand to put gas and gas-op- 
erated equipment at the head of the 
parade of U. S. growth industries. 
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improper installations made by others, it is 
urged either to correct such installations or 
to refer the customer to an appropriate 
service agency. 





@ (12) In the absence of adequate service 
by other parties, offer, at reasonable charges 
to its customers, parts-replacement service ~ 
on gas appliances which meet prevailing “9 
minimum standards of safety, without dis- 
tinction as to appliance warranty or point 7 
of purchase, provided that the appliance can 
be restored to proper operating condition. 
The availability of the necessary parts is the 
responsibility of the appliance manufacturet 
or his designated representative. 


@ (13) Whenever necessary, assist appli- 
ance manufacturers and their local repre- 
sentatives in the training of appliance in- 
stallers to conform to local ordinances, 
building plumbing and other codes, in order © 
that gas appliances shall be properly in- 7 
stalled, initially adjusted, and serviced with © 
replacement parts; and to assist them in ) 
making field checks to determine the effec- 4 
tiveness of the training program. 


@ (14) Encourage all installers of gas ap- 
pliances to familiarize themselves with local 
building codes and ASA Standard Z21.30, 
“American Standard for Installation of Gas 
Piping and Gas Appliances in Buildings,” 
and also with safe, uniform installation in- 
structions to be furnished by appliance and 
equipment manufacturers. 





@ (15) Accept the Association's appliance 
approval requirements and testing programs 
as the basic and fundamental standard of 
the industry—-the primary objective. being 
te ensure a high degree of safe operation 
throughout the reasonable, expected life of 
the approved appliance. 
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ee of utilities and pipelines in 1956 
will aggregate 71.6 billion therms, 
an increase of 33.1 percent over sales 
in 1952 and 25.8 percent higher than 
preliminary 1953 estimates. These data, 
together with related statistics on gas 
supplies and steel requirements, are 
available in a report recently published 
by A. G. A. entitled “Gas Require- 
ments and Supplies of the Gas Utility 
and Pipeline Industry”. 

The report covers industry estimates 
on an annual basis through 1956 and 
peak day requirements and supply 
through the 1956-1957 heating season. 
Under the guidance of a special sub- 
committee of the A. G. A. Committee 
on Economics, the Association has un- 
dertaken the task of compiling statis- 
tics relating to future gas needs of the 
utility and pipeline industry. This 
study is basically a continuation of the 
previous survey conducted by the Gas 
Planning Division of the Petroleum 
Administration for Defense. 

The Board of Directors of A. G. A. 
have recognized the need for such a 
consistent and continuing survey to ob- 
tain basic data relating to future gas 
supplies and operations. The absence 
of such statistics in the past has ham- 
pered the industry in several ways. In 
the event of material shortages, lack of 
such information renders difficult any 
substantiation of industry claims for 
allocation of steel and other basic ma- 
terials. Unavailability of information 
on future growth presents an obstacle 
to steel industry attempts to develop 
long-term plans for expansion to en- 
sure adequate supplies of steel pipe 
and other materials to the gas industry. 
In addition, the derivation of compre- 
hensive data on requirements and sup- 
plies highlights for our industry the 
possible development of gas shortages 
and emphasizes the need of procedures 
to remedy them. 

Anticipated 1956 space heating de- 
mand will exceed 1952 requirements 
by approximately 55 percent, the larg- 
est relative gain in demand of any class 
of service. Residential space heating 
customers are expected to number 16.1 
million in 1956, equivalent to an in- 
crease of 38 percent over the number 
served by the industry at the end of 
1952. Demand increases exceed cus- 
tomer growth because gas acceptance 
for space heating is growing more 
rapidly in Northern areas where per 
customer requirements are greater, under 
the impetus of the industry’s continuing 


pipeline expansion program. 

Residential space heating will ac- 
count for 23 percent of total annual 
gas requirements in 1956, compared to 
less than 20 percent in 1952. Sales to 
interruptible customers are expected to 
increase only slightly as the industry 
utilizes underground storage facilities 
to a greater extent to meet the peak 
load demands imposed by househeat- 
ing requirements. Total annual with- 
drawals from underground storage will 
approach 4.4 billion therms in 1956, 
representing a gain of 110 percent over 
the total in 1952. 

Increased utilization of underground 
storage facilities to permit the opera- 
tion of pipelines at high annual load 
factors and to facilitate serving the de- 
mand of firm customers without the 
need for growth in interruptible de- 
liveries is perhaps the most significant 
development shown in the survey. 
This is illustrated more clearly when 
analyzed on a peak day basis. Of the 
total increase in peak day availability 
of natural gas between 1952-1953 and 
1956-1957 more than one-third is at- 
tributable to increased withdrawals 
from underground storage. 

Peak day requirements for residen- 
tial space heating are expected to ad- 
vance 49.2 percent during the four 
years to a total of more than 205 mil- 
lion therms in 1956-1957. Total peak 
day firm requirements for all sales and 
company use in 1956-1957 will be 
403.4 million therms while total sup- 
ply for the same period will be 401.7 
million therms. Thus a slight net de- 
ficiency in supply is indicated for the 
last year of the series, which does not 
exist for any prior year. There is little 
doubt that concrete plans have already 
been made since the survey was con- 
ducted, and which are therefore not 
included in the statistics shown in the 
report, to provide adequate supplies 
to meet this negligible deficiency. 

The industry will require 7.3 mil- 
lion tons of steel pipe for its expansion 
program during 1953-1956. The great 
preponderance represents steel pipe of 
16 inches and larger diameter esti- 
mated at 4.9 million tons or 67 per- 
cent of the total. Pipe of this size is 
primarily used by transportation com- 
panies in constructing major pipelines 
to transport gas from field sources to 
marketing areas. Increased reliance of 
the industry upon such long-distance 
pipelines also necessitates significant 
increases in exploration activities to 
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maintain satisfactory volumes of proved 
recoverable natural gas reserves as a 
foundation for continued expansion. 

New construction costs are expected 
to aggregate $4 billion during the 
four-year period with an estimated 
$1.9 billion being expended for trans- 
mission facilities. A total of $1.4 bil- 
lion is attributable to new distribution 
facilities with the remainder being 
spent for production, underground 
storage and general plant. 


Totals shown in the report repre- 
sent an industry composite based upon 
statistics reported by 164 gas companies, 
itemizing in considerable detail the an- 
ticipated sales and supplies. The re- 
porting companies represent over 87 
percent of total industry sales thus 
guaranteeing the reliability of the pub- 
lished composites. 

Copies of the final report have re- 
cently been mailed to all delegates of 


member gas companies together with 
copies of the questionnaire to be used 
in reporting information for the 
1953-57 period. It is hoped that the 
next edition of this report can be com- 
pleted and released to the industry at a 
significantly earlier date during 1954. 
Additional copies of the current re- 
port are available in limited number 
upon request and without charge, from 
the A. G. A. Bureau of Statistics. 


FPC issues opinion on accelerated amortization program 


HE FEDERAL POWER Commission has 

issued an opinion announcing policies on 
the treatment of federal income taxes affected 
by accelerated amortization for rate-making 
purposes under the Federal Power and Natu- 
ral Gas Acts. 

The FPC declared that any forced reduc- 
tion of rates of companies which hold certifi- 
cates for rapid amortization “would be in- 
consistent with the effort of Congress to aid 
our national defense.’’ The FPC said Congress 


did not intend to make cash donations to the 
persons who are customers of the utilities 
which have received certificates of necessity. 

It is equally clear, stated the commission, 
that Congress did not intend to provide a 
temporary fund which could be diverted to 
the payment of dividends to shareholders. The 
commission stated that accruals for taxes in 
excess of those paid should be earmarked to 
provide for the future. 

The FPC points out that the Internal Reve- 


nue Code’s accelerated amortization program 
was enacted to encourage the private construc- 
tion of facilities which were deemed of suf- 
ficient value to the national defense to warrant 
the issuance of a certificate of necessity. 

By enactment of this law, Congress did not 
forgive payment of the income taxes, but 
merely allowed payment of some of them to 
be deferred. This, according to the FPC, has 
the same effect of a grant by the government 
to a certificate holder of an interest-free loan. 


Matchless campaign sets fire to eastern sales records 


IRST REPORTS of the Matchless Gas 

Range Promotion—huge advertising cam- 
paign sponsored by utilitics serving customers 
in seven eastern states to sell single point type 
automatic ignition gas ranges—are loaded 
with success. 

All of the participating companies are grati- 
fied with the effects of the promotion, and are 


Data available on gas rate changes during 1952 


N ANALYSIS of rate changes instituted 
during 1952 by 142 utilities, as compiled 

by the Association’s Bureau of Statistics, un- 
der the sponsorship of the Rate Committee, 
indicates that rate increases once again ex- 
ceeded decreases, both in terms of number 
gtanted and dollar amounts. The number of 
reported rate changes effected during 1952 is 
the greatest annual total since the beginning 
of the postwar period, exceeding the previous 
high of 111 in 1948 and 1950. 

The Bureau of Statistics annually forwards 
questionnaires requesting the amount of each 
rate change both in dollars and percent, the 
method of effecting the change, the categories 
of consumers affected, reasons for the change, 
reference to regulatory agency ruling or deci- 
sion, and effective date to gas utilities which 
are known to have instituted new rates during 
the year. The information received is then sum- 
marized for the industry as a whole by type of 
gas and by type of operation. Replies are re- 
ceived from virtually all major utilities and 
from a substantial number of the smaller utili- 
ties. Consequently, the summaries included 
in this report validly reflect the magnitude 
and pattern of changes occurring during 1952. 

Of the utilities reporting in the current 
survey, increases were made effective by 99 


planning to use it again in Spring campaigns. 
Supporting the campaign are: The Charleston, 
Columbus and Pittsburgh Group Companies 
of the Columbia Gas System; The East Ohio 
Gas Company and Peoples Natural Gas Co., 
subsidiaries of Consolidated Natural Gas Co.; 
member companies of The United Gas Im- 
provement Co., and Equitable Gas Company. 


of these companies while 43 companies in- 
stituted decreases. Fifty-six companies pro- 
viding detailed quantitative data reported an 
increase in charges to consumers aggregating 
$35.7 million and affecting 3.56 million con- 
sumers. Decreases of $3.4 million were put 
into effect by 28 utilities, benefiting 0.76 mil- 
lion customers. The remaining 58 utilities re- 
porting rate changes during 1952 did not 
furnish complete data so that comparable 
further analysis could not be performed. 
The accompanying table presents the an- 
nual pattern of rate changes since 1947 for 
companies reporting these statistics. 


AMOUNT OF GAS RATE 
INCREASES AND DECREASES, TO 
ULTIMATE CONSUMERS, 1947-52 


(Millions of Dollars) 

Year Increases Decreases 
1947 $12.0 $ 0.4 
1948 31.9 0.01 
1949 35.2 0.3 
1950 15.6 7.2 
1951 22.0 5.8 
1952 35.7 3.4 


A number of elements have been operative 
in necessitating upward revisions of gas rates. 


On December 18, sales and advertising off- 
cials of the various companies met under 
the chairmanship of W. W. Selzer, busi- 
ness promotion manager, Columbia Gas Sys- 
tem Inc., to discuss the newspaper advertise- 
ments, posters and television spots which are 
currently plugging the “Matchless” theme. 


Increased field prices of natural gas resulting 
from higher exploration costs, increasing de- 
mands of the economy, and more realistic 
competitive pricing practices have been the 
compelling factors. In attempting to supply 
the nation’s requirements, vast construction 
programs have been undertaken at the higher 
price levels currently in existence, thereby 
creating higher fixed charges which must be 
reflected in gas prices. Other adverse cost fac- 
tors have included higher wage rates, an in- 
creased tax burden, and higher costs of fuel 
for non-natural gas utilities. 

Several utilities instituting lower rates in 
1952 indicated that this was made possible 
because of the conversion from manufactured 
gas to the distribution of either mixed or 
straight natural gas. The actual or anticipated 
cost reductions, and improved consumer ac- 
ceptance, have permitted such reductions to be 
effectuated. There were other reasons influ- 
encing utilities to reduce rates, including the 
promotion of certain types of use, and the 
necessity of maintaining proper cost rela- 
tionships with competitive fuels. 

A more detailed analysis of rate changes in- 
stituted in 1952 will be published in the an- 
nual report of the Rate Committee in the near 
future, available from A. G. A. headquarters. 
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1954 as the forecasters see it 
















ORECASTS OF 1954 ECONOMIC CONDITIONS, COMPARED TO 1953 
New Private 
General Total New Non-Farm Spending 
Business Industrial Consumer Construc- Dwelling for Plant Government 
caster Activity Production Spending tion Value Starts & Equip. Spending 
954: 
3)S. Departments of Little 
Commerce and Labor —2% Change 
Slight —10 to 
aw-Hill Decline Decline —5% 20% — 5% 
Small 
oody’s Decline — 6% -—2% — 5% No Change 
tice Hall, Inc. —5% —10% —10% —20% 
tial Insurance Co. No Change +3% — 3% —$1 Billion 
Slight 
Standard & Poor’s —3% — 7% NoChange Decline —10% — 4% —$2Billion 
953 compared to 1952 +5%4% +7% +5%% +7%% —11% + 5% 





By A.G.A. BUREAU 
OF STATISTICS 


here is a saying that if you place all 

economists end to end they still 
wouldn’t reach a conclusion! 

Obviously, this is an over-generali- 
zation. Some agreement usually can be 
found on the direction of economic 
change and its approximate import- 
ance. It is often possible and even de- 
sirable to base business decisions upon 
the opinions of the experts, divergent 
as they may be. 

The majority of forecasters who have 
expressed themselves publicly regard- 
ing 1954 are predicting a slight de- 
cline which will probably not affect all 
industries or corporations similarly. 
Some of the words most frequently 
employed are “shakedown”, “re-ad- 
justment”, and “re-assessment”. The 
consensus points toward lower gov- 
ernment expenditures, significant de- 
clines in business inventories, a modest 
decline in construction activity—par- 
ticularly residential housing, substan- 
tial elimination of overtime pay, and 
a slight decline in personal income. 
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The majority of business prognosti- 
cators expect declines in the sale of 
durable goods and automobiles, and 
steel production. Consumer goods ac- 
tivity will be at about the same level 
as 1953, and slight gains will occur in the 
chemical and electric power industries. 

Not all of the economists agree with 
this consensus. A few experts antici- 
pate severe depressions initiated by 
significant declines in industrial pro- 
duction and construction activity, and 
spreading through the remainder of 
the economy under the influence of 
our existing high cost structure. 

Others expect the planned reduc- 
tion in income taxes, combined with 
the currently high volume of income 
and savings, to provide sufficient addi- 
tional disposable income to encourage 
a continued high level of consumer 
spending. Several public opinion stud- 
ies apparently indicate that consumer 
psychology is not averse to this latter 
eventuality. Many organizations are in- 
creasing sales promotion and advertis- 
ing activity to still higher levels, as the 
competition to capture increasingly 
large percentages of these consumer 
purchases becomes more intense. 









ANNUAL SALES TO CONSUMERS BY GAS 
UTILITIES AND PIPELINES, 1954 FORECAST 
AND 1953 PRELIMINARY 
(BILLIONS OF THERMS) 


Percent 

1954 1953 Change 

Residential 21.0 17.8 +18.0 

Commercial 55 5.1 + 78 
Industrial and Other 37.9 34.0 +11. 

Total 644 569 +13.2 


With particular reference to the gas 

industry, compilations based on a ques- 

_ tionnaire circulated among gas com- 
panies in the spring of 1953 indicate 
that total sales to consumers by utili- 
ties and pipelines in 1954 will aggre- 
gate nearly 6414 billion therms. This 
would represent an increase of 13 per- 
cent over 56.9 billion indicated by pre- 
liminary 1953 data. 

It must be remembered, however, 
that company forecasts may have been 
modified in the interim and that these 
estimates are predicated upon normal 
weather conditions during 1954. A 
continuation of the abnormally mild 
winters generally prevailing in recent 
years would adversely affect this pre- 
diction ; it is estimated that sales of gas 
to residential users during 1953 would 
have been ten percent higher than ac- 
tually occurred if normal weather had 
prevailed. 

The demand for gas is, of course, 
inescapably interrelated with trends 
in our economy as a whole. There are 
many reasons to believe, however, that 
factors which affect other industries 
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@ Cooperative spirit blazing new promotion trails as gas compani 


Operation 
Mrs. America 








he gas indus- 

a PAR activity a enters 

a competitive 

new year armed with more and better 

promotional weapons than ever before. 

The big problem now is: How can we 

use this ammunition most effectively at 
the local level ? 

Utilities in at least 25 states are find- 
ing answers to that question through en- 
thusiastic support of the Mrs. America 
contest. They feel that if repeated on a 
larger scale each year, this contest will 
snowball into the most effective gas pro- 
motion ever undertaken. 

They feel that for participating com- 
panies, Mrs. America will bring new 
glamour to gas and gas appliances. They 
realize that local tie-in with this nation- 
wide campaign will draw new prospects 
to the gas company sales floor and home 
service auditorium; that it will provide 
an aggressive activity for dull months be- 
tween campaigns. 

An increasing number of companies is 
using the cooperative approach to put 
promotion materials into use. J. J. Quinn, 
vice-president, Boston Consolidated Gas 
Co., aptly described this trend: “A vig- 
orous cooperative approach by neighbor- 
ing utilities in a market area is the strong- 
est method of attack on industry prob- 
lems that I know of and is in exact accord 
with the aims of the Gas Industry Ac- 
tion Program.” 

Following is a series of special reports 
to the MONTHLY outlining a few of the 
most ambitious Mrs. America plans and 
cooperative approaches by gas companies 
throughout the country. 


NEW YORK 


The Brooklyn Union Gas Company 
has prepared an important new gas range 
program for 1954: 


(1) A general up-grading of all 
ranges sold by The Brooklyn Union Gas 
Company toward the end of having every 
model either a Matchless or high broiler 
type. 

(2) Selection of a particular model of 
each of the six current suppliers for spe- 
cial promotion at a mark-up slightly less 
than our present one. 


@ Erna Snyder, present Mrs. America 


(3) A 30-day test offer to all custom- 
ers purchasing a range of the “matchless” 
type. This will be on a basis of, “If it 
does not perform satisfactorily, we will 
remove at no cost to you.” 

(4) Sales incentive contest for Brook- 
lyn Union Gas Company salesmen and 
dealers (both plumber agents and appli- 
ance dealers). 5 

(5) Use of the Mrs. America program 
to highlight our own activity as follows: 


Approximately 30 automatic gas 
ranges will be on display in super mar- 
kets in our territory, for a period of ap- 
proximately 12 weeks (no price tags) 
beginning January 14. 

These ranges will have backgrounds 
with “You can be Mrs. America if you 
glamor cook on this daring top quality 
Proof of Performance gas range.” 

One special of each manufacturer will 
be connected on our sales floors with ap- 
proximately the same background as 
above. A tie-in between supermarkets and 
our sales floors will be part of all displays. 

All six suppliers will be tied in with 
our Mrs. America Program wherein we 
will screen entries from lower New York 
State, and conduct local elimination 
cooking contests. Entry boxes will be on 
all the super market floors in the pro- 
gram, and special signs will be on display 
in approximately 300 such super markets 
in our territory. 

The Iroquois Gas Company of Buffalo 
will select Mrs. Upper New York State 
and send her to the Granada Hotel in 
Brooklyn on March 31 where she will 
compete with Mrs. Lower New York 
State for the Mrs. New York State title. 

Entertainment and “name’’ personali- 
ties will be featured at this contest, along 
with glamorous gas appliances. 

Our selection of Mrs. Lower New 
York State will be based on four local 
elimination contests in various parts of 
our territory after careful screening of 
original entries forwarded by super mar- 
kets to our home service director, and a 
subsequent more detailed screening for 
four contestants in each of the four local 
contests. 

Mrs. America of 1954 will make per- 
sonal appearances at our dealer and sales- 
man meeting on January 14, at our 
March 24 selection of Mrs. Lower New 
York State, and at our Final New York 
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State selection on March 31. 

There will be approximately six 1,000- 
line ads in all Metropolitan New York 
newspapers six times during the January 
14 through March 31, 1954 period. 

To supplement merchandise advertis- 
ing there will be a special promotional 
advertisement featuring Top Quality 
Proof of Performance Gas Ranges and 
The Brooklyn Union Gas Company Mrs. 
America contest details. 

Each of the six manufacturers will also 
have his special featured as a Top Quality 
Proof of Performance Gas Range in a 
special broadside to be hand distributed 
to every one-and-two family house (ap- 
proximately 300,000), January 14 
through March 31. 

DeLuxe sets of West Bend aluminum- 
ware will be given to each Matchless gas 
range purchaser. 

Names and addresses of the entries in 
the Mrs. America contest entrants will be 
an everlasting prospect list of people in- 
terested in better home making. 

“Ma*-hless” means single-point igni- 
tion, electric ignition, or CP type gas 
ranges. 


VIRGINIA 


The Mrs. America Contest has already 
done something that no other national 
promotion has been able to do—for the 
first time the majority of Virginia gas 
companies have met together and voted 
joint sponsorship of a state contest for 
the promotion of the gas industry in Vir- 
ginia. 

Representatives of six companies east 
of the Appalachians, serving an urban 
population alone of more than a half 
million, met in. Richmond December 2 
at the offices of Commonwealth Natural 
Gas Corporation. The meeting was called 
by Commonwealth’s president, William 
H. Trapnell, at the request of H. Vinton 


Potter, A. G. A. coordinator of promo- * 


tion and advertising. 

Before the meeting adjourned not only 
had the group voted in favor of participa- 
tion but three companies had signed on 
the dotted line with a fourth giving as- 
surance that the contract would be signed 
and returned immediately. 

Participating organizations include the 
City of Richmond, Petersburg-Hopewell 
Gas Co., Portsmouth Gas Co., Suffolk 
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support behind Mrs. America contest 


Gas Co., Roanoke Gas Company and Vir- 
ginia Gas Distribution. 

A figure was established to cover the 
cost of registration, state finals and trans- 
portation of the state finalist and her 
family to Ellinor Village, Florida. Par- 
ticipating companies agreed to accept 
meters as a basis for determining their 
pro-rata share of theexpense and agreed 
to assume the cost of their separate adver- 
tising and promotional efforts. 

Stuart Beale, Richmond, and E. V. 
Bowyer, Roanoke, with John B. Thorn. 
Richmond as chairman, were appointed 
to a state committee to coordinate plans 
of the local companies and to arrange for 
the Virginia finals in one of the state’s 
larger cities. 


TEXAS AND NEW MEXICO 


Southern Union Gas Company plans 
to conduct a Mrs. America contest in 
every city in its system where supermar- 
kets distributing Better Living Magazine 
are located. This means that Southern 
Union will conduct contests in 12 towns 
and cities in Texas and New Mexico. 
These 12 towns will be divided into eight 
areas and winners from each area will be 
sent to the state elimination contest in 
each state. Three local winners will go to 
the New Mexico finals and five will go to 
the Texas finals. 

Planning, organizing and conducting 
of the local promotions has been placed 
in the hands of the company’s home serv- 
ice director in each area. Home service 
personnel will also serve on state commit- 
tees to work with other gas companies on 
the state eliminations. 

As the promotion progresses, suitable 
publicity will be given to the local, state 
and national contests. Southern Union is 
hoping to have not only a Mrs. Texas 
and a Mrs. New Mexico, but eventually a 
Mrs. America herself selected from 
among its customers. 


MASSACHUSETTS 


Occurrence of the New England 
Home Show and Modern Living Exposi- 
tion in Boston April 17-25 furnishes a 
perfect vehicle for promotion and selec- 
tion of Mrs. Massachusetts who will later 
compete for the title of Mrs. America. 
The New England Home Show is held 


each year in Mechanics Building in Bos- 
ton and draws crowds upward of 75,000. 

Joining in the Mrs. America contest in 
Massachusetts will be super markets 
throughout the state and other grocers 
who distribute Better Living Magazine. 
and cooperating Massachusetts gas com- 
panies including: Athol, Boston, Brock- 
ton & Taunton, Cambridge, Central 
Massachusetts, Dedham & Hyde Park 
and Framingham Divisions of the 
Worcester Gas Co., Lawrence and 
Lowell, Mystic Valley Gas Co., North 
Shore Gas Co., Northampton, Northern 
Berkshire, Norwood and Wachusetts 
Gas Companies. Added to those are gas 
appliance manufacturers who join in the 
contest at the national level. 

Judges will be leaders in the home eco- 
nomics field and well-known civic per- 
sonalities from communities represented. 
Initial screening of applicants will take 
place when the period for presenting ap- 
plications has closed. All those who pass 
the first screening tests will next appear 
on the opening day of the New England 
Home Show, April 17. Finals will be 
held at the Home Show on April 19. Par- 
ticipating at the final judging will be 
three well-known personalities. When 
announcement of Mrs. Massachusetts 
has been made, she and her family will 
be flown to Florida for the final step in 
the contest—selection of America’s most 
typical housewife. 

Point of sale advertising in markets 
distributing Better Living Magazine, bill- 
stuffers, newspaper advertising, window 
and floor displays, possible radio and 
television announcements by sponsoring 
gas companies—plus, of course, national 
appliance advertising—will give the con- 
test impetus. 


MISSOURI 


Laclede Gas Company’s promotion of 
Mrs. America is starting off in St. Louis 
at a high level of publicity. 

The feature of the Big Builders Show 
which opens in St. Louis, February 6, and 
continues through February 14, will fea- 
ture the present Mrs. Armerica and con- 
tests for the new Mrs. America as the big 
attraction. This show to be held in the 
St. Louis Avena with its central location 
and excellent parking facilities is enthusi- 
astically supported by the Home Builders 
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Gas industry sponsors of 
Mrs. America promotion: 
 Detroit-Michigan (ranges) 
John Wood (water heaters) 
Caloric (dryers) 

Servel (refrigerators ) 

American (kitchens) 
Bowser, Inc. (incinerators ) 
Robertshaw-Fulton (controls) 


Association of St. Louis and over 100,- 
000 people will attend. 

Following this show, finals will be 
held to select Mrs. Missouri 1954. Tele- 
vision, radio and newspapers will be used 
to publicize the contests. Throughout the 
contest and all during the year, publicity 
tie-ins and advertising will be used in 
connection with chain stores and the co- 
sponsors of Mrs. America. 

In order to assure the success of this 
program one man experienced in adver- 
tising and sales promotion will devote 
his entire time to the Mrs. America Pro- 
gram. This man will be assisted by our 
own personnel and advertising agency, 
and we are looking forward to outstand- 
ing results. 


TENNESSEE 


Nashville Gas Company—The Mrs. 
America program offers a greater oppor- 
tunity for promotion than anything the 
gas industry has ever undertaken. It is a 
natural for us in that it plays up the very 
services that we are promoting and per- 
sonifies the most typical user of these 
services as Mrs. America. 

A meeting was held with the presi- 
dent, general sales manager and dealer 
coordinator of the gas company and the 
president and account executive of our 
advertising agency present. It was de- 
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NTRY BLANKS 


cided to exert every effort to make this 
the outstanding promotion of its kind 
ever held in Nashville. Our plan calls for 
a co-sponsor of either a newspaper, TV 
station or radio station to maintain a sus- 
tained publicity program. 

In order to attract entrants of the type 
that will lend prestige to the undertaking 
and also to produce a sufficient number 
of participants to make the expense and 
effort worth while, we want to offer Mrs. 
Nashville an almost overwhelming col- 
lection of prizes. This will be made pos- 
sible by having a group of local mer- 
chants cooperate by donating their prod- 
uct in exchange for an adequate amount 
of advertising. Such items as a television 
set, a clock radio and a portable radio 
will be available. It is planned to offer a 
year's laundry service and a year’s supply 
of milk. 

A complete traveling costume with ac- 
cessories and luggage will be among the 
prizes. Items of furniture as well as a 
vacuum cleaner and cooking utensils will 
be included. Mrs. Nashville will be pre- 
sented with a Deluxe Detroit Jewel Gas 
Range and an automatic gas clothes 
dryer. 

Since the individual entry blanks for 
the contest will be included in the Febru- 
ary issue of Better Living Magazine, 
which will appear in the super markets 
on January 14, we will run our kick-off 
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announcement consisting of a large 
newspaper ad in color that day. All en- 
tries must be deposited at one of the 
participating super markets before clos- 
ing time February 27. We will start our 
local elimination contest March 1. A 
committee of our home service director, 
the president of the PTA, a prominent 
local food expert, the supervisor of the 
home economics department of the city 
schools, and a representative from our 
advertising agency will serve as judges. 
Mrs. Nashville will be selected before 
March 27 in accordance with the national 
program. 

Since Nashville is the capitol of Ten- 
nessee and also the most centrally located 
city, it was felt that this would be the 
logical location for the state-wide con- 
test. We are working on a plan to give an 
automobile as the grand prize for the 
state winner. The car would logically 
serve as transportation for the family to 
Ellinor Village, Florida. Of course, the 
all-expense paid week in Florida for the 
whole family is quite an appealing re- 
ward for all state winners. 

The three grocery chains participating 
in the promotion have a total of 21 
stores. They will all have Mrs. America 
displays and a number of them will dis- 
play a Detroit Jewel range and several 
will also show a Servel refrigerator. The 
management of all three chains are en- 
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This 24-sheet advertising poster will be coordinated with local newspaper advertising in Virginia 


thusiastically backing the plan and we are 
anticipating a bang-up promotion. 


TWIN REPORTS FROM 
PENNSYLVANIA 


The United Gas Improvement Com- 
pany’s Mrs. America contest plans are as 
follows: 


The UGI Divisions plan to cooperate 
with the various participating food mar- 
ket stores to the fullest possible extent. 
Upon receipt of completed Mrs. America 
entry forms from these food markets, 
UGI plans to. follow these three steps: 


(1) Each division of UGI plans to 
conduct local elimination contests. Efforts 
are presently being extended to induce 
well known local public figures to act 
as judges. Finalists in each of the contests 
will be given some type of an award and 
the winner within each particular di- 
vision will be given a further award and 
also qualify for further competition. 

(2) Upon completion of the local 
contests the divisions will band together 
with other participating utilities to run 
contests to determine a Mrs. Eastern 
Pennsylvania and a Mrs. Central Pennsyl- 
vania. Winners of the divisional contests 
will compete for one of the above titles, 
depending on the area they will repre- 
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sent. It is planned to award a fully auto- 
matic Matchless gas range to Mrs. East- 
ern Pennsylvania and Mrs. Central Penn- 
sylvania. 

(3) These two winners will meet in 
competition at Pittsburgh with a Mrs. 
Western Pennsylvania, who will have 
been determined by participating West- 
ern Utilities, for the title of Mrs. Penn- 
sylvania. The final winner in Pennsyl- 
vania will be given some type of major 
award. Prior to the final Mrs. Pennsyl- 
vania contest it is planned to present Mrs. 
Eastern and Mrs. Central Pennsylvania 
with a complete new wardrobe. It is ex- 
pected that local merchants will donate 
these wardrobes in return for the public- 
ity they will receive. 


In all contests various advertising 
media will be used to help maintain and 
focus public interest on the Mrs. America 
contest. 

Basic Mrs. America plan of the three 
companies in Pittsburgh (Manufacturers 
Light and Heat Company, Peoples Natu- 
ral Gas Company and Equitable Gas 
Company), is as follows: 


January 14—Opening announcement 
of the Mrs. America contest by news- 
paper and, or other media. This will 
coincide with the first issue of Better 
Living containing the first entry blank 


and publicity on the contest. 

February 27—Deadline for accepting 
entries. Home service departments wili 
screen entrants in the areas for which 
each gas company has been made re- 
sponsible. The entrants chosen by the 
home service departments will be eligible 
to enter the preliminary bake-off. 

March 1-12—Preliminary bake-off to 
be held by the individual gas companies. 
All participants in this group will receive 
a $10 food certificate redeemable at the 
local participating super market where 
entry blank was deposited. The suggested 
prize for winners to be a set of aluminum 
cooking ware (retail about $30, our cost 
about $12). 

Depending upon local response, it may 
be necessary to add an additional “leg” 
in the contest with a suitable prize— 
possibly a John Wood water heater. 

March 22-26—The quarter finals will 
“bake-down” to two winners for each 
of the three gas companies. An added re- 
quirement to enter this stage is a 500 
word or less essay on the subject, “I ama 
good homemaker because . . .”. These 
six winners will each receive a Matchless 
gas range. 

March 29—The semi-finals to deter- 
mine Mrs. Western Pennsylvania will be 
held at Hunt Armory on the first days of 
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Prepared by A.G.A. Bureau of Statistics 


atio of gas to electric range shipments 
during October rose to 2.6—far bet- 
ter than the average ratio of 1.6 reflected 
in the first ten months of the year. How- 
ever, gas range shipments during October 
declined ten percent over the comparable 
month a year ago, while electric range 
shipments increased 11.4 percent. 

November range shipments of 150,- 
500 units were 19.3 percent less than a 
year ago and more than 30 percent less 
than in the preceding month. This sub- 
stantial drop does not merely reflect the 
seasonal decline normally experienced at 
this time but is partially attributable to a 
slackening of demand due to the fewer 
number of housing starts made this year. 
Housing starts for the month of Novem- 
ber were 7.1 percent lower than last No- 
vember and for the eleven months 
dropped 2.3 percent under the compa- 
rable cumulative period a year ago. 

Gas water heater shipments were 
down 13.3 percent in November when 
compared to the same month of 1952 
and approximately 23 percent lower than 
October shipments. This drop is greater 
than the expected normal seasonal de- 
cline of about 5 to 10 percent. 

Appliance data relate to manufactur- 
ers’ shipments of the entire industry 
compiled by the Gas Appliance Manu- 
facturers Association. Industrywide elec- 
tric appliance statistics are based on data 
compiled by the National Electric Manu- 
facturers Association, and are reprinted 
by GAMA in their releases. 

Total utility sales of gas for the month 
of October, 1953 were 1.3 percent under 
the same month a year ago. This repre- 
sents the first time that utility sales have 
registered a decline since May of 1952. 
The primary reason for this drop has 
been the lessened househeating demand 
due to mild weather. This lowered house- 
heating demand more than offset the esti- 
mated 6 percent gain in gas sales to in- 
dustrial users. 
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1953 SALES OF GAS AND ELECTRIC RESIDENTIAL APPLIANCES 
(WITH PERCENT CHANGES FROM THE CORRESPONDING PERIOD OF 1952) 











November October January through October 
Percent Percent Total Percent 
Units Change Units Change Units Change 
RANGES 
Gas 150,500 —19.3 215,800 —10.0 1,897,100 + 48 
Electric n.a. n.a. 83,900 +11.4 1,157,800 +32.6 
WATER HEATERS 
Gas 144,800 —13.3 189,200 + 2.1 1,836,000 +17.3 
Electric n.a. n.a. 64,900 — 99 684,700 +148 
GAS HEATING 
Furnaces 43,700 — 27 57,600 — 2.5 422,500 +13.2 
Boilers 5,400 —23.9 10,400 + 1.0 63,500 +10.4 
Conversion 
Burners 14,800 —19.1 26,400 —14.6 189,100 + 7.4 
GAS SALES TO ULTIMATE CONSUMERS 
BY UTILITIES AND PIPELINES DURING OCTOBER 
(MILLIONS OF THERMS) 
Percent 
1953 1952 Change 
October 
All types of gas 4,021 4,073 — 13 
Natural gas 3,800 3,858 — 15 
Other gases 221 215 + 28 
Twelve Months Ending October 31 
All types of gas 56,150 51,376 + 9.3 
Natural gas 52,893 48,038 +10.1 
Other gases 3,257 3,338 — 2.4 


CUSTOMERS, SALES AND REVENUES 
OF U. S. GAS UTILITIES AND PIPELINES—THIRD QUARTER, 1953 











Quarter ending September 30 Twelve ths ending September 30 
Percent Percent 
1953 1952 Change 1953 1952 Change 
CUSTOMERS 
Total 26,283,400 25,464,000 - 3.2 
Residential 24,292,000 23,549,000 -+- 3.2 
Commercial 1,861,400 1,788,000 -+- 4.1 
Industrial 106,200 104,000 -+ 2.1 
Other 23,800 23,000 _ 
SALES IN M THERMS 
Total 11,041,000 10,144,900 -+ 88 56,201,600 50,773,600 -+-10.7 
Residential 1,697,100 1,613,500 -+ 5.2 17,863,300 16,897,700 -+ 5.7 
Commercial 591,000 575,700 -+- 2.7 5,021,500 4,765,800 -+ 5.4 
Industrial 8,081,300 7,309,500 --10.6 30,489,100 27,095,700 -|-12.5 
Other 671,600 646,200 - 2,827,700 2,014,400 - 
REVENUES 
Total 452,502,000 400,076,000 -+-13.1 2,661,552,000 2,358,170,000 -+-12.9 
Residential 202,653,000 184,869,000 -+ 9.6 1,537,368,000 1,399,445,000 + 9.9 
Commercial 46,587,000 42,903,000 + 8.6 335,185,000 307,915,000 -+ 8.9 
Industrial 189,600,000 158,856,000 -+-19.4 731,913,000 606,216,000 -+20.7 
Other 13,662,000 13,448,000 _ 57,086,000 44,594,000 - 
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Unique and home-grown ideas that have 
spearheaded a widespread accident control program 


special stunts help sell safety 





By HUGH F. LOVERING 


Assistant Safety Manager 
New England Electric System 
Boston, Massachusetts 


suppose if a safety man ever did get 

to Heaven, he would have occasion to 
complain that traffic control on Pearly 
Gates Boulevard was poor; that the dis- 
placement of his wings was inadequate 
for the weight to be lifted; that his halo 
was not attached to a hard hat or that the 
ultra violet rays reflected from the streets 
of gold called for a special type of goggle 
not there available. At least he would 
probably run true to his earthly form in 
finding quite a few things requiring en- 
gineering revision. 

I have often reflected that it would 
approach Heaven on Earth if I could be 
associated with accident prevention in an 
organization where all the responsibili- 
ties would be centered under one roof or, 
at least, under one series of roofs or 
batches of atmosphere within a mile or 
so of each other. You see, the New Eng- 
land Electric System consists of 19 elec- 
tric and nine gas companies employing 
8,400 people and supplying 710,000 
electric and 220,000 gas customers in all 
of the New England states, except 
Maine. Sort of spread out! 

With us, organized accident preven- 
tion began 24 years ago with a full-time 
safety manager. Early it was found that 
a successful safety program was depend- 
ent on communications—paths for safety 
to reach out to the lone operator at a re- 
mote station, to the gas serviceman and 





Based on a talk at the Tenth Annual Safety 
Conference of The New England Gas Association 
in Boston, Mass., December 9, 1953. 
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the meter reader, all working on their 
own without constant supervision and 
often on premises where the hazards are 
beyond our control. 

Paths of least resistance, too, must be 
maintained from the operator and the 
serviceman and the meter reader back to 
us, else the system of communication will 
be all one way and useless. 

To follow the analogy, then, we'll call 
the Boston Safety Department, Safety 
Manager Frederick G. Harriman and 
his staff, the Dispatching Station, the 
clearing house for safety education, rec- 
ords and standards. Next step—the 
General Safety Committee, made up of 
seven district safety supervisors cover- 
ing retail electric and gas companies, five 
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division safety representatives covering 
wholesale electric production groups and 
some 20 specialists, who rotate in mem- 
bership, from electric and gas production 
and distribution and from the engineer- 
ing, insurance and medical departments. 
This is the monitoring group which 
meets every two months. 

Then in the line come some 70 local 
safety committees, most of them with 
rotating membership, some of super- 
visors, some of workmen, some of both. 
These meet every month. 

In the fact that communications go 
from the Safety Department through the 
General Committee to the local com- 
mittees and back by the same path, our 
method is no different from that em- 
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' ployed by many of you. Often, of course, 
the path is a short cut, direct from Boston 
to the local folks at Westerly, Rhode 
Island, or Littleton, New Hampshire, or 
the reverse. The point is—the paths are 
kept open. 

How important this is may be seen 
as I tell you that our system thrives on 
unusual safety stunts. I have heard Paul 
Jones of the National Safety Council in 
one of his dynamic talks, stress the need 
for less dogma and more drama in acci- 
dent prevention; less ear bending and 
more eye appeal in our communications. 
We have recognized that need for years. 

For example, our Annual October No- 
Accident Campaign is now a tradition 
with us. During October 1953 we held 
our twenty-second campaign. Plans were 
started as early as April. 

The unique theme was the appoint- 
ment of every employee as governor of 
his or her own State of Safety, such high 
office to be held all through the month 


of October. Charged with responsibility © 


to govern wisely and well, it was the duty 
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of each individual so to conduct affairs 
of state that none would sustain a disa- 
bling injury during the month. This fea- 
ture was announced by a striking green 
and yellow poster on September 15. 

Outstanding support was provided by 
the real Governors of Massachusetts, 
New Hampshire, Rhode Island and Ver- 
mont, states in which the system has most 
of its operations and employees. Each 
message of endorsement and best wishes 
for the success of the campaign and a 
picture of the Governor were presented 
on posters carrying a design of New Eng- 
land, put on display on October 1. 

On the same date, every employee re- 
ceived by mail at home an attractive 
booklet also carrying the Governors’ 
messages and pictures, with special greet- 
ing to the governor of the State of Safety. 
This publicity was supplemented by 
colorful ‘reminder tags” for display 
everywhere on light and window shade 
pulls and other locations, safety book 
matches in special design for frequent 
distribution during the month, cloth 





work caps with the slogan “Nothing 
Ever Equals Safety” and handy note 
books, all in campaign yellow and green, 
letters to management and local safety 
committee chairmen with suggested mes- 
sages for supervisors, press releases and 
similar material. 

Still following established lines of 
communication, pre-October meetings 
were held all over the system. Some were 
of the evening dinner variety ; some were 
held during working hours. In many 
properties all available employees at- 
tended; in others gatherings of super- 
visors served for diffusion of the October 
spirit throughout the organization. To all 
meetings a speaker from the Safety De- 
partment or the local safety man brought 
a special appeal “to govern wisely and 
well”. 

Throughout the month, short daily re- 
minder meetings were held wherever 
possible, with tail-board, tool-box, stock- 
room or desk conferences at the start of 
the day’s work. All employees were kept 
informed on progress of the campaign 
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through weekly bulletins from the Ex- 
ecutive Office of the State of Safety. 

The gratifying result was a perfect no- 
accident month! With the last previous 
disabling injury on September 25, the 
8,400 system folks worked right through 
until November 6 for well over two 
million manhours free from lost-time 
due to injury. So effective was the carry- 
over that there were only three lost-time 
accidents during November. Only once 
before, in October 1942, when em- 
ployees numbered only 7,100, had there 
been an all-clear month. 

What has been the effect of this annual 
centering of attention on accident control 
in a special campaign? For 22 years dis- 
abling injuries on our system have aver- 
aged 12 for the other 11 months, For 
October they have averaged 4.9 or 60 
percent better during the time of 
shortened daylight work hours, changes 
in temperature and clothes worn, autumn 
drizzle, fallen leaves and slippery roads 
which used to make October our worst 
month. 
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Down through the years many of the 
ideas which we now consider as “‘musts’’ 
in our campaign have come in from 
Tommie Therm and Vera Volt out in 
some far corner of the system because 
one line of communication, our sugges- 
tion system, has been kept open. We gave 
one of our boys in Providence a $50 Sav- 
ings Bond for a poster design and smaller 
awards were made for other October 
suggestions. 

We are sold on unique and original 


stunts for the entire year, too. These 


would be valueless without excellent 
communications. In 1949 we revived the 
famous “feud’”’ between 4,200 Hatfields 
and 4,200 McCoys, with “Pappies, 
Squires, Kunnels and Captuns’ in each 
clan. Every time a McCoy had a disabling 
injury it was because a Hatfield “popped 
him whilst bent over’’ and vice versa. 
We had the colorful and amusing 
passing of five-gallon jugs from each 
Pappy to his successor every other month, 
lots of hillbilly talk in messages about 









“corn squeezin’s’, “onery varmunts’’, 
ambush and “pig stealin’ "—and a lot of 
fun. We got them together for an Octo- 
ber truce to build a dam across ““Axident 
Crick” and in November they went back 
to feudin’! This was typical of the aw- 
fully high corn in our field but—we cut 
our frequency 21 percent as compared 
with that of 1948. 

In 1950 we had the “Fortynovers”’, 
all men 40 years old and up, competing 
with the ““Uptafortys,” all employees un- 
der 40—including all females regardless 
of real age! They were about evenly di- 
vided as to number and past accident ex- 
perience. We called this the “Race of the 
Ages”. We had an October Scrambled 
Word Contest between the two groups 
and gave away duplicate prizes of tele- 
vision sets, electric blankets, etc., and the 
contest was successful because our com- 
munication system held true. We cut our 
frequency ten percent compared with 
that of 1949. 

(Continued on page 35) 
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Industrial relations round-table 








Prepared by 
A. G. A. Personnel Committee 


Edited by W. T. Simmons 


@ GM Engineering Journal—lIf your com- 
pany has a technical library, it may be able 
to get on GM Engineering Journal's mail- 
ing list. Vol. 1, No. 1 looks like a superb 
job. It’s intended primarily for engineering 
education, however. Technical libraries and 
societies, engineering faculty members, and 
the technical press are eligible to receive it. 
Write Arvid F. Jouppi, editor, General 
Motors Building, 3044 W. Grand Blvd., De- 
troit 2. 


@ Carbon Microphone—Working in a 
“Boiler Shop?’ Can't hear yourself think? 
“Confidencer” is a noise-canceling carbon mi- 
crophone made by Roanwell Corp., 662 Pacific 
Street, Brooklyn 17, and approved for use by 
Bell Telephone Companies. The claim is that 
it cuts down noise entering the telephone 
mouthpiece—by as much as, 20 decibels. 


@ There’s Talent in Your Plant—This is 
the statement of Eugene J. Benge, hu- 
management engineer, Asheville, N. C. Re- 
sults of a ten-company survey prove that at 
each level there is a certain percentage of 
employees who are worthy of training to fit 
them for the next higher level. 

True, at any given time, the percentage is 
not large (three percent might be an av- 
erage figure), but the supply seems inex- 
haustible. Promote three percent of your 
skilled men to key positions—and in a few 
months there seems to be another three per- 
cent waiting. The stimulation resulting from 
the first group of promotions apparently crys- 
tallizes potential in a second group. They 
undertake study on the side. They strive for 
higher skills. Their attitudes change. 

The results from the over-all summary are 
from aptitude testing only and do not include 
the long-time continuing program. Almost 
ten percent of the total force volunteered for 
testing. About one-third of these proved qual- 
ified in some direction. From studies of this 
kind alone, nothing is known about the 90 
percent who refrained from volunteering. 

For what are they qualified? Averages can- 
not answer this question but basic figures re- 
veal: 


(1) Many of them possess a large variety 
of mechanical information. 

(2) Rather few reveal both speed and 
accuracy in clerical operations. 

(3) An appreciable number of these em- 
ployees are extrovert, dominant, and well ad- 
justed—traits that are useful in supervision. 

(4) Outstanding interests (in descending 
order) are mechanical, social service, compu- 
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tational, physical science, biological science, 
and clerical. 


@ Rollers not holy for Michigan painters 
—Homeowners who have been using rollers 
to paint interior walls now have the reas- 
surances of a Michigan State court that 
their use is not hazardous or detrimental to 
health or safety. And a painters’ union in 
Michigan (much to their dismay) has been 
told the same. 

The union had been insisting on a con- 
tract clause limiting the use of rollers—a 
faster way of doing a lot of paint jobs. The 
court enjoined the union‘ from insisting 
upon such a clause. The court reasoned: 
The demand has no reasonable connection 
with wages, conditions of employment, 
health, safety, the right of collective bar- 
gaining, or the protection of workers from 
labor abuses. 

But there already was a clause in the 
contract limiting the use of spray guns. 
That was different, said the court. Unre- 
stricted use of that equipment might be in- 
jurious to health and safety. (Austin v. 
Painters’ District Council.) 


@ Court Decisions—N. J. court decides 
unemployment compensation cases involv- 
ing pensions—The Supreme Court of New 
Jersey handed down decisions in two cases 
determining whether persons drawing pen- 
sions are eligible for unemployment com- 
pensation. 

In the case of Campbell Soup Company v. 
Board of Review and John A. Hattel, et al, 
the court decided that the retired employees 
are eligible for UC because they were invol- 
untarily unemployed as a result of a collec- 
tively-bargained pension plan making re- 
tirement compulsory at age 65. 

In this case the Board of Review and the 
Appellate Court had held the claimants in- 
eligible for UC because they were voluntary 
parties to the union agreement calling for 
compulsory retirement at age 65. The lower 
court and the Board of Review said this 
brought them within the statutory disquali- 
fication of having left work voluntarily 
without good cause. 

The pension plan was bargained March 
22, 1950, with the Food, Agricultural and 
Allied Workers Union of America, Local 
80, then affiliated with CIO. The plan calls 
for pensions at company expense for retired 
employees who have had at least five years 
of service. If service is insufficient there is 
no pension, notwithstanding that retirement 
at age 65 is compulsory. Because two of 
the claimants in this case drew no pensions, 
the Board of Review held them eligible for 
UC but the lower court did not, following 
the “voluntary leaving” reasoning in re- 
spect to all. 

In reversing the entire lower court decision, 


the court says the claimants’ leaving ‘“‘was in- 
voluntary in the statutory sense’’. 

The Review Board brought up an added 
argument that because of their age and the 
existing labor market situation in Camden, 
N. J., the claimants were not “available” for 
work in the statutory sense. The court rejects 
this. 

Union Requests for Time Study Data—A 
recent case gives some clue to where the 
courts will draw the line as to how far an 
employer must go in supplying a union with 
bargaining information. When an employer 
has installed a wage incentive plan based upon 
rates established by time studies, he must 
give the union a copy of his time study data 
but he does not have to open his plant to the 
union to make its own study, according to 
the 2nd CA. (NLRB v. Otis Elevator Co., 53 
ALC 1324) 

Vacation pay no bar to UC—The Appellate 
Division of the New York Supreme Court 
decides that employees of the Fulton, N. Y., 
plant of American Woolen Company who 
received vacation pay during an involuntary 
layoff are eligible for unemployment compen- 
sation because this pay was a bonus for “past 
services rendered.” 

The question about the nature of the 
claimants’ idleness arose because an unfore- 
seen shutdown of the plant occurred during 
the period when employees normally take 
vacations. The plant shut down for one month 
during the period June 1 to September 15, 
1951, which was the vacation period under 
terms of the union contract. 

However, because of the urgency of the 
textiles the company was producing for de- 
fense that year, it had agreed with the union 
to modify the vacation clause to discourage 
taking vacations. Employees were encouraged 
to take vacation pay instead, and keep on 
working. 

The court agrees with the referee and the 
Unemployment Insurance Appeal Board that 
under these circumstances “the payments 
which claimants received as vacation pay were 
in effect bonuses for past service rendered, 
and that such bonuses did not render claim- 
ants ineligible for benefits.” (Ethel Yeager 
et al. v. Edward Corsi as Industrial Com- 
missioner. N. Y. Sup. Ct. Appellate Div., 
Third Dept. Nov. 12.) 


@ Arbitration Decisions—Arbiter interprets 
standby clause—The difference between 
standby time and “on call” time under a 
utility company contract is clarified in an 
arbitration award giving overtime pay to 
some, but not all, employees who were 
bedded down away from their home town 
during an emergency caused by flood. 

Under the agreement between Gulf States 
Utilities Company and the Gulf States Em- 
ployees Association, “‘on call” time is not 
paid for, but standby time is. The majority 

(Continued on page 39) 
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Here are some tools the investor 


needs for proper appraisal of natural gas securities 


Can annual reports be improved? 





By DAVID COWAN' 


Reprinted from 
The “Analysts Journal’? 
November 1953 


n the space of a few years, the transpor- 
tation and sale of natural gas has be- 
come one of the major industries of the 
country. Representing as it does a net 
capital investment of over $8.5 billion 
and marketing new securities at a yearly 
rate of nearly $700 million, the industry 
has rapidly become a favorite among in- 
vestors and promises to play an increas- 
ingly important role in the new-issue 
market. 

In the course of a survey of data issued 
by some 65 natural gas companies, I had 
the occasion to scan numerous annual 
reports and almost as many interim state- 
ments and offering prospectuses. Al- 
though impressed with the variety of in- 
formation disclosed, I was left reluctantly 
with the conclusion that most companies 
still have some way to go before they 
reach the high-water mark of data pres- 
entation set. by the comparable electric 
power industry. This statement does not 
apply to composite industry statistics, for 
whose fine work in a relatively new field 
the American Gas Association is to be 
commended. It applies to individual 
corporate reports. 

The corporation annual report, as we 
now know it, has come a long way from 
the simple pamphlet type of statement 
which formerly disclosed only the brief- 
est information to the stockholder; in 
some cases, it was little more than what 
"1 Shearson Hammill & Co., New York, N. Y. 


2Published by The New York Society of 
Security Analysts, Inc. 
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was legally necessary. Though some gas 
companies, particularly the older ones 
engaged in retail distribution, have kept 
well in step with modern trends, the re- 
ports of many companies still leave much 
to be desired. 

Let us digress for a moment to state 
our case. A parallel can be drawn be- 
tween the natural gas and the electric 
light and power companies; except for 
the producers, not only can the former be 
classed as public utilities in the ordinary 
sense of the word, but also their growth 
line and capital needs appear to be fol- 
lowing the same historical pattern. We 
have witnessed the same rapid growth at 
the outset, accompanied by striking gains 
for their securities in the early stages of 
development; in later stages, the growth 
continues, but the pace slows down, or at 
least there are intervals when the industry 
catches its breath, so to speak. 


Consolidated 


As the natural gas industry has ad- 
vanced beyond its early dynamic phases, 
it has consolidated its position, and by so 
doing started to build up strong intrinsic 
values. At this point, the informed in- 
vestor may well expect less in the way of 
rapid market moves for its securities, 
being compensated instead by the grad- 
ual emergence of those qualities that he 
usually associates with investment-type 
securities. In step with this change, 
whereas the analyst can properly be less 
exacting in his demands during the early 
phase (as a matter of fact, the company 
itself may have very little to offer in the 
way of fact or “‘record’”’), he now be- 


comes more demanding. Security of prin- 
cipal and income is given added weight 
in the scale of valuation. 

The natural gas industry is not old, 
counted in years, but let us say that it no 
longer has the exuberance of youth; it 
has come of age. At least from the in- 
vestor’s standpoint, it has reached a point 
where close factual analysis is needed for 
a proper appraisal of its securities. 

Though many annual reports have be- 
come elaborate brochures with a dash of 
romance—understandable in view of the 
difficulty of imparting reader interest to 
a natural gas report—still there are often 
lacking those informative statistics that 
help the analyst. At this point it is well 
worth repeating that the analyst bridges 
a gap between management and security 
holder, both present and prospective. If 
this is readily admitted, then it just as 
readily follows that, the work load being 
what it is, the analyst will tend to sidestep 
those issues in which facts are obscured. 

Some of the important deficiencies in 
natural gas reports are the following: 


(1) At times when significant 
changes are occurring in the price of 
natural gas, particularly when long-term 
contracts have expired and new ones are 
being written, an annual report might 
well state the average cost of gas to a 
company in the year just ended and what 
it proposes to be in the ensuing year. The 
same applies to the price of gas. It is 
not enough to state that the cost is now 
“higher” for a particular contract—if a 
company has several suppliers, the inves- 
tor is left in the dark about its effect on 
the company’s total gas costs. (Continued) 
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An annual report can very soon be- 
come obsolete, in terms of the stock- 
holder’s needs, because by the time he 
receives it in the first or second quarter 
of the following year, it describes condi- 
tions that may now have become mate- 
rially different. This has become quite 
apparent in the natural gas industry. 

The burden, therefore, of explaining 
a sudden change in earnings or an un- 
usual market fluctuation falls on the se- 
curity analyst, and, from the standpoint 
of stockholder relations, the job may well 
have been done more adequately in the 
official company report. 

(2) It is surprising that even an 
official offering prospectus frequently 
leaves unanswered the question of what 
natural gas reserves are actually owned 
by a company. Although the geologist 
estimating the useful life of gas reserves 
may not make too fine a distinction be- 
tween what is “owned” and what is 
“dedicated”, it is important for the stock- 
holder to know whether his company’s 
reserves are affected favorably, or other- 
wise, by the rising field price for gas. It 
is particularly important when price 
escalation occurs within the life of a gas 
purchase contract. 

(3) When a company is still expand- 


Keep simplified 
statements simple 


@ The annual report is the primary and most 
important communications channel between 
management and its owners so it is important 
that its preparation be designed to satisfy the 
public relations challenge it presents. 

The form of simplified statements often 
varies in different reports. Noting this vari- 
ance, the A. G. A. Subcommittee on Investor 
Relations decided to experiment with a new 
approach to this presentation which empha- 
sizes rate of return. The fictitious statement 
appearing on the following page is the result. 
It should not be construed as either recom- 
mended or necessarily proper but is included 
merely to illustrate the flexibility of invention 
for this segment of annual reporting. 

Also included at right, for illustrative pur- 
poses only, is a conventional simplified state- 
ment for the same nonexistent company— 
Tom H. Wheat, Transcontinental Gas Pipe 
Line Corp., Chairman, A. G. A. Subcommit- 
tee on Investor Relations. Mr. Wheat’s 
A. G. A. Convention address, ‘““What Makes 
a Good Gas Company Annual Report’, is 
being published as part of the A. G. A. Cor- 
porate Secretaries Committee report. Copies 
will be available shortly from A. G. A. Head- 
quarters. 
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ing, as are many of the pipelines, it 
would be particularly helpful if more of 
them followed the practice of publishing 
balance sheets at intervals throughout the 
year. The analyst can easily be misin- 
formed on such a vital topic as, for ex- 
ample, the return on invested capital, for, 
if he has only the latest operating rev- 
enues, he has only half the story. In- 
cidentally, for some obscure reason, the 
offering prospectus on new issues for 
many years did not show pro forma 
capitalizations. Why cannot pro forma 
balance sheets be set up, thus making life 
that much easier for the analyst (remem- 
ber that the proceeds from an issue can 
be used for either capital additions or 
repayment of outstanding obligations). 

In mentioning these facts, it is worth 
recalling that the investment firms and 
the investment services are the ones that 
bear the brunt of stockholder inquiries, 
not the companies themselves. It is there- 


fore important that they be equipped 


with the latest obtainable facts or, so to 
speak, the proper tools to work with. 
(4) Latest twelve-month operating 
revenues should be accompanied if pos- 
sible with parallel figures on intake and 
outgo of gas by volume. 
(5) There is a pressing need for 


standardizing the method of reporting 
earnings between the time a rate increase 
is made effective by a company and the 
date of final decision by regulatory 
bodies. The question of how to report 
earnings inflated by rates collected under 
bond, is still a debatable one, but the in- 
formation ought to be pretty clear on 
how secure the earnings are as reported. 
Some companies have not included these 
higher revenues, and, because they are 
refundable, have preferred to post them 
to suspense accounts. Others include the 
refundable earnings with a footnoted 
explanation. Unfortunately, many people 
are unaware of the technicalities involved 
and are due for an unpleasant surprise if 
all or part of a rate increase is denied. 

(6) A few companies report gas re- 
serves in terms of acreage, which is not 
very helpful. 

(7) There is much to be said for the 
short-form offering prospectus, now in 
favor with the Securities & Exchange 
Commission. But a closer examination re- 
veals that in adopting it, for natural gas 
companies anyway, some of the advan- 
tages of the long form have been lost. It 
should be possible to compromise and in- 
sure that, while irrelevant material is 
kept out, the useful and pertinent mate- 
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MARATHON GAS TRANSMISSION CO. 
Condensed Statement of Financial Position, December 31, 1951 and 1952 


SHAREHOLDERS’ INVESTMENT IN THE BUSINESS 
Common Stock, 5,000,000 shares held by 15,000 shareholders in 1952; 1952 1951 
11,000 in 1951; 50c par value (includes capital contributions in 


SR ery re Perr 


(tecaneonexanen $ 50,000,000 $ 50,000,000 


Preferred Stock, 500,000 shares outstanding designated as $2.55 series 


with stated value of $50 per share.......... 
Income reinvested in the business.............. 


Total Shareholders’ Investment............. 





foscacabiies .s4 25,000,000 25,000,000 
SSE ED _ 30,000,000 __ 29,000,000 
Deo ree $105,000,000 $104,000,000 





BONDHOLDERS’ INVESTMENT IN THE BUSINESS 








First Mortgage Pipe Line Bonds, due serially................+e0++ $204,000,000 $196,000,000 
Less sinking fund redemptions due within one year.............. 9,000,000 9,000,000 
Ee ED PMID oc ic ack ccrdetiaedecnenesee ced $195,000,000 $187,000,000 
Total Investment in the Business..............e0eeeeeeee $300,000,000 $291,000,000 








HOW THE FUNDS ARE USED IN THE BUSINESS 


We have available to conduct our current business: 

















Cash, special deposits, and prepayments..............-eeeeees $ 8,000,000 $ 8,000,000 
Accounts receivable (money owed to the Company)............+- 10,000,000 9,000,000 
Inventories of materials and supplies.............eeeeeeeeeees ‘3,000,000 2,000,000 
CE biaPrnG bata sahlee dice ss<ncskSakebeeecedt Kaces $ 21,000,000 $ 19,000,000 
We Owe: ‘ 

Bond sinking fund redemptions due within one year.............. $ 9,000,000 $ 9,000,000 
Unpaid bills for materials, services, and wages............+..+. 9,000,000 7,000,000 
MR . < hte enla dee eden Game ChbEREES Web ee Chens sek RO 2,000,000 2,000,000 
ROO . Hack OTS Ee CdR nnn s eR RaD AR Oded mea ane $ 20,000,000 $ 18,000,000 
a TR GI oo acs concen ccdeccterecosseneces $ 1,000,000 $ 1,000,000 
Investment in Subsidiary Company.............-eeeeeeeeeeeeees 10,000,000 10,000,000 

Investment in Gas Plant—At cost, reduced by cost of wear and exhaus- 
tion (depreciation) of these facilities............0.eeeeeeeeeees 289,000,000 280,000,000 
Total Funds Used in the Business.............ccecececeeees $300,000,000 $291,000,000 
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rial is retained. One page of statistics is 
worth many pages of text. 

(8) Though most companies report 
gas volume in terms of thousand cubic 
feet, some report it in “‘therms.”’ Use of 
the latter form is easily explained: When 
a company is not uniformly on natural 
gas and when some of the gas is manu- 
factured, a common denominator is thus 
arrived at in terms of heat value. It is to 
be hoped that, since by far the largest 
number of companies employ the volume 
measure, this system will prevail. It is 
no reflection on the analyst if he is a bit 
confused by the “therm”; and, if the 
analyst is confused, it is more than prob- 
able that many stockholders are in the 
same predicament. If some companies 
must retain its use, it should be explained 
and equated with Mcf in deference to the 
layman. 

(9) Paucity of information is more 
prevalent in the production than in the 
other divisions of the industry, but why 
this should be so is not immediately ap- 
parent. For one thing, it would be useful 
if the combined oil-gas company would 
show how much of revenues is obtained 
from oil and how much from gas. At 
present there are cross-currents, with oil 
prices on the heavy side but natural gas 


still firm. 

(10) The satisfactory analysis of a 
gas production or pipeline company 
would be aided by an enumeration of its 
principal utility and industrial customers 
and the volume of gas sold to each. This 
does not seem to belong in the confiden- 
tial sphere, since such information is usu- 
ally found in offering prospectuses, but 
the average stockholder does not have 
ready access to these documents. 

(11) The sinking fund applicable to 
securities of production and pipeline 
companies, finally, is a decidedly im- 
portant feature in gas company financing. 
It not only qualifies the senior securities 
in question but also affects the dividend 
potential on the common. Annual reports 
might be more specific and more detailed 
on this point. 


A person accustomed to the mass of 
helpful data made available by electric 
utilities has less cause to suggest changes 
or improvements in the reports of the 
purely producing companies which are 
outside the pale of regulation. These 
operate with the comparative freedom 
of an industrial enterprise which allows 
them privileges not ordinarily possessed 


ies 
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by the regulated utility. But, when these 
producers sell new securities accom- 
panied by an offering prospectus, fresh 
and useful data come to light, and the re- 
sourceful analyst will be able to uncover 
the facts he needs. This being so, there is 
an ever-diminishing reason why all the 
facts in summary form could not be made 
available to stockholders of the produc- 
ing company in its annual or interim re- 
ports. 

The natural gas industry is alive to the 
need for better and more informative 
reports. That much is apparent to those 
who have had the occasion to read them 
from year to year. If I have listed some of 
the deficiencies that appear to exist in the 
composite picture, it is in the interest of 
continuing a trend already manifested in 
more ways than one. I fully realize that 
liberty of action rests with management 
concerning what to include in the annual 
statement of any company. This leads to 
the burning question of how far to go 
in using the report to ventilate problems 
of a political nature. Speaking only for 
myself, important as the message to 
stockholders may be, if space allotted for 
this purpose is to be at the expense of 
facts, I should vote for the facts. 





























































































































































































































GAS PLANT wee 
CASH, SPECIAL DEPOSITS $289 .000 .000 
; AND PREPAYMENTS ra ORIGINAL COST LESS 
$8 .000 000 RESERVES FOR DEPRECIATION TOTAL INVESTMENT 
) —* as $300,000 000 
ACCOUNTS RECE1 VABLE INVESTMENTS touas INCLUDES $204.000.000 BOR- 
) 
) $10.000.000 $10 000.000 ROWED FROM BONDHOLDERS ON 
Pius — A LONG-TERM BASIS 
| INVENTORIES r- WORKING CAPITAL 
$3,000,000 | 1,000.00 
) tess potatoe ay PERCENT .RETURN ON 
INVESTMENT 
) CURRENT PAVABLES -d OPERATING ACTIVITY 
Y $20,000,000 GROSS INCOME DIVIDED BY 
4 TOTAL INVESTMENT 
. SALES --—— 6.0% 
$80.000 .000 a 
NATURAL GAS PURCHASED 
FOR RESALE 
oteneadon Guess — $30 .000.000 DtoucT raow sauces aeavine pS 

; $8 .000 000 
5 TOTAL COST INCOME TAX IGROSS INCOME = 
A $54.000.000] [$6.000.000 $18,000,000 
D ADMINISTRATIVE AND Pius 
+ GENERAL EXPENSES = pee tmCOmE ocouCcTiOns 
. $3.000.000 govacs Oe nae NET INCOME 
0 $24 .000.000 $10.000.000 
0 DEPRECIATION 
$10.000.000 
ss NET INCOME ON COMMON STOCK AMOUNTED 7 cada teniunie aumaar Bes By 
") TAXES OTHER THAN vioine 82.85 PER shane DiVvIOEND ae oe as thee ee 
0 FEDERAL INCOME i ON PREFERRED STOCK. COMMON STOCK pupibbetled ese cna Peeess 

$3.000.000 DIVIDENDS AMOUNTED TO $1.80 PER 

SHARE. 

0 
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as kitchens shine on parade 


Magazine-featured New Freedom Gas Kitchens 
from Laclede Gas Company’s highly successful “‘pa- 
rade” are shown on these two pages. Pictured at 
right is the Geneva-House & Garden Kitchen which 
will be exhibited this year on the West Coast 
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Mengel-McCall’s Magazine kitchen above was exhibited last year at the 
State Fair and will be shown this year in Ohio. When utilities wish to dit 
“Parade of Kitchens” on their local sales floors they should contact local ¢ 
of cabinet manufacturers participating in the New Freedom Gas Kitchen P 


Shown above is the Mengel-Living Magazine gas 
kitchen which is due to be shown also in Ohio. 
Gas companies in Minneapolis, Chicago and St. 
Louis have found that kitchen “parades” bring 
tremendous crowds to the utility sales floor 


Mutschler-Family Circle Magazine kitchen at right 
was shown before the American Home Economics 
and the Mortgage Bankers Associations. Many gas 
companies are working out arrangements for kitchen 
“parades” with their local kitchen cabinet dealers 
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Laclede Gas Company's showing of New Freedom Gas Kitchens a PAR activity 


proves such a smash hit that gas companies all over the country are 
planning similar “Parades of Kitchens’’ for shows and local sales floors 


This Republic-American Home Magazine kitchen (left) 
is due to be exhibited this year at the National Home 
Builders Show and the American Home Economics As- 
sociation. It and many other New Freedom Gas Kitch- 
ens will be displayed at a “parade” in Los Angeles 


Youngstown New Freedom Gas Kitchen above was designed and decorated by 

Be kitchen planning department of Laclede Gas Company. The “Parade of Kitch- 
provides gas companies with an excellent opportunity to meet with builders, 

tts, women’s clubs and other important groups in the local territories 


Lyon-Better Homes and Gardens kitchen above was dis- 
played in ‘53 before the American Home Economics As- 
sociation and is due to be shown at the National Home 
Builders Show this year. It is another example of 
modern gas appliances exhibited in an ideal setting 


New Freedom Gas Kitchen at left was designed for 
American Kitchen Cabinets by American Home Mag- 
azine. For details on building your own magazine- 
featured “‘parade” of kitchens for local showing, con- 
sult the New Freedom Gas Kitchen Bureau, A. G. A. 
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LPG sales near record in ’ 











National Petro-Chemicals plant at Tuscola, Ill., showing facilities for extracting LP-gas and natural gasoline from natural gas 


By GEO. R. BENZ and 
PAUL W. TUCKER 


Manager and technical 
representative, respectively, 
Engineering Department, 
Phillips Petroleum Company 


pam of liquefied petroleum gas ap- 
proached a new volume milestone in 
1953. Outlook is for greater emphasis 
on sales backed up by increased LP-gas 
production and increased transportation 
facilities. 

Sales of LP-gas in 1953 are estimated 
at 4,920,000,000 gallons, or nearly ten 
percent more than the 1952 volume. 
This is an increase of almost 433 million 
gallons and nearly double the gallonage 
increase registered during the preceding 
year. 

Estimated sales of LP-gas for domestic 
and internal combustion engine fuel use 
in 1953 reached 2,932,000,000 gallons. 
This is a 11.2 percent increase over 1952 
and a gallonage increase of nearly 300 
million gallons. 

As usual, the weather played a domi- 


Abridged version of year-end summary. 
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nant part in the sales picture. The above 
average temperatures which prevailed 
throughout most of the year, and espe- 
cially during the first and last quarters, 
reduced the demand of LP-gas for heat- 
ing purposes. 

The industry enjoyed a good summer 
from a sales standpoint. There are 
several reasons for this: (1) the tremen- 
dous amount required in the southwest 
for irrigation, (2) increased use as a 
tractor fuel, and (3) the filling of cus- 
tomer and bulk distributor's storage. The 
latter doubtless reflects to some degree 
the success of the efforts of the National 
Committee for LP-Gas Promotion, which 
has been advocating larger storage as one 
of its programs. 

House heating continues to increase, 
with more people in central and even 
northern areas discovering the comfort 
and convenience this fuel brings. The in- 
crease in bulk consumer installations and 
in farm or agricultural applications con- 
tinued unabated throughout the year. 
Diversification of farm uses, including 
tractor fuel, stock tank heating, brood- 
ing, flame weeding, milk house use, and 
stationary engines, as well as use in the 
farm home, indicates increasing volume 
per installation as distributors sell the 


all-purpose advantages of LP-gas. 

During 1953 an estimated 450,000 
ranges were shipped for use with LP-gas 
—an increase of two percent over the 
number shipped last year. While the ratio 
of gas range sales to electric range sales 
dropped from almost two to one to 
nearly 1.5 to 1, the water heater sales 
presented just the reverse picture. Auto- 
matic LP-gas water heater sales are esti- 
mated to be about 285,000 units. The 
LP-gas fired clothes dryer is proving to 
be very popular. Shipments of floor, 
space and wall type furnaces numbered 
over 400,000 units and represents about 
20 percent of the total production of this 
type of gas-fired appliances. It is par- 
ticularly interesting to note the active and 
increasing interest in LP-gas as fuel for 
the warm air furnace. It is estimated that 
7.5 percent of the warm air furnaces were 
for LP-gas. A noticeable percentage of 
the conversion burners for warm air 
furnaces were for LP-gas. 

While it is extremely difficult to ‘‘pin- 
point” the amount of LP-gas used as 
engine fuel, it is conservatively estimated 
that this use alone required nearly 500 
million gallons in 1953, or almost ten 
percent of the total sales. 

(Continued on page 34) 
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We need more 
Safety salesmen 





Personal interview with an accident prevention pioneer produces 


valuable tips on how to build a safer industry for gas employees 


@ When W. H. Adams retired as safety 
consultant for American Gas Associa- 
tion the first of this month he completed 
more than a half century in the gas in- 
dustry. In fact, his first utility job was at 
the age of ten and he still cherishes a 
pay roll he was on from Fremont (Ohio) 
Gas Electric Light and Power Company 
in September 1898. Last month, he re- 
ceived the Award of Merit of National 
Safety Council. As past-chairman of the 
A. G. A. Accident Prevention Committee, 
he knows as much about safety and 
safe practices as anyone in the Ameri- 
can gas industry. 

The MONTHLY hopes that the follow- 
ing interview with Mr. Adams will sow 
some seeds that will continue the work 
he pioneered while serving A. G. A. and 
its member companies. 





What do you consider the gas indus- 
try’s most important achievement in ac- 
cident prevention? 


The increased interest that gas com- 
pany management is showing in human 
welfare. Benefits of this policy have been 
very marked in employee relations as 
well as in public relations and the saving 
of lives and human suffering. 


Where does the gas industry stand 
now on employee safety? 
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There have been tremendous improve- 
ments in our record in the past few years, 
but other industries have improved 
equally. The gas industry, with 14.4 dis- 
abling injuries per million manhours in 
1952 was still about six injuries per mil- 
lion manhours above the all-industry 
average. We still rank thirty-first from 
the top in a list of 40 major industries. 


What is the most important remain- 
ing problem in accident prevention? 


To get more of those companies with 
records worse than the average to recog- 
nize the need for greater human interest 
in safe operations. This should be fol- 
lowed by proper selection and training of 
safety personnel. 


Why must a gas company by neces- 
sity have higher than the average type 
of employees? 


We have free access to our customers’ 
homes, and of necessity our industry 
plays a vital and intimate part in the daily 
lives of our customers. Thus a higher 
type of citizenship is required in our em- 
ployees to properly represent the man- 
agement and its desire to serve. 


In what ways can A. G. A. help to 
further gas company safe practices? 


The A. G. A. Accident Prevention 
Committee recently set up a Promotional 
and Advisory Subcommittee with mem- 
bers from every section of the country to 
help member companies, regional and 
state associations to improve their safety 
experience. In other words, we're going 
to be missionaries and spread our experi- 
ences in accident prevention throughout 
the entire industry. Ernie Beaumont, The 
Peoples Gas Light and Coke Co., is chair- 
man of the subcommittee. 


Are member companies taking full 
advantage of the services provided by 
the A. G, A. Accident Prevention Com- 
mittee? 


I don’t think so. Company manage- 
ment should realize that almost any prob- 
lem that arises has been met and in most 
cases solved by some other company in 
the gas industry. In the safety business, 
there is no such thing as a copyright. You 
can’t hoard your knowledge of safe prac- 
tices any more than you can divorce 
safety from operations! 


Must a safety man be an engineer? 


Certainly he should be a human engi- 
neer. He must have a real ability to get 
along with people. His is a selling job. 
He has to constantly sell an idea—some- 
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times to people who are not receptive 
even to saving their own lives. 


What is the best way to sell the idea 
of safety? 


Frankly, there is no one best way. You 
have to be flexible and adopt your ap- 
proach to local conditions. Basically, 
though, the safety director's big job is to 
make his approach appealing. He can use 
a gruesome approach; he can stress em- 
ployees’ duties as good citizens, or he can 
stress self-preservation. 


Do you really think the average 
American wants to gamble on safety? 


Well, I do think that the average 
worker is torn between the desire to live 
dangerously and the urge of self-preser- 
vation. The only sane approach to safety 
is between these two extremes. 


Have you any advice for company 
employees? 

We know that gas employees suffer 
about four times as many accidents away 
from the job as they do on-the-job. Em- 
ployees should be shown how they just 
cannot take the rules and safe practices 
they learn on-the-job and lock them up 
when the whistle blows. 


What is the average cost of em- 
ployee accidents in the gas industry? 


The Accident Prevention Committee 
hopes some time next year to have an 
over-all average cost for the industry. But 
I do know at present that one major in- 
surance company estimates the average 
direct cost of gas company employee ac- 
cidents as $268 per claim. If you add to 
this the hidden costs, using Heinrich’s 
ratio of four-to-one, you can see that one 
accident can be extremely expensive. I've 
seen cases involving extensive property 
damage where the hidden costs were as 
much as ten or 12 times the direct costs. 


What was your most satisfying ex- 
perience in accident prevention work? 


Working with foremen and plant su- 


Elixir of life 


@ Research has been termed the “elixir 
of life of industry, ever renewing its 
youth and vigor,” which makes possible 
adjustments to the needs of the times. It 
is not a question as to whether a firm 
should carry on research work in its 
broadest sense; not to do so is to gamble 
with survival—New England Letter, 
First National Bank of Boston 
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pervisors. It's really refreshing to see su- 
pervisors today accept responsibility. In 
the early days, the average foreman was 
often irresponsible. He liked to appear as 
a dare-devil, show-off type. 

I remember one case when we were 
putting in a new regulator set. We were 
trying to crack a cast iron ‘L’’ and we 
weren't making much progress. Suddenly 
the foreman rushed in, grabbed the 
sledge out of the employee's hands, and 
swung it at the “L.” The sledge hit the 
man bracing the fitting a glancing blow 
on the head and he spent the rest of his 
days in an asylum—because of one care- 
less act by one supervisor. 


What advice would you give to a 
newly appointed gas company safety 
director? 

I'd tell him to take advantage of every 
opportunity to give credit to the super- 
visors and those who are selling his prod- 
uct. He should subordinate himself and 
develop safety salesmanship in those who 
are in charge of operations. 


What is the biggest employee safety 
problem in the gas industry? 


I'd say that the biggest problem is to 
find a way of selling top management of 
gas companies on the need for safe opera- 
tions—and keeping them sold. 

It is only natural for the employee to 
do first and do best those things that 
please his boss. The boss, therefore, must 
set a good example and communicate 
with his employees. Lip service is danger- 
ous. He must give his full, active support 
to accident prevention. 


Can you cite any other major prob- 
lems in safety work? 


Yes, indeed. There is a tendency 
among some companies faced with a 
high ratio of accidents to delay action on 
the excuse that most of their mishaps are 
minor. They fail to realize that if they 
don’t take preventive action now, they 
will eventually be faced with major ac- 
cidents. Every preventable accident can 
in time exert a damaging influence on the 
industry’s public safety record. 


Can you explain that thought a little 
more? 


It all boils down to this—you have to 
get your housekeeping in order or you 
will be wide open to major disasters. 

Surveys for all industry show that for 


every 330 situations that could result in 
personal injury, there is an average of 
one fatality or major disability, 29 tem- 
porary disabilities, and 300 cases of lost 
time or property damage without per- 
sonal injury. 

Therefore, when we talk about “‘acci- 
dents” in an industry, we're actually talk- 
ing only about that one incident in 330 
that caused death or major disability. 
You can see then that “frequency rate” is 
only an index. It is important to reduce 
the frequency rate, but even more impor- 
tant in the long run to remove the causes 
of accidents. 


Have any large gas companies re- 
cently adopted safety programs for the 
first time? 


Here is a true case in point. 

Several years ago, an executive of a 
large gas company was handing out 
A. G. A. safety certificates to representa- 
tives of member companies that had re- 
duced their accident frequency rates 25 
percent or more. Afterwards, he took me 
aside and asked: 

“Where is the certificate for my com- 
pany?” 

I had to tell him, “there isn’t any be- 
cause your company’s safety record is way 
below average.” 

The executive went back to his com- 
pany, called in his operating manager 
and asked him point-blank, “Don’t we 
have a safety program ?” 

“No, we don’t!” the operating man- 
ager replied. My friend was so startled 
that he gave immediate orders to set up a 
program. A member of the main office 
was made safety director on atrial basis 
and did such a thorough job that the 
company achieved a 73 percent reduction 
in accident frequency by the end of the 
first year. This gas company now has ac- 
tive safety committees of supervisors and 
men from the ranks who conduct regular 
meetings in each property. The employee 
newspaper regularly publishes a break- 
down of company accident statistics. 

But most important—management of 
the company is directly behind the safety 
program! 

During the October 1952 A. G. A. 
Convention in Atlantic City, I met my 
friend from this particular company on 
the boardwalk. He took my arm and said, 
“Bill, do you remember that time you 
told me my company’s accident record 
was so terrible? Well, that was one of 
the most helpful things that has ever 
happened to me!” 
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New year finds section groups hard 


at work on new and improved methods and techniques 


Ambitious program for accountants 








Spwgas once said that the only thing 
that never changes is change itself. 
Anyone remotely connected with the gas 
industry cannot fail to be aware of the 
vast developments which have converted 
the industry into one of the country’s 
major suppliers of fuel. The long-dis- 
tance transmission of natural gas to reach 
markets in all parts of the country has 
brought new problems and new oppor- 
tunities to all segments of the industry, 
including its accountants. 

It is with an acute awareness of these 
manifold problems and opportunities 
that the Accounting Section is preparing 
to render the maximum possible service 
to its members and the industry in gen- 
eral during the coming year. Improved 
methods and techniques in the prepara- 
tion of cost information for operating 
supervisors and management, in the bill- 
ing and collecting of customers’ accounts, 
and in the performance of accounting 
processes themselves will result in future 
savings of millions of dollars of expense 
and at the same time improve the already 
excellent customer relations which the 
industry enjoys. Making every effort not 
only to improve old methods and tech- 
niques but to develop new ones are over 
340 members of the Section working on 
nine standing and 13 special committees 
and 50 special project subcommittees. 

With such a large and expanding pro- 
gram before it, the problem of organiza- 
tion of the Section has been no small one. 
Under the leadership of Paul E. Ewers 
of Michigan Consolidated Gas Co., 
Detroit, Mich., the organization work has 
been completed in record time. Substan- 
tial progress has been made on the Sec- 
tion’s program not only looking to the 
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PAUL E. EWERS: (left) Accounting Section chairman; commercial office manager, Mich- 
igan Consolidated Gas Company for 28 years; began career 1923 with Merchants 
Credit Bureau of Detroit; past-president of Detroit Association of Credit Men; mem- 
ber of A. G. A. for many years; chairman, Customer Relations, Committee 1946; co- 





ordinator of Cust Activities Group in 1948; Accounting Section vice-chairman 
last year; author of numerous published articles and A. G. A.-EEl conference papers 
A. T. GARDNER: (right) vice-chairman of the Accounting Section; joined Utility 
Power and Light Corp., Chicago, 1930; assistant to the president, 1935-37, fi- 
nancial accountant, Utility Auditors & Tax Consultants, New York, 1937-41; held 
the same post with Associated Electric Co., 1941-43; secretary & comptroller, 
Delaware Power & Light Co., Wilmington, 1943-46, vice-president and secretary, 
1946 to date; member and former president, Delaware Accountants’ Association 


joint spring conference with EEI, but 
also on long-range projects of particular 
interest to the gas industry. Assisting Mr. 
Ewers in his chairmanship of the Ac- 
counting Section is A. T. Gardner of 
Delaware Power & Light Co., Wilming- 
ton, Del., vice-chairman, and T. J. Shan- 
ley of the A.G. A. staff, Section secretary. 

Before discussing the program for 
1954, special mention should be made 
of the most ambitious project ever under- 
taken by any committee of the Section. 
This is a Customer Relations Training 
Course with manual and film, prepared 
under the direction of a subcommittee of 


the Customer Relations Committee. This 
subcommittee with B. J. McMillen, The 
Cincinnati Gas and Electric Co., Cincin- 
nati, Ohio, as chairman, has been at work 
on the project for over four years. The 
course, which will have its preview at the 
coming spring conference, will be made 
available to the industry on a fee basis, 
and is a major progressive contribution 
toward improvement of customer rela- 
tions through better trained employees. 

The principal subcommittees of the 
Managing Committee will continue to 
furnish guidance on matters of current 
interest to the committee. 
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_ General Activities Group; super- 
_ intendent, General Accounting 
' Department, The Peoples Gas 
_ Light & Coke Co., for 27 years; 
4 pated in General Account- 
| ing Committee projects for many 
| years, chairman last year; also 
_ past-chairman, Special Committee 


on Uniform System of Accounts 


WILLIAM J. FOSTER, JR., chair- 
man, Depreciation Accounting 
Committee; vice-president, New 
York State Electric and Gas Corp., 
Ithaca; graduate Amherst Col- 
lege; started career with Adiron- 
dack Power and Light Corp.; 
partner in Cheney and Foster, 
Consulting Engineers, until 1942; 
present duties chiefly concerned 
with regulatory matters; mem- 
ber A. G. A. Rate Committee 


A. V. SCHWARTZ, chairman, Gen- 
eral Accounting Committee, as- 
sistant treasurer, Columbia Gas 
System Service Corp., 20 years; 
active member A. G. A. for past 
several years; broad experience 
in public utility accounting, includ- 
ing methods and procedures, orig- 
inal cost, accounting applications 


J. D. HOGAN, chairman, Internal 
Auditing Committee; started with 
Arthur Andersen & Co.; auditor 
for Washtenaw Gas Company 
which consolidated with Michigan 
Consolidated Gas Co.; assistant 
treasurer and Ann Arbor District 
office manager of latter company 
in 1948; member of A. G. A. In- 
ternal Auditing Committee since 
its formation in 1950; chair- 
man of subcommittee in 1951-52 


A. J. BRODTMANN, chairman, 
Property Records Committee; 
property accounting engineer, 
New Orleans Public Service Inc. 
since 1936; lieut t d 
in Supply Corps, U. S. Naval Re- 
serve; taught cost accounting at 
Tulane night school last six years; 
member National Office Man- 
agemert A tion, Lovisi 
Engineering Society and others 
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Although the push button office is still 
just around the corner, progress in the 
application of electronic machines to 
business uses is proceeding at a rapid 
pace. With old-line manufacturers such 
as IBM, Remington Rand and Bur- 
roughs active in the field, and with a 
number of newcomers such as RCA, de- 
velopment of the fully mechanized office 
seems inevitable. Under the chairman- 
ship of John H. W. Roper of Washing- 
ton Gas Light Co., Washington, D. C., 
the Electronic Accounting Machines De- 
velopments Committee will continue to 
keep the industry informed of curreni 
developments, apprise manufacturers of 
industry requirements, and prepare mem- 
bers of the Section to undertake the edu- 
cational work which will be necessitated 
by the introduction of the new electronic 
devices. 

The Cost Management Program Com- 
mittee with J. F. Rooney of Consolidated 
Edison Co. of New York, Inc. as chair- 
man will continue its work in the field of 
cost control. A major effort of the com- 
mittee will be to develop a cooperative 
program with the Operating Section for 
the use of accounting data in the control 
of production, transmission and distribu- 
tion costs. 

The special committee on Uniform 
Systems of Accounts will be headed by 
C. E. Shields of Michigan Consoli- 
dated Gas Co., Detroit, Mich., as chair- 
man. This committee will continue to 
cooperate with an offer the industry's 
viewpoint to the NARUC committee 
formulating a proposed new system of 
accounts for the gas industry. However, 
there has been a growing realization that 
a complete revision of the system of ac- 
counts is neither necessary nor desirable, 
and that a few relatively simple amend- 
ments to the present system will ade- 
quately meet the needs of regulatory 
commissions, and at the same time prove 
less costly to the individual companies in- 
volved. D. W. Peterson of Minneapolis 
Gas Co., Minneapolis, Minn., will chair- 
man the Accounting Developments Serv- 
ice Committee. By means of periodic 
printed releases, this committee is con- 
stantly bringing to member companies 
the latest developments in accounting 
machines and new techniques employed 
by individual companies. The dissemina- 
tion of this material brings to each com- 
pany receiving it the newest ideas and 
methods for dealing with accounting 
problems wherever they may develop. 

The important Compendium Commit- 


tee headed by H. F. Quad, Public Service 
Electric and Gas Co. of Newark, N. J., 
will continue to make available a refer- 
ence guide to published articles of in- 
terest to utility accountants. 

The day-to-day work of the Account- 
ing Section is done by the nine standing 
committees which are divided into two 
groups. The General Activities Group 
headed by Arthur Skelton, The Peoples 
Gas Light and Coke Co., Chicago, Ill., as 
coordinator, includes five standing com- 
mittees, and Customer Activities Group 
with L. R. Quad, Public Service Electric 
and Gas Co. of Newark, N. J., as coordi- 
nator, includes four such committees. 


General activities 


Largest of the standing committees in- 
cluded in the General Activities Group is 
the General Accounting Committee with 
A. V. Schwartz, Columbia Gas System 
Service Corp., Columbus, Ohio, as chair- 
man. This committee is divided into five 
principal subcommittees working on a 
total of 12 separate projects. These in- 
clude eight projects relating to account- 
ing techniques, including allocation of 
expenses in combination companies, pur- 
chase and stores accounting procedures, 
items included in stores expense, report- 
ing labor in the field, use of the exception 
ptinciple in reporting time worked, use 
of departmental or average rates in dis- 
tribution of labor costs, and accounting 
for supervision and engineering. 

Other subcommittees are concentrating 
on problems involving working capital in 
rate cases, internal reports to manage- 
ment including the reporting of labor 
costs and the use of charts, the capitaliza- 
tion of indirect costs, the forecasting of 
labor requirements, and forms control 
programs. The variety and number of 
projects being studied by this committee 
give promise of many valuable contribu- 
tions to the membership of the Section. 

The Depreciation Accounting Com- 
mittee, of which W. J. Foster, Jr., New 
York State Electric and Gas Corp., Ithaca, 
N. Y., is chairman, is continuing its out- 
standing work in the field of deprecia- 
tion accounting. Problems to be studied 
include a survey to ascertain curve types 
for various elements of electric and gas 
properties, a tabulation of service lives 
and salvage ratio of gas property, and ac- 
cruals of depreciation of property actu- 
ally in service, which is included in con- 
struction work in progress accounts. 

The Property Records Committee 
under the chairmanship of A. J. Brodt- 


AMERICAN GAS ASSOCIATION MONTHLY 








In 
su 
lo 
in, 
ve 
pr 
in’ 


of 


ent 
pet 
ert 
ect’ 
tri 
der 
gin 


rece 


Gas 
the 
effo 
the 


foll 
tion 
to t 
dist 
uals 
reco 
ance 
adv 
tion 
ing 
an | 
for 


cour 
Bale 
New 
the « 
pen 
men 
read 
and 

will 

tions 
keep 
as to 
tion. 
tee a 
preci 
grou: 


ISSU 








@ Four sections of the Audit Manual, a 
continuing project of the A. G. A.-EEI 
Internal Auditing Committees, are now 
available. Cost of existing sections, oth- 
ers to be completed, and a three-ring 
binder, is $6.00. Order from A. G. A. 
Headquarters. 





mann of New Orleans Public Service, 
Inc., New Orleans, La., has seven project 
subcommittees at work. As a part of their 
long-range project on machine account- 
ing, a subcommittee is conducting a sur- 
vey of the use of punched cards in 
property record work. Another project 
involves the preparation, scope and use 
of field reporting manuals which is ex- 
pected to be ready for the spring confer- 
ence. A third survey covers the functions 
performed in plant accounting and prop- 
erty records departments. Other proj- 
ects of this committee include age dis- 
tribution records (vintage records) for 
depreciation calculations and use of en- 
gineers in plant accounting and property 
record work. 

J. D. Hogan of Michigan Consolidated 
Gas Co., Detroit, Mich., is chairman of 
the Internal Auditing Committee. Major 
effort of the committee continues to be 
the preparation and distribution of audit 
manuals outlining audit programs to be 
followed by internal auditors in connec- 
tion with their examinations. In addition 
to the manuals which have already been 
distributed, it is contemplated that man- 
uals covering accounts payable, property 
records, materials and supplies, insur- 
ance, sales promotion, stores accounting, 
advertising, purchasing credit and collec- 
tion will be distributed during the com- 
ing year. The committee is also preparing 
an interesting and challenging program 
for the coming spring conference. 

The large and active Taxation Ac- 
counting Committee is headed by J. W. 
Balet of Consolidated Edison Co. of 
New York, Inc. Of principal concern to 
the committee during the coming year is 
pending federal tax legislation. Recom- 
mendations of the committee have al- 
teady been presented to the House Ways 
and Means Committee. The committee 
will continue to prepare recommenda- 
tions on proposed tax changes and to 
keep members of the Section informed 
as to proposed and adopted tax legisla- 
tion. Two major projects of the commit- 
tee are the study of accelerated tax de- 
preciation and accounting for under- 
ground storage operations. 
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Customer activities 


A very active Customer Accounting 
Committee is headed by E. K. Schneider 
of The East Ohio Gas Co., Cleveland, 
Ohio. In addition to continuing subcom- 
mittees on accounting methods and 
equipment, improved meter reading 
efficiency and measurement of job per- 
formance, a new committee has been 
appointed to study modern customer ac- 
counting techniques and improved cus- 
tomer relations. This project has for its 
purpose the reconciliation of modern 
streamlined accounting practices and im- 
proved customer relations. Other proj- 
ects being studied by subcommittees are 
the training of customer accounting em- 
ployees, controlling meters and customer 
count, as well as the simplification and 
reduction of statistical reports. 

The Accounting Employee Relations 
Committee, with H. E. Steiner of 
Niagara Mohawk Power Corp., Syracuse, 
N. Y., as chairman, promises an attractive 
and important program. Continuing one 
of its long-range projects to better ac- 
counting employee relations through im- 
provement in the selection, orientation, 
training and development of supervisors, 
the committee is placing special emphasis 
on supervisory orientation and employee 
attitudes and morale. It is also preparing 
presentations to the industry on employee 
opinion, employee selection and em- 
ployee orientation. 

The Customer Collections Committee, 
under the chairmanship of R. B. Mitchell 
of The Peoples Gas Light and Coke Co. 
of Chicago, Ill., has several project com- 
mittees at work on various phases of cur- 
rent and future collection problems. The 
credit picture subcommittee will continue 
to publish its semiannual analysis of 
credit and collection conditions in the 
gas and électric industries, while a newly 
appointed subcommittee will study 
merchandise credit and collection policies 
covering the field from the time the sale 
is made until the last payment is received. 
In addition, five subcommittees have 
been appointed to study problems of 
special interest in the field of customer 
collections. 

J. H. Purdy of Consolidated Gas Elec- 
tric Light and Power Co., of Baltimore, 
Maryland, is chairman of the Customer 
Relations Committee. In addition to the 
Customer Relations Training Course 
previously referred to, which will be 
completed this year, other challenging 
subjects are being studied by this com- 
mittee. They include procedures and 




















J. W. BALET, chairman, Taxation 
Accounting Committee; graduate 
Columbia University and profes- 
sional engineer in New York; 
assistant to controller, Consoli- 
dated Edison Company of New 
York, Inc.; formerly manager of 
the company’s Federal Taxes Bu- 
reau and assistant engineer in the 
System Engineering Department 


L.R. QUAD, coordinator, Customer 
Activities Group; joined Public 
Service Electric & Gas Co., New- 
ark, 1926; commercial manager, 
Central Division 1946-49; assist- 
ant general commercial manager 
1949 to date; chairman, A. G. A. 
Convention Entertainment Com- 
mittee 1948; member Customer 
Collections Committee 1949-50 


E. K. SCHNEIDER, chairman, Cus- 
tomer Accounting Committee; 
joined The East Ohio Gas Com- 
pany’s Production Field Office in 
1933; served in Customer Account- 
ing, Inventory Control, General 
Accounting, Forms & Methods and 
Auditing Departments; now man- 
ager, Field Accounting Depart- 
ment; for several years, active 

b Cust Accounting 
Committee; also member Sub- 
committee on Electronic Account- 
ing Machine Developments 





R. B. MITCHELL, chairman, Cus- 
tomer Collections Committee; 
started with The Peoples Gas 
Light & Coke Company in 1933; 
entered Credit and Collection 
Department in 1941; now assistant 
superintendent of that depart- 
ment; past president and director, 
The Retail Credit Association of 
Cook County; former chairman, 
Utilities Group of the National 
Retail Credit Association 


J. H. PURDY, chairman, Customer 
Relat: Cc ittee; ea 
Laboratory, Consolidated Gas 
Electric Light and Power Com- 
pany of Baltimore 1924-29; 
Customer Relations Department 
1929 to date; manager since 
1952; active in civic associa- 
tions; currently chairman, Balfti- 
more Public Relations Council 





H. E. STEINER, chairman, Ac- 
counting Employee Relations 
Committee; assistant controller, 
Niagara Mohawk Power Corp., 
r Pp sh for c + +. 
ing; joined the company in 
1926; transferred to Syracuse 
in 1937 in Systems and Methods 
Department; appointed Cus- 
tomer Accounting Manager, Cen- 
tral Division in 1944; elected 
assistant controller in 1950; 
active in community affairs 
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Managing 
Committee 
Leaders 


D. W. Peterson 
Accounting 
Developments 
Service 


techniques for the prevention and han- 
dling of high bill complaints, employees’ 
performance sampling as a guide to the 
adequacy of training, the selection, train- 
ing, and promotion of customer relations 
employees, and causes of customer in- 
quiries and how such inquiries can be re- 
duced in volume. 

The ambitious scope of the Section’s 


Man on the street expresses faith in utility bills 


@ Question: Do you know how to read, 
compute and check your utility bills? 


@ Asked in: Thirty-ninth street shopping 
area, St. Louis, Missouri. 


Mrs. Esther McDonough, housewife: “No, 
I don’t. I have never learned how to compute 
them. My husband knows how and he does 
it occasionally. Sometimes we aren’t home 
when the meter reader is in the neighborhood. 
He leaves the card for us to fill out. My hus- 
band takes care of it and they always have the 
correct amount on the bill.” 


Walter Niemetz, baker: “I have never 


H. F. Quad J. F. Rooney 
Compendium Cost 
Management 
Programs 


program for the coming year is appar- 
ent from the foregoing description of 
some of its more important activities. 
Many of the individual subcommittee 
assignments are scheduled for presenta- 
tion at the National Conference of Gas 
and Electric Utilities Accountants to be 
held in Boston from April 12 through 
April 14, 1954. Others of particular in- 


bothered to figure my utility bills. I leave this 
up to the companies. I believe they are hon- 
est enough not to overcharge. In fact, I have 
received a few refunds. The men who read the 
meters know what they are doing. They are 
trained in their work. I’m very well satisfied.” 

Mrs. Helen Feuchtenbeiner, housewife: “I 
don't know. However, I would like to be 
able to compute them just to see how close 
I could arrive at the amount that is on our 
bill. We use a lot of gas and electric and I 
feel that the bills are about right. I see no 
reason for these companies to treat their cus- 
tomers unfairly.” 

Herman Lange, salesman: “I seldom pay 


J. H. W. Roper C. E. Shields 
Electronic Uniform 
Accounting Machine System of 
Developments Accounts 


terest to the gas industry will be pre- 
sented at the A. G. A. Convention in the 
fall. Articles of general interest, prepared 
by subcommittees or individual members, 
will appear in the A.G.A. MONTHLY. In 
these ways, results of work will be made 
available to individual members and the 
industry. 


much attention to the utility bills. I don't 
know how to compute them and have never 
bothered to find out. I did receive two or 
three bills that I thought were a bit high. | 
called the companies’ attention to them. They 
double-checked and everything was all right.” 

Mrs. Jeanne Kramer, housewife: “I have a 
lot of faith in mankind so I have never both- 
ered to find out how to check these bills. We 
used to live in a small town and my husband 
computed them occasionally, but he has never 
figured them out here. We receive our utility 
bills, pay them and forget them.”’—"Inquiring 
Photographer” in St. Louis Globe Despatch. 





LPG sales 


(Continued from page 28) 





A recent survey indicates that about 
2,000 buses will be operating on LP-gas 
by the end of 1953. 

The amount of LP-gas used for in- 
dustrial and miscellaneous application is 
estimated to have dropped 2.9 percent 
during 1953. Actually, the drop in indus- 
trial use by itself is estimated to be down 
five or six percent, but the increase in 
miscellaneous uses tended to minimize 
the drop. 

Sales of LP-gas for gas manufacturing 
purposes are estimated to be 247 million 
gallons—a decreased of five percent com- 
pared to 1952. There are two factors ac- 
counting for this decrease: (1) the above 
average temperatures which prevailed 
over large segments of the country dur- 
ing the year, and (2) the changeover to 
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natural gas. 

Sales of LP-gas as a raw material for 
the manufacture of chemicals and chemi- 
cal intermediates rose sharply, after a 
moderate increase the previous year, pass- 
ing the one billion gallon mark. Esti- 
mated sales were 1,016,000,000 gallons, 
an increase of 16.6 percent over 1952. 

It has been estimated that 25 percent 
by weight of all chemicals produced in 
the United States during 1952 came 
from petroleum and natural gas sources, 
including LP-gas, and that this percent- 
age will increase to 50 percent by 1965. 

Because of the rapid and varied 
growth of the LP-gas industry, it is 
necessary that the safety standards be 
continually revised and enlarged to keep 
pace. This activity has been very prom- 
inent and fruitful this year. The continu- 
ing growth of the LP-gas motor fuel 
market has indicated the desirability of 


enlarging the industry standards (Na- 
tional Fire Protection Association Stand- 
ard No. 58) by adding a section devoted 
exclusively to LP-gas service stations. 
This work is currently being considered 
by NFPA. Other changes in the stand- 
ards reflect the rapidly growing interest 
in the use of LP-gas as fuel for industrial 
tractors and lift trucks and for truck cargo 
heaters. Standards have been completed 
covering the joint storage of LP-gas and 
flammable liquids. 

American Gas Association has just 
completed a comprehensive review and 
revision of Pamphlet No. 59 covering the 
use of LP-gas at utility gas plants. This 
was a major accomplishment. The Amer- 
ican Petroleum Institute LPG Committee 
is making considerable progress in the 
development of standards for the desiga 
and construction of LPG facilities at gas- 
oline plants, refineries, tank farms, pipe- 
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line and marine terminals. 

The production segment of the in- 
dustry kept pace with the addition of 15 
plants during the year which have an 
estimated production capacity of 550 
million gallons per year. Notable among 
the new plants coming ‘‘on-stream”’ was 
the National Petro-Chemical Corpora- 
tion plant at Tuscola, Illinois. 

Next year it is estimated that at least 


12 new plants will come “on-stream” 
with more than 220 million gallons 
capacity. 

The storage ‘‘picture” is the brightest 
perhaps that it has ever been. It is esti- 
mated that there are 67 completed under- 
ground storage installations having a 
capacity of over 205 million gallons. 
There are 76 more such installations 
either under consideration or construc- 


tion which will have a capacity of around 
285 million gallons. 

This coming year promises to bring 
greater emphasis on sales and sales pro- 
motion. This drive for new business will 
not only be to secure new LP-gas cus- 
tomers, but also to secure new “load- 
building” uses by present customers. This 
latter is expected to be an important 
factor in the industry's future growth. 





ae 


Safety stunts 


(Continued from page 21) 





During 1951 we had from the General 
Safety Committee a Guardian of Safety 
for every day in the week. If a manager 
or superintendent had a disabling injury 
in his company or division, he got a 
friendly, constructive but possibly 
slightly critical letter from the Guardian 
of the Day on which the accident oc- 
curred. Copies went to where they did 
the most good, all under communica- 
tions. Another ten percent reduction in 
frequency was attained. 

That year we had the most unique 
October Campaign scheme in the long 
series. We always use a home mailing 
piece that enlists the support of families. 
Late in September, addressed and sealed 
envelopes with a special cachet were 
taken over the road to the little mountain 
town of Accident, Maryland. 

There the local postmaster affixed 
8,300 stamps and hand-cancelled them 
so the postmark read “Oct. 1, 1951— 
9 a.M.” Inside was a message explaining 
how the town got its odd name and tell- 
ing the home folks of New England 
Electric System “the only place for an 
accident is on a postmark far away from 
home.” 

Early in 1952 it was found that 50 per- 
cent of our people have last names begin- 
ning with the letters A-B-C-L-M and S 
and over any considerable sampling of 
time those same six initial letters are 
found as the last name initials of 50 per- 
cent of the people having disabling in- 
juries. So we divided all employees into 
two groups, using A-B-C-L-M-S to spell 
CLAMBS for the name of one group and 
coined OYXTERZ (with d-f-g-h etc. 
trailing along) as the other group of 
bivalve mollusks. 

Monthly bulletins told how the two 
groups were doing in competition. It 
was up and down, but here is the inter- 
esting result on December 31, 1952—all 
tied at 44-44. There was no graceful way 


ISSUE OF JANUARY, 1954 


of tieing this contest into our October 
Campaign but the fact that 1952 was our 
twenty-first one, with the campaign 
“coming of age’, provided theme 
enough. 

For 1952 we showed another worth- 
while reduction of 14 percent in fre- 
quency compared to that of 1951. That 
gave us the distinction of third place 
among the large electric utilities in North 
America with 5.5, but what we were 
most proud of was first place with a 
severity of only 0.14. Our gas division 
earned fourth place in low frequency 
among 12 large units with 1,000 or more 
employees during 1951 and seven of our 
gas groups came through 1952 with 
clear records which they have maintained 
to date and for which they received 
A.G.A. Safety Merit Awards on Septem- 
ber 17, 1953. Two others received special 
awards from the A.G.A. for 25 percent 
or better reductions in frequency. 

During 1953, for a change and a relief 
for the Safety Department we had no 
month-by-month contest. We continued 
a home-grown feature called the “System 
Axidometer” by which we show how we 
are doing each month as compared to 
the same month last year. 

The November edition shows a system 
gain of nine percent to date in frequency 
below 1952 but please note that we are 
now talking in terms of 4.6 for electric 
employees and only 3.9 for gas em- 
ployees as compared to national averages 
of 10 and 14 respectively, so large yearly 
reductions come harder now than they 
did a few years ago. 

Many organizations with a marked de- 
gree of success in accident control have 
excellent management support, adequate 
safety standards, rules with teeth in them 
—accepted by union workers as part of 
contract, emphasis on supervisors as key 
men in the program, first aid training, 
safety posters, safety awards, safe drivers’ 
pins, a company magazine, a safety pub- 
lication, a suggestion system, prompt at- 
tention to the recommendations of the 


insurer's engineer-inspectors, excellent 
medical supervision and intelligent han- 
dling of claims. We have all these. 

Which is the most important link in 
the chain ? I wouldn’t know. I only know 
that a weakness in any one affects the en- 
tire program. 

Do I believe that a series of unique 
and corny safety stunts is responsible for 
the fact ‘that we have brought our lost- 
time frequency down in 23 years from 
33 to 4 for a reduction of 88 percent— 
our severity from 3.4 to .84 for a 75 
percent reduction? No, of course I do 
not, and neither do you. 

But I do believe that with our type of 
employees, representing about every 
skilled trade there is, in all sizes of cities, 
towns and hamlets, the program that has 
attained results is the same as that 
utilized in any successful advertising 
campaign—constant communication by 
many available media—supplemented by 
the unusual to stimulate interest and sup- 
port. 

A few months ago on television, “I 
Love Lucy” had a well-planned baby. 
With good timing the sponsor’s new 
baby was a king sized cigarette. Clever? 
Corny ? You either liked it or you didn’t. 
But you could not ignore it. You may 
have shifted brands. We feel confident 
that a lot of our folks have shifted from 
inattention to caution because of some 
appeal other than a repeated admonition 
to “Be Careful To-Day.” 

There is no group anywhere more will- 
ing to be mutually helpful in sharing 
ideas than safety people. Our united ef- 
fort is vital if we are to help reduce the 
awful toll of 100,000 killed and ten 
million injured every year in the United 
States. There is little chance that we will 
work ourselves out of a job. And there 
are many reasons why we should under- 
stand better each other's problems in the 
organizations which pay our salaries. 

If we in the New England Electric 
System can be of help to you, we are just 
as close as the telephone. 


35 





CHARLES C. EFLES, CHAIRMAN « RAY TROWBRIDGE, VICE-CHAIRMAN 


INDUSTRIAL & COMMERCIAL GAS SECTION 


Section exploring industrial gas uses 
and expanded promotions to combat commercial competition 


Busy days ahead for twin loads 





National hotel show..... 





laced adie, 


Dramatic blue flame pylons at the entrances to the A. G. A. Combined Commercial 
Cooking Exhibit at the National Hotel Show served as beacons that drew thou- 
sands of visitors to this largest and most brilliant display of the entire exposition 


he cycle of seven lean years and seven 

fat years of the Old Testament story 
may not hold true in our time, yet we can- 
not really expect to forever increase our 
annual sales and revenues. We have had 
seven fat years since the last war. Now, 
with a lessening in defense expenditures 
and some other corrective adjustments in 
the national budget, it is possible that our 
industrial production levels may taper off. 

These factors could affect our indus- 
trial gas sales in some areas. The recent 
introduction of natural gas in eastern in- 
dustrial markets, however, could produce 
new loads to offset losses in other places. 
On the whole, a lower rate of expansion 
is to be expected rather than an actual de- 
cline. A lower percentage of increase 
would not be surprising when it is real- 
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ized that the industrial category in 1953 
experienced record gains for recent years 
with sales increasing 12 percent and rev- 
enues up 18.7 percent for the 12 months 
ending June 30. 

In some areas where there are high 
peak loads for heating there has been a 
trend to sell gas to industry with the pro- 
vision that it can be interrupted when the 
heating load is heavy. A standby fuel is 
required and the gas rate is low enough 
so that it is advantageous for the cus- 
tomer to use utility gas when possible. 
For many industrial heat processing op- 
erations, however, gas is essential and in 
many cases it is felt that there is justifica- 
tion for the customer demanding firm 
contract gas where his business has to 
close down if it can’t get gas. A special 


Cutaway model: M. L. Bradway (left), Springfield 
Gas Light Co., studying commercial water heater 
with J. H. Trimble, A. O. Smith, at the Hotel Show 


committee will collect information on the 
operations for which gas is essential so 
that gas company managements and reg- 
ulatory bodies may be furnished a list of 
the industries and operations which de- 
pend upon a firm supply of gas to keep 
going. 

New uses, or new techniques, for in- 
dustrial gas are being constantly surveyed 
and investigated by the Metals, Industrial 
Processing, and Commercial Processing 
Committees. Where their studies warrant 
reports to the industry, Information Let- 
ters are prepared and distributed to mem- 
ber companies and individual members 
of the Section. Among the subjects on 
which investigations are in process or in 
prospect by these committees are: rapid 
heating of steel for forming; impacting 


AMERICAN GAS ASSOCIATION MONTHLY 











vit 
tic 
thi 


sO 
Ste 


Bernar« 
Utility, 
H. L 


hig 
adc 
Sta 

Ga 
for 
coo 
you 
Th 
by 

Cor 
in 
fat 

by | 
frye 
pos 
der 
on 


pec 


ISS 











vid 








—a new method of forging; rapid melt- 
ing of brass and aluminum; cermet— 
ceramics to metal; spray drying; glass 
melting; industrial drying; equipment 
using heat in chemical processing ; steam 
for commercial processes; retail baking. 

During the coming year it is expected 
that standards will be completed for the 
installation of consumer-owned piping 
and gas utilization equipment on indus- 
trial and commercial premises. After re- 
view and approval by groups or organiza- 
tions having a substantial interest in 
them, these standards as prepared by the 
Industrial Gas Practices Committee will 
be offered to the American Standards As- 
sociation for approval under the Existing 
Standards Method. These standards cover 


Bernard Twigg (left), Citizens Gas & Coke 
Utility, conferring with A. M. Bornhofen and 
H. L. Fruechtemeyer, Anetsberger Bros., Inc. 


high pressure gas piping and will be in 
addition to and supplement American 
Standard Installation of Gas Piping and 
Gas Appliances in Buildings—Z21.30, 
for low pressure piping. 

The promotion of commercial gas 
cooking is getting the strong support by 
your Association that it so badly needs. 
This load is under ever-increasing attack 
by competition with few holds barred. 
Competition has been particularly strong 
in certain lines. In particular, gas deep 
fat fryers have been seriously challenged 
by the introduction of a new competitive 
fryer. Our industry was aware of this 
possibility some time ago when we un- 
dertook a research development project 
on fryers at the Laboratories. It is ex- 
pected that results of that project will 
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be realized during the coming year in 
new products of several manufacturers 
and there is now one make of gas fryer 
able to beat the best electric performance. 

To meet the threat for the commercial 
gas cooking load, special campaigns were 
promoted during 1952 and 1953. The 
last drive, called the P.E.P. Campaign— 
for Performance, Economy and Profit, 
has been conducted at the local level to 
some degree by approximately 60 com- 
panies, and as a real all-out effort by 32 
companies. This campaign will be fea- 
tured again this year during September, 
October and November. It should 
achieve wide-spread support as a result of 
the fine records of those companies who 
participated in the past year. 


Commercial gas breakfast: C. C. Eeles (center), 
Section chairman, greeting officials of hotel asso- 
ciations, John Kinerk (right) and J. A. McCarthy 


The food service equipment dealer has 
long been recognized as the proper 
source for the sale of commercial gas 
cooking appliances and he has been a 
strong ally to our industry. Continuing 
efforts will be made to keep him so. 
Flame Facts will continue to give the ad- 
vantages of gas for his prospects, to give 
him good product information, and give 
strong sales points to offset competitive 
stories. 

It is expected that the one-day sales 
clinics for dealer salesmen that were 
successfully conducted in a number of 
cities during the past year will be con- 
tinued. These were arranged by the 
A. G. A. Staff for member companies, 
with the subjects covered by manufac- 
turers’ sales managers. A fine reaction has 


been universal. 

The biennial Commercial Gas School 
will be conducted in Chicago this year at 
the Morrison Hotel, May 10-14. A 
strong program is being arranged and it 
is expected that this will be well sup- 
ported by attendance from member com- 
panies. Biennial commercial and indus- 
trial schools, held in alternate years, have 
now given good sales and product train- 
ing to over 500 men from utilities all 
over the country. 

The usual combined exhibits of gas 
equipment will be sponsored in the Na- 
tional Restaurant Exposition, the Na- 
tional Metal Exposition, and the Na- 
tional Hotel Exposition. These are well 
organized displays which uphold the 





C. C. Hanthorn (left) and G. E. Marble, 
chairmen of Food Service Equipment 
and Commercial Processing meetings 


prestige of gas and enable customers and 
prospects to see and learn about the lat- 
est gas equipment. Industry Information 
Centers will be sponsored in other na- 
tional trade shows including those of 
American Foundrymen’s Society, Ameri- 
can Dietetic Association, and the Ameri- 
can School Food Service Association. 

As a center of inspiration and infor- 
mation, the Section’s three-day Sales 
Conference will take place in Chicago 
during the second week in April with a 
broad program for the benefit of Section 
members and guests. 


(Reports of the Hotel Show and the 
Commercial Gas Breakfast appear on the 
next page.) 








A. G. A. commercial gas exhibit acclaimed by trade 


he thirty-eighth National Hotel Expo- 

sition held during the week of Novem- 
ber 9, 1953 opened and closed under fly- 
ing colors. Some 500 exhibitors were 
hosts to over 40,000 visitors who viewed 
their presentations during the five days 
and one evening the show was open. 

By far the largest and most brilliant 
exhibit of the show was the A. G. A. 
Combined Commercial Cooking Exhibit 
where, in over 3,500 square feet of ex- 
hibit area, 11 manufacturers of heavy- 
duty gas cooking equipment showed their 
latest lines of appliances. Cooperating 
exhibitors were: Anetsberger Brothers, 
Inc., The G. S. Blodgett Co., Inc., The 
Cleveland Range Co., Detroit-Michigan 
Stove Co., Groen Manufacturing Co., 
Kewanee Industrial Washer Corp., 
Magic Chef, Inc., Malleable Steel Range 
Co., J. C. Pitman & Sons, Inc., Robert- 


shaw Thermostat Division (Robertshaw- 
Fulton Controls Co.), and A. O. Smith 
Corporation. 

In the center of the gas area which was 
flanked by the symbolic Blue Flame py- 
lons, American Gas Association main- 
tained a lounge and information center 
for the benefit of visiting commercial gas 
men and exhibitors. 

Although the 1953 Hotel Show was 
held in a new location, the Kingsbridge 
Armory in West Bronx, about a half 
hour's subway ride from the former loca- 
tion in the Grand Central Palace, this fact 
did not deter those interested from visit- 
ing the exposition. There was some ap- 
prehension among the A. G. A. exhibi- 
tors lest this new location would not be a 
success. Those who were in the show al- 
most without exception declared that this 
was the best show they had been in for 


many years and that they had sold more 
equipment from the floor than ever be- 
fore. 

One of the reasons for the ‘‘select’’ at- 
tendance was that there were fewer sou- 
venir hunters and sightseers. All those 
attending had some connection with the 
hotel, restaurant, club or institutional 
fields. The flow of traffic through the 
show was made easier by much wider 
aisles and the fact that the show was en- 
tirely on one floor. The 180,000 square- 
foot floor space presented a really open 
vista for all the exhibits. With excep- 
tional flood lighting, the Gas Area stood 
out in the near center of the show for all 
to see from almost every point of the 
floor. 

Collective opinion of the cooperating 
A. G. A. exhibitors was that the 1953 
Hotel Show was an outstanding success. 


Commercial gas breakfast highlights Hotel Week 


capacity crowd filled the Small Ball- 

room of New York’s Hotel Roosevelt 
for the sixth annual Commercial Gas 
Breakfast on November 12, during Hotel 
Show Week. Gas men, manufacturers of 
heavy-duty cooking equipment, repre- 
sentatives of publications in the volume 
food service field and guests from hotel 
and restaurant organizations met to hear 


a talk by John F. Kinerk, executive vice- 
president, New York State Hotel Asso- 
ciation. 

Charles C. Eeles, The Ohio Fuel Gas 
Co., Toledo, newly-elected chairman of 
the Industrial and Commercial Gas Sec- 
tion, American Gas Association, presided 
at the breakfast and introduced the guest 
speaker of the morning. 


Advertising Committee convenes in Dallas 





Domestic Advertising Committee, meeting in Dallas on December 2-3, approves A. G. A.’s 1954 sched- 
ule. L. to r.: M. H. North, Tulsa; J. O. Jackson, Houston; H. Vinton Potter, New York; Julia Hunter, 
Dallas; Harold E. Eckes, Cleveland; Betty Whitlock, Dallas; George A. Webber, Jackson, Mich.; W. E. 
Himsworth, Brooklyn. Also, Walter H. Kurdelski, Grand Rapids; Norval D. Jennings, New York; Gussie 
O. Jones, Atlanta; L. C. Roberts, Dallas; Noel Mallaby, New York; Charles McKean, Dallas; Kenneth 
Fellows, Houston; R. H. Cramer, New York; Mrs. Alta E. Evans, Dallas and C. Fred Westin, Newark 
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In his brief and witty remarks, Mr. 
Kinerk stressed the importance of busi- 
ness papers and how they are effective 
aids not only to trade associations but to 
the readers of the many fine publications 
in the food service field. He noted that 
“Today, the busy executive is hard put 
even to find sufficient time to scan his 
daily mail properly. We, in the hotel as- 
sociation, have found that professionally 
prepared copy which tells our story in the 
business papers briefly and to the point, 
is by far the most effective communica- 
tion channel to our members available to 
us for conveying information about our 
activities, in launching new programs 
and reporting progress.” 

His association represents 500 hotels 
with 115,000 rooms. They operate in a 
state, Mr. Kinerk said, ‘‘which does a 
$400 million annual hotel business—20 
percent of the hotels’ receipts of the na- 
tion, more than New England, Pennsyl- 
vania and New Jersey combined, and 
twice that of the next largest state, Cali- 
fornia.” 

The breakfast was followed by meet- 
ings of the Food Service Equipment 
Committee and the Commercial Process- 
ing Committee with its several subcom- 
mittees. Both of these groups made plans 
for important projects to be pursued dur- 
ing the 1954 Association year. 
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MONG THE PRIZE-winners judged most 

effective in a recent gas range manufac- 
turers’ “Quickie” demonstration contest were 
those which pointed up smokeless broiling, 
lifetime burners, sturdy construction, auto- 
matic and easy-to-clean features of automatic 
gas ranges. 

The prize winners whose entries were 
unanimously selected as being the most ef- 
fective by the judges were: Donald Vetterling, 
Greenfield Gas Light Co., Greenfield, Mass.; 
C. Y. Smith, Lone Star Gas Co., Vernon, 
Texas; Robert L. Murdock, Belmont Home 


GAMA contest gathers new ideas for range sales booklet 


Appliance Co., Indianapolis; John T. Cardall, 
Burbank, Calif.; Joseph H. Millstone, Chi- 
cago, Ill., and D. W. Kyle, The Tappan Stove 
Co., Mansfield, Ohio. 

The Gas Appliance Manufacturers Associa- 
tion contest, open to all wholesale and retail 
gas range salesmen, was aimed at obtaining 
effective demonstrations which could be used 
by retail salesmen. The contest entries will 
be incorporated in later editions of the booklet 
“Quickie Demos That Sell More Automatic 
Gas Ranges” which is distributed to dealers 
by gas range manufacturers. 


The booklet contains easily usable gas range 
sales demonstrations of leading salesmen and 
is designed to help retail salesmen dramati- 
cally demonstrate the features of the automatic 
gas range. 

More than 58,000 of these booklets have 
been distributed to dealers and retail sales- 
men. It is part of the gas industry’s program 
to encourage more dealers to have “live”, 
hooked-up gas ranges on the floor so that cus- 
tomers can actually see for themselves the ad- 
vantages of modern automatic gas ranges. 





Industrial relations 


(Continued from page 22) 





of a panel led by Chairman Alexander E. 
Ralston, Jr., decides that the mere fact of 
their being away from home does not place 
the employees on a standby status. Those who 
were allowed to live substantially their own 
lives in the strange town, with the restriction 
that they must remain available to phone 
calls, are determined to be ‘‘on call”, while 
those who were kept together as a crew are 
determined to be standing by. 
The pertinent contract clause says: 


“Hours worked shall include standby time 
during which an employee is required by his 
supervisor to remain at a given place ready 
to go to work, but in no event shall hours 
worked include ‘on call’ time during which 
an employee is required merely to inform his 
supervisor or headquarters where he may be 
located for emergency calls.” 

A majority of the panel of arbiters agrees 
that the distance employees were sent from 
their home towns during the emergency has 
no effect on their pay status. Some found 
quarters with relatives, some in hotels, and 
some in private homes (pay for these quarters 
was not submitted to arbitration). One crew, 
however, was required to remain together by 
the foreman, who wanted to have the whole 
crew available in case an emergency arose 
during the night. Since the town’s single 
hotel couldn’t take care of them all, they 
bunked in unused offices on sheetless, pillow- 
less army cots. 

The union’s contention was that the hours 
spent away from their homes by all the em- 
ployees, during which time they were either 
working or required to be within reach of a 
phone call, should be considered as time 
worked (the union excepts meal times). But 
a majority of the panel finds that they were 
“on call” rather than on a standby status. 
They were free to leave their rooms so long 
as their whereabouts were known, had rea- 
sonable sleeping quarters, and could “engage 
in personal pursuits” subject only to the limi- 
tation of being reachable by phone. 

However, those employees who slept on 
Army cots are held to be in a different po- 
sition. They weren’t allowed to stay with 
relatives or in the hotel, but were kept to- 
gether under hardship conditions so that they 
could go to work as a crew if needed. The 
panel decides that these employees were 
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“much more confined than employees norm- 
ally ‘on call’.”’ 

However, a majority of the panel sub- 
tracts eight hours’ sleeping time from the 
award, as well as the meal time subtracted 
with the union’s consent, since despite their 
uncomfortable surroundings the crew was 
permitted to an uninterrupted night’s sleep 
with no hindrance except to personal dis- 
comfort. 

Reasoning of the panel follows that of the 
Arkansas District Court in the Bridgemann 
case, where the court held that normal sleep- 
ing time should not be considered hours 
worked when the time was not interrupted 
but was consecutive. That decision was made 
under the Fair Labor Standards Act (October 
7, 1953). 


@ Cooperative Organizing of Guards Ruled 
Invalid—NLRB says the Taft Act has been 
outflanked when a union which can’t take in 
guards contributes to their organization, and 
then passes on fruits of its efforts to the 
United Plant Guard Workers. On the basis 
that a local of CIO’s Auto Workers entered 
into such cooperation with United Plant 
Guard Workers at Mack Manufacturing Corp., 
Allentown, Pa., the board revokes certifica- 
tion of UPGWA at the plant, and at the 
same time dismisses a refusal to bargain com- 
plaint. 

To the board, all circumstances in the 
situation point to the Auto Workers as being 
responsible for organization of the guards, 
not UPGWA. The latter, the board seems to 
feel, just moved in when the Auto Workers 
had convinced the guards they should join 
UPGWA. And the board doesn’t overlook 
history of UPGWA, which developed from 
an organizing committee of Auto Workers’ 
locals back in 1948 at the International Har- 
vester and Chrysler plants. 


@ Merit Rating Plan for Executives, By 
William Hodge, director of employee rela- 
tions, Bell & Howell Co., Chicago—The pur- 
pose is to measure, as objectively as possible, 
the caliber of executive personnel. 

Results? So good that a man’s merit rating 
is today the only basis for advancement in 
pay. 

Why rate executives? The benefits of merit 
rating for hourly employees are well recog- 
nized. On a different level, they are much 
the same for a program of rating executives: 


(1) Merit rating identifies promotable em- 
ployees. 


(2) It is a formalized program of uncover- 
ing individual strong points and weaknesses, 
forms a basis for individual counseling and 
advice on the training a man might take to 
better himself. 

(3) It identifies people in the wrong job. 

(4) It checks the effectiveness of the com- 
pany selection and advancement programs. 

(5) It focuses the attention of the execu- 
tive’s superior on the effectiveness of his or- 
ganization, and provides a foundation for 
future development. 


Executives are rated once a year. At rating 
time, each executive receives two rating forms 
for each of the executives who report to him. 
One copy is for his rating of the executive, 
the other for the man’s self-rating. 

Self-rating is fairly unusual. At Bell & 
Howell it’s optional, but almost all executives 
—over 95 percent—rate themselves. 

There are two good reasons for the self- 
rating part of the plan: 


(1) Self-rating forces employees to make 
a careful self-appraisal of themselves and the 
kind of job they’re doing, and 

(2) It is a form of road map. It alerts the 
executive to the elements on which he is be- 
ing rated, and prepares him mentally for his 
superior’s rating. 


Mr. Hodge states, “Our executive merit 
rating system is well worth the time and 
effort its administration requires. We think 
it’s the best and fairest method to measure 
executive caliber, and we use that measure 
constantly to develop the best possible man- 
agement organization.” 


Big dividends 

@ It’s at the “grass roots” where pub- 
lic relations really pays big dividends. 
What the individual worker thinks about 
American business largely is determined 
by what he thinks of Ais company in bis 
community, about his management, his 
foreman, not about what General Motors 
does in Detroit. What this worker's 
neighbors think about American business 
is quite largely predicated upon their 
own experiences and the conclusions 
voiced by your employee-neighbor of 
theirs. No praise, no criticism has higher 
acceptance than that voiced by your 
worker who says with authority, “I 
know it’s true. I work there!” —Virgil L. 
Rankin at New Jersey Gas Association. 
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Operating 
plans near 
completion 


Mor than 225 members of the Op- 
erating Section’s committees and 
subcommittees met from November 
17 to 20 at the Hotel New Yorker, 
New York City, to organize and de- 
velop the programs they will under- 
take during the 1954 Association year. 
Members came from every geographic 
region in the country and from almost 
every state, representing distribution, 
transmission, and manufacturer com- 
panies, government agencies, and edu- 
cational and research institutions. For 
four days they met, reviewed the past 
year’s activities, and made plans for 
the future. 

The chief topic considered by the 
committees was the Section’s reorgani- 
zation program which, for the past 
year, has been developed in an effort 
to streamline the Section’s structure 
to provide for greater productivity 
with a reduction in expenditures of 
manpower, time, and money. 

The Section’s Executive Committee 
inaugurated the series with a full-day 
meeting on November 17th. The newly- 
elected Section chairman, Frederick J. 
Pfluke, Rochester Gas and Electric Corp., 
told the committee of the objectives of 
the reorganization program, and the 
group, after approving the objectives, 
considered ways by which the program 
might be implemented. During the 
following three days, the officers of 
the Section attended the various sched- 
uled committee meetings to explain 
the purposes and methods of reorgani- 
zation in detail. 

The reorganization plan, Chairman 
Pfluke emphasized, had been based 
upon recommendations of the 1953 
Sectional committee and subcommittee 
chairmen, as a result of their experi- 
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Plotting 1954 program for the A. G. A. Operating Section is the newly appointed Mang 
Committee. At head of the table, J. Lee Adkin reports on activities of the Corrosion 


mittee while Section Chairman Frederick J. Pfluke and Vice-Chairman Walter H. Davidson », 
plain progress of the Section’s reorganization program. Sessions were held in New York City 


A. G. A. Chemical Committee planning meeting in New York: (I. to r., seated) F. J. Puflke, Se 
tion chairman; R. W. Gilkinson, W. H. Davidson, Section vice-chairman; A. B. Lauderbaugh, 
committee chairman; F. E. Vandaveer, R. L. Coryell, J. G. Sweeney, L. S. Reid; (standing) Ashley 
Nevers, W. W. Hodge, W. J. Huff, D. V. Kniebes, W. G. Keyser, Jr., and G. V. McGul 


Pipe Line Subcommittee in action: (left to right) W. B. Haas, A. J. Shoup, J. W. Hall, com 
chairman; J. E. Hinzman, F. J. Pfluke and W. H. Davidson, Section chairman and vice-chai 


ences in office. It was necessitated, in 
part, by the A. G. A. Constitutional 
amendments which had caused the as- 
signment to the Section of certain in- 
dustry operations which had previ- 
ously functioned under the former 
Natural and Manufactured Gas De- 
partments. These additional activities 
required the realignment of certain ex- 


isting committees and the establish- 
ment of several new groups. The vati- 
ous committees then studied the pro- 
gtam as it would affect them. With 
certain modifications to meet the spe- 
cific requirements of each group, the 
plan was endorsed by all the committees 
of the Section. 

The main points of the reorganiza- 
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Gas Distribution Committee session: (left to right, seated) W. J. Towner, F. G. Sandstrom, P. K. 
Wallace, B. F. Worley, H. M. Blain, P. W. Geldard, chairman; Conrad Laverdure, W. W. Gilliss, 
Jr; (standing) Guy Corfield, L. C. Rohret, Porter Dick, J. W. Chrisman, E. F. Schuldt, E. G. 
Watkins, K. W. Person, H. T. Libby, W. F. Goffe, Jr., T. J. Noonan and D. R. MacCollum 


Work session of the A. G. A. Load Dispatching Committee: (left to right) W. F. Crutchley, 
T. B. Kelley, committee chairman; R. L. Zeliff, and S. A. Chadwell. As a result of the meet- 


''® ing, the group decided to undertake as its first major project the preparation of a load dis- 


patching guide or manual. The entire committee will be canvassed for items to be included 





tion program provide that all commit- 
tees of the Section must be actually 
functioning groups working on behalf 
of the industry; the membership must 
be representative of the various types 
of companies engaged in activities 
within the scope of each committee; 
effective liaison must be established be- 
tween various groups engaged in simi- 
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ittee on Compressor Stations: (I. to r.) H. M. Joiner, D. R. Jenkins, M. C. Madsen, N. C. Com- 
. W. Egger, R. V. Campbell, chairman; J. S. Quill, J. G. Barnhart, Walter Miller (not shown) 


lar or related activities; and each com- 
mittee must restrict its membership to 
the minimum number required to carry 
out its assignment effectively. All com- 
mittees were also urged to establish a 
policy of rotation of its members, so 
that no individual or company would 
be unduly burdened; all companies 
and individuals would have an oppor- 


tunity to gain the benefits inherent in 
committee work; and to provide for 
a continuous influx of new thinking 
into committee activities. 

Among the committees which met 
and agreed to adopt this program were 
those on: Distribution; Load Dispatch- 
ing; Automotive and Mobile Equip- 
ment (formerly Motor Vehicles) ; 
Chemical; Manufactured Gas Produc- 
tion; and Corrosion, with their sub- 
committees; the Subcommittees on 
Compressor Stations and Pipelines, of 
the Transmission Committee; the Ad- 
visory Committee on the Gas Engi- 
neers’ Handbook; the Special Commit- 
tee on Specifications for Operation and 
Maintenance of a Gas Distribution Sys- 
tem ; the Executive and Managing Com- 
mittees; and the Program Committees 
for the 1954 Distribution, Motor Ve- 
hicles and Corrosion Conference and 
Production and Chemical Conference. 

The Chemical Committee voted to 
change its name to “Chemical and En- 
gineering”, which, it believes, more 
adequately describes its field of cover- 
age. Partly as a result of this change, 
and also to more effectively delineate 
its coverage, it was voted to change the 
name of the Production and Chemical 
Conference to “Chemical, Engineering, 
and Manufactured Gas Production 
Conference”. 

Other action taken during the meet- 
ing was a recommendation that, in the 
future, the Section hold its organiza- 
tion meeting prior to the annual 
A. G. A. Convention to give the 
groups an opportunity to fully organ- 
ize and develop their programs before 
the date they assume their responsibil- 
ity. It was tentatively agreed by the 
committees in session that next year’s 
organization meetings be held in Sep- 
tember. It was also decided that in the 
spring, the vice-chairman of the com- 
mittees and subcommittees concerned 
with each conference would hold a 
preliminary planning meeting at which 
they would initiate the organizing of 
their groups for the new year. 

The Section also adopted a policy of 
continuously reviewing its policies, ob- 
jectives, and administrative procedures. 
J. H. Collins, New Orleans Public 
Service, Inc., the Section’s newly- 
elected second vice-chairman, will head 
a special subcommittee to study pos- 
sible changes in the Section to assure 
that it will always be organized and 
functioning so as to best serve the 
industry. 
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Operating Section sets future conference dates 


N™ titles have been selected for two 
of the three spring conferences 
scheduled by the Operating Section for 
1954 in an effort to more fully outline 
the subjects covered at each and to elimi- 
nate the possibility of confusion between 
them. New schedules for 1954 are: 


Gas Supply, Transmission and Stor- 
age—March 4-5, New Orleans 

Distribution, Motor Vehicles and Cor- 
rosion—April 20-23, Montreal 

Chemical, Engineering and Manufac- 
tured Gas Production—May 24-26, 
Pittsburgh 


The Gas Supply, Transmission and 
Storage Conference, initiated last year as 
a successor to the former Natural Gas 


Spring Meetings, was previously known 
as the Transmission and Storage Confer- 
ence. The new title was selected to indi- 
cate that its coverage will include all 
phases of natural gas industry operations. 
Its Program Committee met in Kansas 
City on December 2. 

The Chemical, Engineering and Man- 
ufactured Gas Production Conference, 
previously known as Chemical and Pro- 
duction Conference is a result of the 
change in name of the Chemical Com- 
mittee to Chemical and Engineering 
Committee. Its Program Committee met 
in New York on November 20 in con- 
junction with the Section’s organization 
meeting (see accompanying story). 


In addition, the Operating Section has 
announced that the 1955 Distribution, 
Motor Vehicles and Corrosion Confer- 
ence will be held from April 12-15 at the 
Netherland-Plaza Hotel, Cincinnati. 

The 1955 Chemical, Engineering and 
Manufacturing Gas Production Confer- 
ence will be held at the Hotel New 
Yorker, New York City, from May 23 to 
25, and the 1955 Gas Supply, Transmis- 
sion and Storage Conference will be held 
at the Hotel William Penn, Pittsburgh, 
from March 24 to 25. 

The 1956 Distribution, Motor Vehi- 
cles and Corrosion Conference will be 
held from April 23-26 at the Hotel Stat- 
ler, Boston. 





Forecast 





(Continued from page 13) 


adversely may have a much smaller im- 
pact upon gas companies next year. In- 
creased industrial dependence upon 
gaseous and liquid fuels and the auto- 
matic controls thereby possible, and 
increased residential and commercial 
reliance upon the convenience and 
cleanliness of gas in our modern way 


of life insure the fact that, even if 
modest declines are encountered within 
the economy as a whole, a comparable 
trend is unlikely within the gas indus- 
try. The continuing tempo, among all 
classes of consumers, of conversion to 
gas from other less desirable or more 
expensive fuels attests to the inherent 
continuity in the growth of the de- 
mand for gas. As proof of this posi- 
tion, gas industry gains of 8.7 percent 


in sales (in spite of mild weather) dur- 
ing 1953 exceeded the gains shown for 
the usually accepted indicators of the 
entire nation’s economic health. 

A summary of the opinions of vari- 
ous forecasters regarding the economy 
during 1954, and a statement of antici- 
pated 1954 gas sales to ultimate con- 
sumers are shown in the accompanying 
tables on page 13. 





Mrs. America 


(Continued from page 17) 





the Food Fair. The proceeds from the 
Food Fair go to the Pittsburgh Firemen 
Pension Fund. The local gas companies 
made this an “‘all-gas show”’ by offering 
12 to 15 give-away Matchless gas ranges 
to be used and given to the winners of 
the Tri-State high school cooking contest. 
The nine Matchless range manufacturers 
who participated in the 1953 Matchless 
Range Campaign will assist in under- 
writing these ranges. 

It is estimated that there will be six 
women competing at this point. The 
winner, Mrs. Western Pennsylvania, will 
receive a cash award and no doubt ad- 
ditional awards by her own community. 

April 2—The Pennsylvania State 
finals will also be held on the Food Fair 
all-gas cooking stage. Cost of the finals 
will be borne by all gas companies pattic- 
ipating in Pennsylvania. 
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When the program comes to Pitts- 
burgh, the fanfare and publicity is ex- 
pected to reach a high pitch with fire- 
engines and sirens; the firemen will cer- 
tainly tie the Food Fair and Mrs. America 
together to increase the Food Fair at- 
tendance. 

It has all the “makings” of a terrific 
promotion. 


WISCONSIN 


The Mrs. America contest may very 
well prove to be the great promotion of 
1954. Plans at Milwaukee Gas Light 
Company are rapidly progressing and 
from preliminary discussions and obser- 
vations this contest can lend itself to mul- 
tiple phases of development. 

Collaborations with super markets are 
being arranged both from the contest 
angle and that of the display of gas 
equipment. A representative of Better 
Living Magazine has helped to arouse 
interest and the magazine’s circulation of 


20,000 in this area should give the entry 
blank considerable distribution. 

Hoffman & York Advertising Agency 
is preparing a series of five column by 17 
inch ads. This additional advertising 
should be a great help in properly aug- 
menting the publicity given the contest 
by Better Living. 

There is a possibility that theater cook- 
ing schools may be used as another ave- 
nue of promotion. Use of this medium 
will depend somewhat upon response to 
the original announcement by way of 
Better Living and the usual newspaper, 
radio and television follow through. 

The method of elimination to be used 
will also depend greatly upon the vol- 
ume of response. Several ideas are now in 
the hopper. Our home service depart- 
ment will carry out this phase of contest. 

All in all, it appears at the moment 
that the larger gas companies of the State 
of Wisconsin will participate and with 
statewide promotion a successful contest 
should result. 
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ll signs point to a year of increased 
A competition and heavier stress on ag- 
gressive sales and promotional programs. 
There will be greater need than ever be- 
fore for the type of long-range or year- 
ahead planning employed and perfected 
the Residential Gas Section during the 
last few years. 

Around the middle of this month all 
of the Section’s operating committees 
will meet in Chicago to review the 1954 
programs (previewed in the July-August 
issue of the MONTHLY) and to set up 
the timing and preliminary format of the 
1955 campaigns. As a result, member 
gas utility companies and gas appliance 
manufacturers will receive maximum ad- 
vance notice of A. G. A. domestic sales 
promotional and advertising campaigns 
so that they can tie-in closely in their re- 
spective sales territories. 

Programs are also being organized for 
the three regional conferences sponsored 
by the Section. The Eastern Natural Gas 
Regional Sales Conference will be held 
at the William Penn Hotel in Pittsburgh, 
April 19 and 20. The Mid-West Re- 
gional Gas Sales Conference is scheduled 
for the Edgewater Beach Hotel, Chicago, 
April 26-28, and the New York-New 
Jersey Regional Gas Sales Conference 
for the Monmouth Hotel, Spring Lake, 
N. J., June 21 and 22. 

Immediately preceding the 1953 
A. G. A. Convention, the industry re- 
ceived copies of the 1954 Sales Promo- 
tion Plan Book giving the timing, theme, 
objectives and advertising tie-ins for 
sales promotions on each of the seven 
residential uses of gas. Three detailed 
“how-to-do-it” plan books for this year’s 
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spring, summer and fall promotions will 
be available approximately three months 
before the beginning of each program. 
The new home market is an important 
indicator of business activity in many 
fields. It is important to the gas industry 
not only as a source of appliance and fuel 
sales, but also because it sets the pattern 
for the modernization of existing homes. 
The scope of this market will be shown 
in an illustrated booklet prepared by the 
A. G. A. Committee on Housing titled 


EMO FOR ’54 . . . three important 
Residential Gas Section conferences 
are scheduled for the coming months: 


@ Eastern Natural Gas Regional Sales 
Conference will be held at William 
Penn Hotel, Pittsburgh, April 19-20. 


@ Mid-West Regional Gas Sales Con- 
ference, will be held at the Edgewater 
Beach Hotel, Chicago, April 26-28. 


@ New York-New Jersey Regional Gas 
Sales Conference will be held at the 
Monmouth Beach Hotel, Spring Lake 
Beach, N. J., June 21-22. 


“The Gas Industry's Stake in the New- 
Home Market”. How-to-do-it details of 
plans and program utilized by gas utility 
companies in promoting and selling gas 
service to new homes will be featured. 
The book will also contain samples of 
local advertising and promotional mate- 
rials used in attaining this objective (a 


to spur domestic sales 


PAR activity). 

The A. G. A. Gas All-Year Air Con- 
ditioning Committee is completing a 
second book of major interest. This pub- 
lication will be devoted to how-to-do-it 
details of selling gas all-year air condi- 
tioning. It will describe market poten- 
tials, the load value of the appliance, and 
step-by-step details of plans that gas 
companies in various sections of the 
country have used successfully to sell gas 
all-year air conditioning. Also included 
will be samples of sales and promotional 
materials used by the participating com- 
panies (a PAR activity). 

A third booklet, ‘““Tomorrow’s Home- 
makers Today’’, will be released soon by 
the A. G. A. Educational Service Com- 
mittee. It is based on data compiled by 
the Section’s Domestic Range Commit- 
tee during a study among 119 utility 
companies on the local procedures used 
to replace gas appliances in the schools, 
particularly in home economics class- 
rooms. Results of the committee’s study 
will be made available to the industry 
early this year (a PAR activity). 

The Residential Section is also en- 
gaged in the preparation of a listing of 
desirable features for gas ranges to be 
sold in the multiple housing, new, re- 
placement, and deluxe markets, upon 
which gas companies should focus their 
major sales, promotional and advertising 
efforts. This project was started by a di- 
rective of the A. G. A. Board as an ac- 
tivity of the industry's “Action Pro- 
gram” which is being supported by gas 
companies throughout the country. 
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Lone Star offers 
company tour outline 
as industry guide 


PICTURE may be worth a thousand words, 

but a visit is worth a thousand pictures! 
There are few better ways to get the story of 
your company’s operations across to the pub- 
lic than through carefully planned plant visits 
for school-age children. 

The question is: How can a company tour 
program, of real help to schools and industry, 
be established and maintained efficiently? 

Lone Star Gas Co., Dallas, one of the most 


progressive companies in the plant visit field, 
has established a close relationship with 
school teachers in its territories. Recently, in 
consultation with an American Gas Associa- 
tion field representative, the company drew up 
an outline for field trips with the idea that 
other companies might find the Lone Star 
plan helpful. 

The Lone Star program is only one of many 
successful utility-community projects being 
conducted today. If your company has any 
ideas or suggestions or has developed other 
procedures, the A. G. A. MONTHLY would 
like to hear from you. 

Lone Star’s program employs the Field 
Trip Guide, latest item in A. G. A.’s School 
Education Program, distributed last month to 
company delegates, sales managers and home 
service personnel. 

Here are the highlights of the three-hour 
tour: 


(1) Service center operations 

Showing of A. G. A. film, Natural Gas— 
Science Behind Your Burner. Demonstration 
of how incoming service orders are processed, 
from original paperwork to loading of truck 
with men and material. Radio dispatching of 
service calls. Warehousing operations. 
(2) Production 

Summary of geological, land leasing, pro- 
duction operations by company geologists. 





(3) Natural gas transmission 

Summary of pipeline, gasoline plant and 
compressor station operation. How gas is 
brought from well to city gate. Radio and tel- 
ephone communications in action. Pressure 
and movement of gas throughout the Lone 
Star system. 
(4) Gas measurement 

Accounting of natural gas; operation of in- 
tegrating machines. 
(5) Financial control 

Brief discussion of customer accounting, 
general accounting, auditing, statistics, taxes, 
Display of electronic calculator. 
(6) Service calls 

How 1200 trouble, service and information 
calls are handled every day. 
(7) Billing 

Translation of meter reader's reports into 
addressed gas bills by machines. 
(8) Home economics 

Demonstration and description of home 
calls, recipe services, cooking schools. Re- 
freshments served, literature and souvenirs 
distributed. 
(9) Financial structure 

Why and how money is borrowed, expenses, 
investment for growth and dividends. 
(10) Payroll and personnel 

Variety of jobs in utility; employee edu- 
cation and benefits. 
(11) Adjournment 


Workshop to stress home service role in sales activities 


HE WHY AND HOW of home service co- 

operation with sales will be the theme of 
American Gas Association’s 1954 Home Serv- 
ice Workshop. The meeting, the seventh an- 
nual national workshop, will be held in Co- 
lumbus, Ohio, from January 18-20. It has 
been planned specifically so that every pro- 
gram presentation will answer a home service 
need and will be applicable to individual com- 
pany operation. 

Mary E. Huck, general home service direc- 
tor, The Ohio Fuel Gas Co., Columbus, is this 
year’s chairman of the Home Service Commit- 





Creative selling urged in Miami course 


tee, which sponsors the annual workshop. 

The school demonstration—why it is neces- 
sary and how its success can be assured—will 
be the workshop’s first feature on Monday 
morning. Accompanying exhibits will include 
original promotion ideas and successful activi- 
ties used by home service workers to further 
school demonstration success. 

A full afternoon session on gas laundry 
equipment will include a hot water skit, a dis- 
cussion of laundry facts, and a panel quiz. 

In his talk, “You and the Gas Industry,” 
Gordon M. Jones, sales manager, United Gas 





Harold Jalass, vice-president, Cribben & Sexton Co., speaking at salesology seminar sponsored by Gas 
Institute of Greater Miami to promote better selling techniques among sales personnel and management 
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Improvement Co., Philadelphia, Pa., will dis- 
cuss sales profiles for home service from the 
viewpoint of the sales manager and the home 
service director. This presentation will tie to- 
gether a diversified program including differ- 
ent ideas brought out in the workshops since 
their bow to the industry in 1946. 

Home service representatives, sales man- 
agers, gas appliance representatives and others 
in the gas industry interested in the home 
service operation and its relation to sales are 
invited. Reservations should be arranged with 
the Deshler Hilton Hotel in Columbus. 


Report '52 gas safety 


HE GAS INDUSTRY again has established 

an outstanding safety record with regard to 
fires and fire losses, according to National 
Fire Protection Association’s latest report. 
Leading safety record in the category of fuels 
used to heat, light and serve the home was the 
classification “gas and gas appliances’’ which 
stands 18 on a list of 24 causes of fires. 

Last year 8,300 fires causing a total loss of 
$9,050,000, out of a total of 703,000 fires 
with total losses amounting to $793,500,000, 
were attributed to gas and gas appliances. 

The NFPA expanded its service this year by 
breaking down the category “defective or 
overheated heating and cooking equipment” 
which is second on the list. In this group the 
association included 80,000 fires from known 
and unknown causes related to heating and 
cooking equipment. These fires cost $72, 
760,000 last year. Within that group only 
4,800 fires were attributed to defective or 
overheated gas cooking and heating equip- 
ment, with a total loss of these fires amount- 
ing to $4,360,000. 
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PAR-sponsored IGT studies result in two research bulletins 
a PAR activity 


WO NEW RE- 
SEARCH bul- 
letins reveal data 
concerning basic data for engineering design 
of methane ethane systems, and of catalytic 
gasification of hydrocarbons to produce utility 





The studies were conducted by the Insti- 
tute of Gas Technology under the sponsorship 
of tte American Gas Association's PAR (Pro- 
motion Advertising and Research) Program. 

Bulletin 22, Physical-Chemical Properties 
of Methane-Ethane Mixtures, describes basic 
data for engineering design of plants to sepa- 
rate ethane, a major raw material for petto- 
chemical production, from natural gas by 
low-temperature fractionation. It was pre- 
pared by O. T. Bloomer, D. C. Gami and 
J. D. Parent. 

The publication gives liquid-vapor phase 
equilibria, gas phase pressure-volume-temper- 
ature relationship and saturated liquid and 


vapor density data for the methane-ethane sys- 
tem as determined by experimental investiga- 
tions with specific mixtures of methane and 
ethane. It is available from the Institute of 
Gas Technology, Chicago 16, for $3.50 a copy. 

Bulletin 22 is the third work to be pub- 
lished by IGT, presenting data obtained in its 
study of the thermodynamic and physical- 
chemical properties of natural gas compo- 
nents and mixtures. Previously published bul- 
letins in this field are Physical-Chemical 
Properties of Methane-Nitrogen Mixtures by 
O. T. Bloomer and J. D. Parent (No. 17); 
and Thermodynamic Properties of Nitrogen 
by O. T. Bloomer and K. N. Rao. 

Bulletin 6, Pilot Plant Catalytic Gasifica- 
tion of Hydrocarbons, presents the results of 
a pilot plant investigation of the catalytic 
cracking of hydrocarbons of low molecular 
weight in the presence of steam and air, as a 
method of producing equivalents of various 


types of utility gases, manufactured and nat- 
ural. 

The report was prepared by C. H. Riesz, 
P. C. Lurie, C. L. Tsaros and E. S. Pettyjohn. 

Hydrocarbons gasified in the study include 
natural gas, refinery oil gas, propane, butane, 
gasoline, kerosine, crude naphtha and light 
gas oil. It is shown that cracking them to pro- 
duce a low heating value carrier gas and sub- 
sequent enrichment of this carrier gas with 
natural gas or propane is a means of provid- 
ing base load substitutes or peak load supple- 
ments for utility systems distributing car- 
buretted water gas, coke oven-carburetted wa- 
ter gas mixtures, natural gas or manufactured 
gas-natural gas mixtures. 

The study was completed by the Institute of 
Gas Technology under the sponsorship of 
A. G. A., and with the cooperation of the 
Philadelphia Electric Co., Chester, Pennsyl- 
vania. The bulletin is available from I.G.T., 
Chicago for $5.00 a copy. 


Manufacturers announce new products and promotions 


@ Bulletins and booklets—'‘Resolution of 
Tar Emulsions and the Prevention of Tar 
Emulsion Formation by Use of Fatchemco.” 
Describes properties of tar emulsions, tests, 
application of wetting agents to demulsify 
tar emulsions and suggests new method to 
minimize emulsion formation. Available 
free from Universal Chemicals Corp., Lons- 
dale, R. I., to anyone interested in tar emul- 
sion problems. 


Bulletin A-207 presents a brief descrip- 
tion of GASMACO oil gas processes and 
equipment. Available from Gas Machinery 
Co., Cleveland, Ohio. 


Bulletin describing procedures for obtain- 
ing a variety of surface active end products 
from sulfonation of alkyl benzene is avail- 
able from Phosphate Division, Monsanto 
Chemical Co., St. Louis, Missouri. 


Sound advice given 


OOD ATTITUDES .. . goodhabits. . . 

common sense . . . the three ingredients 
of a safe home. The National Safety Council's 
newest booklet, Safe at Home tells how atti- 
tudes affect safety; good practices to follow in 
various parts of the house, and danger signals 
that should shout “beware!” 

Of the many dangers in the home, gas is 
listed as a potential menace only if used im- 
properly. The booklet warns that any range 
with an open flame should be 12 to 18 inches 
from window curtains; that gas appliances 
should be turned off when not in use and 
that they should be kept in good repair. 

Safe at Home also explains how the Ameri- 
can home safety record can be improved. The 
facts show that improvement is imperative: 
29,000 persons killed and 4,300,000 persons 
injured annually; more children of one to 14 
years killed by accidents than by any disease; 
a person killed in a home accident every 18 
minutes. 
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“Guide to LP Gas Metered Service” avail- 
able from American Meter Company repre- 
sentatives. Jam-packed with facts on use of 
displacement meters to accurately measure 
LP-gas vapor in home, commercial and in- 
dustrial service installations. 


@ Insulating material—American Gilson- 
ite Co., Salt Lake City, Utah, is manufactur- 
ing a product to protect hot underground 
pipes from corrosion. Called Gilsulate, the 
product provides a triple zone of protection 
which assures permanent action against al- 
kaline ground waters, electrolysis, root at- 
tacks and bacterial action. 


@ Pipe-cutting machinery—H. & M. Bevel- 
ing Machine Co., Tulsa, has effected a 40 
percent reduction in weight of large cutting 
and beveling machines. The lighter machines 
will be easier to handle in the field, yet will 


Radio increases efficiency along Florida coast 


not deteriorate under the most punishing 
conditions. 


@ Regulators—American Meter Company's 
new Series 1400 Reliance Regulators for 
house or service low pressure installations 
are in production. Regulators are particu- 
larly suited to applications where distribu- 
tion systems are converted from low to high 
pressures. 


@ Gas range improvements—A French-fry 
aluminum wire basket which fits into the 
range well is being offered by Chambers 
Corporation. 

A new line for crowded commercial kitch- 
ens, the Space Saver range has been devel- 
oped by Detroit Michigan Stove Company. 
The firm’s new Garland range is six inches 
smaller but gives same amount of workable 
space as bigger, less efficient units. 


& 
} 


Chief Engineer Boutzilo, Peoples Water and Gas Co., North Miami, Fla., dispatching orders by using 
two-way radio net. New system enables centralized control over gas mains in 40-mile coastal service area 
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Water heaters and clothes dryers dominate early '54 ads 


UTOMATIC 

GAS WATER 
heaters and au- 
tomatic gas clothes dryers will be featured in 
the first 19°14 advertising-promotion cam- 
paigns to be sponsored by American Gas As- 
sociation in February and March. 

In addition to national magazine advertis- 
ing, both campaigns will be furthered by 
point-of-sales displays; demonstrations; direct 
mail; newspaper, radio, television and bill- 
board advertising. ; 

Campaign objectives will be to upgrade 
quality and size of water heaters in the re- 
placement and new home markets, and to sell 
men on buying gas dryers for their wives. 

Along with special sales promotion aids 
for utilities and dealer tie-ins, the campaigns 
will be brightened by amusing cartoon-type 
advertisements. 

Automatic gas water heaters will be 
brought to public attention through eight 
humorous quarter-page advertisements run- 
ning weekly, from February through March, 
in The Saturday Evening Post. Each advertise- 





ment will carry the theme, ‘Only GAS heats 
water 3 times faster . . . costs less too!” 

A light verse will accompany each cartoon 
advertisement promoting automatic gas 
clothes dryers. “Only GAS dries clothes so 
fast . . . costs so little to run!”’ will be fea- 
tured in this series of three half-pages in Bet- 
ter Homes and Gardens and three two-third 
pages in Parents’ magazine, from February 
through April. 

Supporting A. G. A.’s water heater adver- 
tising, The Saturday Evening Post offers a 
free merchandising kit of window posters, 
display cards, stickers, tags and Post logotypes. 
These are available from Robert J. Farrand, 
Saturday Evening Post Promotion, Curtis Pub- 
lishing Co., Independence Square, Philadel- 
phia 5. 

A. G. A. also sells two promotion display 
sets: 

A 13-piece kit comprising a giant poster for 
mounting on an automatic gas water heater; 
two large streamers; a set of four self-mount- 
ing posters, and six jumbo price tags. Total 
cost: $2.95, postpaid. 


ASA serves standards with a dash of humor 


MERICAN STANDARDS Association has 
a.funny bone, and there’s a new booklet 
to prove it. The humorous Through History 
With Standards takes the reader on a quick 
journey from King Henry I's realm in Eng- 


land to 15th Century Venice to Colonial Bos- 
ton and on to industrial America. 

Each page tells, in cartoon, famous quota- 
tion and text, a major advance in standardiza- 
tion and what it meant in its time. 


A 16-piece automatic gas dryer kit compris- 
ing four self-mounting pieces; two easel- 
backed displays; two window or wall 
streamers, and six jumbo price tags. Total 
cost: $5.20, postpaid. 

Five publications can tie-in with both 
campaigns. Part of the “Big 10” series are 
three 8-page full-color consumer booklets for 
sales-floor or special promotion giveaways: 
Answers to the 10 Biggest Questions on 
W ater-Heating, You'll Be in Clover 10 Times 
Over with a New Automatic Clothes Dryer 
and 10 Pointers on Modern Laundry Planning. 
They cost: 100 to 999, same subject, 3¢ each; 
1,000 to 9,999, same subject, 234¢ each; 
and 10,000 and up, same subject, 214¢ each. 

Two pocket sales manuals for utility and 
dealer salesmen are: Automatic Gas Water 
Heater Sales Maker, and Automatic Gas 
Clothes Dryer Sales Maker, costing 15¢ each 
or 10¢ each for 10 or more copies. 

Both A. G. A. kits, for automatic gas water 
heaters and dryers, as well as all five publica- 
tions, may be ordered from American Gas As- 
sociation, 420 Lexington Ave., New York 17. 


Single copies of the 16-page Through His- 
tory With Standards are available without 
charge from American Standards Association, 
70 East 45 St., New York 17. Quantity dis- 
counts will be granted on request. 


A.G.A. announces new publications during December 


ISTED BELOW are publications released 

during November, up to closing time of 
this issue of the MONTHLY. Information in 
parentheses indicates audiences for which each 
publication is aimed. 


LABORATORIES 


@ American Standard Approval Require- 
ments for Domestic Gas Clothes Dryers, 
Z21.5-1953, Effective January 1, 1954. (for 
appliance manufacturers and gas utilities). 
Sponsored by A. G. A., available for $2.00 
a copy at Laboratories, Cleveland, or Head- 
quarters, New York. 


@ A.S.A. Approval Requirements for Gas 
Water Heaters, Z21.10-1953, Effective Jan- 
uary 1, 1954, (Same information as above.) 


@ A.S.A. Approval Requirements for Cen- 
tral Heating Gas Appliances, Z21.13.4- 
1953, Effective January 1, 1953—Volume 
IV-Gravity and Fan Type Vented Recessed 
Heaters. (Same information as above.) 


@ Addenda to American Standard Z21.1- 
1952 Approval Requirements for Domestic 
Ranges, Z21.1a-1953, Effective January 1, 
1954. Sponsored by A. G. A., and available 
for 25 cents from Laboratories, Cleveland, 
or Headquarters, New York. 


@ Addenda to American Standard Z21.6- 
1949 Approval Requirements for Domestic 
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Gas-Fired Incinerators, Z21.6a-1953, Effec- 
tive January 1, 1954. (Same as addenda in- 
formation above.) 


@ Addenda to American Standard Z21.16- 
1951 Approval Requirements for Gas Unit 
Heaters, Z21.16a-1953, Effective March 25, 
1953. (Same as addenda information above.) 


@ Addenda to American Standard Z21.11- 
1949; Z21.11a-1950 Approval Requirements 
for Gas Fired Room Heaters, Z21.11b-1953, 
Effective January 1, 1954, (Same as addenda 
above.) 


PROMOTION AND ADVERTISING 

@ Plan Book Supplements—Clothes Dryer 
and Water Heater Campaign Details (for 
sales managers, advertising managers, top 
management). Prepared by the A. G. A. 
Promotion Bureau, and available for 50 
cents from A. G. A. Headquarters. 


@ 1954 Catalog of A. G. A. Sales Promo- 
tion Aids (for home service directors, sales 
promotion, sales and advertising managers). 
Prepared by the Promotion Bureau, and 
available from A. G. A. Headquarters for 
50 cents. 


RESEARCH 


@ Pilot Plant Catalytic Gasification of Hy- 
drocarbons, I.G.T. Research Bulletin No. 6 
(for those companies using or planning to 


use catalytic cracking). Prepared by C. H. 
Riesz, P. C. Lurie, C. L. Tsaros, and E. §. 
Pettyjohn. Available for $5.00 from the In- 
stitute of Gas Technology and American 
Gas Association Headquarters. 


SAFETY 

@ Get Safety in Your System—a 16 mm. 
film (for all operating natural gas depart- 
ments). Prepared by the Accident Preven- 
tion Committee, and available from A. G. A. 
Headquarters. Film can be bought for $45, 
or borrowed from the Association. 


STATISTICAL 

@ Quarterly Report of Utility Gas Sales— 
Third Quarter, 1953 (for gas companies, 
financial houses). Publication can be ob- 
tained from the A. G. A. Bureau of Statis- 
tics, free. 


@ Monthly Report of Utility Gas Sales— 
October 1953 (for gas companies, financial 
houses). Obtainable from the A. G. A. Bu- 
reau of Statistics, free. 


@ Gas Requirements and Supplies of the 
Gas Utility and Pipeline Industry—Annual 
1952 to 1956 and Peak Day 1952-1953 to 
1956-1957 (for gas companies, financial 
houses, steel, oil and chemical companies, 
government regulatory commissions. Pre- 
pared by the Committee on Economics, and 
available free from the Bureau of Statistics. 
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N THE PAST, information required by the 
A. G. A. Bureau of Statistics for compila- 
tion and publication in ‘Gas Facts” has been 
gathéred from the A. G. A. Annual Report of 
Gas Operations. A separate reporting form, 
containing abbreviated gas operating data, 
was distributed to combination gas and elec- 
tric utilities by the Edison Electric Institute. 
The latter form was also utilized by insurance 
companies and security analysts to obtain sta- 
tistical information from gas and/or electric 
companies. 

Accordingly, combination companies were 
always required to complete two separate re- 
ports with considerable repetition of subject 
matter in varying format; similar duplication 
of reporting was sometimes imposed on 
straight gas companies when financial repre- 
sentatives had occasion to request statistics 
from them and employed the joint EEI-insur- 
ance company-analyst questionnaire. 

The A. G. A. Statistical Subcommittee, un- 


New annual statistical questionnaire developed 


der the chairmanship of Lewis B. Herb:2rt of 
Columbia Gas System, working closely with 
its counterpart committee at EEI, has now suc- 
ceeded in combining the two partially over- 
lapping and conflicting forms into one report 
to be used by all groups. The new forms have 
been prepared after consultation with, and the 
approval of, representative spokesmen for the 
insurance companies and security analysts. 
This new questionnaire consists of three 
sections. The first is applicable to both gas 
and electric companies, the second to gas op- 
erations alone (both distributing utility and 
pipeline), and the third to electric operations. 
The gas section includes most of the data pre- 
viously requested by A. G. A., as well as in- 
formation needed by the financial groups. The 
gas information previously obtained by in- 
surance companies and analysts from the ab- 
breviated two page section of the larger joint 
form was completely inadequate for proper 
evaluation of gas company securities. Conse- 





quently, the old form frequently had to be 
supplemented by requests for additional in- 
formation, with each request often different 
in scope. It is hoped that the universal use of 
the present questionnaire will eliminate a 
large proportion of these time-consuming spe- 
cial requests. 

The use of one standardized questionnaire 
by all interested groups, and the elimination 
of special non-uniform schedules, should per- 
mit material time savings for the utilities in 
submitting information. This is particularly 
so since stencils or duplimats of the ques- 
tionnaire may be purchased and numerous 
copies run on duplicating machines to answer 
the demand from financial analysts for sta- 
tistical information. 

Copies of the questionnaires were recently 
mailed to the industry together with an ex- 
planatory letter. Any questions concerning the 
forms should be directed to the Bureau of 
Statistics at A. G. A. Headquarters. 


Arkansas development receives carload of air conditioners 


AS AIR CONDITIONING, an_ infant, 

booming industry in the Southwest, has 
had another page added to its spectacular his- 
tory in Little Rock, Arkansas. 

The first complete railroad carload of year- 
round air conditioners shipped anywhere in 
the world to a single housing project arrived 
in Little Rock, Ark., for homes in a 700-unit 
residential community. The community is be- 
ing built by Fausett & Co., in cooperation 
with Servel, Inc., and Arkansas Louisiana 
Gas Company. 

The brick homes, believed to comprise the 
largest all-year air conditioned project in the 
United States, feature all-year temperature 
control by Servel’s new two-ton unit fueled 
by natural gas from Arkansas Louisiana Gas 
Company. 

The community was started seven months 
ago on a tract of rolling land surrounding a 
lake and consists of homes priced from $13,- 
500 to $20,000. Two homes in the project 
were completed in time for showing in the 
National Parade of Homes during September, 
and 80 houses are now under construction. 

Present for the arrival of the air condition- 
ing units were H. R. Nielsen, Servel air con- 
ditioning sales manager, Mr. and Mrs. EI- 
bert Fausett of Fausett & Co., and R. W. 
Curran, northern division manager, Arkansas 
Louisiana Gas Company. 

Others on hand to mark the event were 
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First railroad carload of air conditioners shipped to a single h g development is 
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I d to Little 


Rock by leading citizens, businessmen, builders, Arkansas Louisiana Gas Co. and Servel employees 


George B. Tyler, northern division new busi- 
ness manager, Arkansas Louisiana Gas Co.; 
Nils D. Sellman, Servel regional air condition- 
ing manager; Pat Krapfl, Servel district repre- 
sentative; Rex H. Maus, Arkansas Louisiana 


Gas Co., Shreveport; Al Pollard and George 
Brewer of Brooks-Pollard Advertising Agency ; 
members of Arkansas Louisiana Gas Co.'s 
Little Rock new business and service depart- 
ments, and Pratt Remmel, Little Rock mayor. 


Gas exhibit to be housed in home builders center 





ag or many years, 
d PAR activity ind equipment 
manufacturers 

have sought the opportunity to contribute to 
a unified, permanent display which would 
teach builders and architects the year around. 
Plans for this display are now materializ- 
ing and in November 1954 will be reality. In 
that month, the National Housing Center, 
new headquarters for the National Associa- 
tion of Home Builders, will be opened in 
Washington, D. C. The completely modern, 
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eight-story structure will have a building re- 
search center, a public relations center and six 
floors of permanent display area. 

About half a floor of the display area will 
be devoted to New Freedom Gas Kitchens and 
other gas equipment exhibits. Plans for the 
display are being coordinated by the Ameri- 
can Gas Association's New Freedom Gas 
Kitchen Bureau. Charles R. Bowen, manager 
of the program, was recently appointed by the 
National Association of Home Builders to 


represent the gas industry on the Manufac- 
turers’ Advisory Committee of the National 
Housing Center. Other members of this com- 
mittee are: George Kobick, appliance div., 
General Electric Co.; Howard Spindler, Amer- 
ican Radiator and Standard Sanitary Corp.; 
Eldon Richardson, Minneapolis-Honeywell 
Regulator Co.; Graham Morgan, U. S. Gyp- 
sum Co.; Elliott Spratt, Producers Council; 
Leroy Whitcomb, Sharon Steel Corp.; and 
Jack Maynard, Fulton & Morrissey Agency. 
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New books offer fresh knowledge of natural gas industry 


HREE BOOKS containing a wealth of in- 

formation about the natural gas industry 

have been published recently. 
@ The 1953 Gas Record presents a com- 
pilation of facts about leading companies 
and organizations in the natural gas utility 
industry for the year 1952. The book con- 
tains operating and financial information on 
transmission, distribution and operating 
utility companies. 

The 1953 Gas Record compiled under 
the direction of Henry Ozanne is available 
from Petroleum Industry Projects, 422 
Washington Building, Washington 5, D. C., 
for eight dollars a copy. 

@ Economics of Natural Gas in Texas will 
prove of interest to persons concerned with 
the economic probiems of the nation’s en- 
ergy sources. A great deal of information 


New insurance schedule 


NEW FIRE insurance rating schedule for 

natural gas compressor stations was 
adopted in September by the Insurance Com- 
panies Advisory Committee, the rating group 
for insurance companies. One state rating 
authority has approved the new schedule and 
others may follow. 

Test applications by insurance companies to 
17 pipeline systems show a slight reduction 


about oil, coal, water power and atomic 
energy is included, to point out supply and 
demand relationships existing between nat- 
ural gas and other fuels. 

The book presents a comprehensive fac- 
tual treatment of natural gas industry prob- 
lems. The following major subjects are 
discussed: history and nature of natural 
gas; utilization of natural gas and natural 
gas liquids; chemical manufacture of syn- 
thetics from natural gas, production, re- 
serves, transportation, taxation, public con- 
trol, conservation, competition with other 
fuels. 

Economics of Natural Gas in Texas, by 
John R. Stockton, Richard C. Henshaw, Jr., 
and Richard W. Graves is available from 
Bureau of Business Research, The University 
of Texas, Austin 12, for five dollars a copy. 


@ Fundamentals of Reservoir Engineering 
by John C. Calhoun, Jr., traces the history 
of petroleum engineering in the last 20 
years, and discusses how the advances in 
this field are being applied to gas and oil 
recovery techniques. 

The material is presented in a series of 
discussions. Illustrations, diagrams, examples 
and problems are included to describe the fol- 
lowing fields: behavior of reserve fluids; study 
and treatment of rock properties; fundamen- 
tals of fluid flow in porous media; reservoir 
energies and forces, and estimation of oil in 
place and oil production. 

Fundamentals of Reservoir Engineering 
first appeared as a series of articles in Oil 
and Gas Journal. It is available from the 
University of Oklahoma Press, Norman, 
Okla., for six dollars a copy. 


Studied for compressor stations 


in premium costs. However, the American Gas 
Association Insurance Committee has been 
unable to verify this information, and actu- 
ally believes substantially higher premium 
costs will result in many cases. This is par- 
ticularly true for new stations operating over 
500 Ib. pressure and/or with an installed ca- 
pacity in excess of 10,000 hp. 

The committee recommends, therefore, that 


TV provides remote control of PG&E furnaces 


ELEVISION is being used to save time and 

increase efficiency in the operation of Pa- 
cific Gas and Electric Company's great Moss 
Landing Steam Plant on Monterey Bay. The 
installation is among the first few of its kind 
in the nation, according to company engineers. 
It is adaptable to other types of industries 
where remote viewing of operations is desired. 

The system is known as “‘closed circuit TV” 
and enables operators to look inside the fiery- 
hot boiler furnaces from the control room in 
another part of the plant. Oil and natural gas 


Courses scheduled 


E ANNUAL SHORT Course in Gas 
Technology Program, sponsored by the Uni- 
versity of North Carolina, will begin, on 
March 15, 1954. The program, which con- 
sists of five four-week courses, has been es- 
tablished to train employees within the gas in- 
dustry and persons who wish to enter the field. 
Students are urged to register as early as 
possible, since there are only 50 more vacan- 
cies available for the '54 program. 

Students will receive training in safety 
practices, public relations, competitive fuel 
information; technical information concerning 
various gases, their properties, behavior, prob- 
lems of manufacture and transportation. Also, 
thorough training in maintenance, installa- 
tion and repair of gas appliances will be of- 
fered. Starting dates of courses are: March 
15, April 19, May 24, June 28 and August 2. 

Further information is available from Ed- 
ward Ruggles, director, division of college 
extension, North Carolina State College of 
Agriculture and Engineering, University of 
North Carolina, Raleigh. 
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are used interchangeably as fuel in the fur- 
naces. Natural gas is used in the furnaces 
when the demands of gas customers are less 
than the system supply. When the entire sys- 
tem supply is required to serve customers, the 
station operators switch the boilers to fuel 
oil from a battery of big storage tanks. 

This switchover may occur on short notice 
several times a day as customers’ demand for 
natural gas rises and falls. Formerly each of 
the 12 burners in a boiler had to be changed 
from one fuel to the other individually while 


Brooklyn lion 


roars in safety parade 


ss a 


companies test the new schedules on their own 
operations and report results to the A. G. A. 
Insurance Committee, c/o Otto E. Zwanzig, 
secretary, at A. G. A. Headquarters. Indi- 
vidual companies may also want to take ac- 
tion with their State Insurance Boards. 
Copies of the new compressor station rate 
schedules are available from A. G. A. Head- 
quarters, 420 Lexington Ave., New York 17. 


employees stationed at the boiler checked the 
operation. The process took 25 minutes or 
more for each boiler. 

Now, with television, the operator in the 
control room is able to look inside the distant 
boiler and can change all the burners at once 
in a period of five or six minutes. The televi- 
sion cameras are set against a window in the 
wall of the boiler and are protected from the 
intense heat—which ranges up to 3,000 F—by 
a high-pressure blast of cold air blowing 
across the window. 





When National and Greater New York Safety Councils held their annual Green Cross Parade, Brook- 
lyn Borough Gas Company entered truck displaying A. G. A. Accident Prevention Award and poster 


AMERICAN GAS. ASSOCIATION MONTHLY 








ms 
col 
lal 
ge 
fre 


de 


ISS 









































ig 
20 
il 
of 
1- 


ly 
n- 


Pa owe 


vn 


8, 
li- 


ic- 


ite 
d- 


2% 





(ee GAS Co., Pittsburgh, beamed 
the first of its new series of TV shows 
over the airwaves during November. A. W. 
Conover, president, welcomed the TV audi- 
ence and explained how the new sports pro- 
gram was being inaugurated as another Equi- 
table service to the people of Pittsburgh. A 
live presentation entitled the “Bob Prince 
Sports Show,” Equitable’s new venture is 


Equitable Gas Company sponsors new TV sports show 


televised throughout the metropolitan Pitts- 
burgh area five nights a week. 

For the first three weeks following its in- 
ception, the show as well as the preceding 
newscast and following musical live shows 
on the WENS program schedule were tele- 
vised directly from Equitable’s newly redeco- 
rated home service auditorium. Monitors, con- 
trol units, boom mikes, cameras, scenery, 


Servel introducing ’54 line at regional meetings 


ERVEL’S NEW LINE of 1954 air condi- 

tioning equipment will be introduced to 
distributors and dealers at a series of six 
regional sales conferences in January: 


January 4—Los Angeles (Hotel Statler). 
January 6—Houston (Hotel Shamrock). 
January 8—Dallas (Hotel Adolphus). 
January 11—Atlanta (Georgian Terrace). 


January 13—New York (Hotel Roosevelt). 
January 15—Chicago (Edgewater Beach). 


The conference in Dallas will be especially 
for gas utility executives. 

The line will be greatly expanded for 1954 
with the addition of new models to provide 
wider coverage of the air conditioning market. 


floodlights—in short—everything; needed for 
a major television production was moved into 
Equitable’s Home Service Center. All em- 
ployees were given the opportunity of at- 
tending a full hour of live telecasts to learn 
first hand what a TV telecast looks like at 
the point of origin, and also to learn what 
their company is doing to further public re- 
lations via television. 


Servel’s exclusive “automatic ice-maker,” 
introduced last year, will continue to be the 
most important sales feature of the 1954 gas 
refrigerator line. The “ice-maker”’ is a Servel 
advancement which freezes semi-circular ice 
cubes without trays, stores them in a basket 
and automatically replaces them as they are 
used 


Rockwell valve plant welcomed by Texas community 


FTER MORE than a year of construction 
and preparation, one of the largest and 
most modern plants in northeast Texas has 
begun operation in Sulphur Springs. In the 
new plant, Rockwell Valves, Inc., a subsidiary 
of Rockwell Manufacturing Co., will produce 


its lubricated plug-type valves used in gas and 
oil pipelines. 

A special 32-page edition of the town’s 
daily newspaper, The Daily News-Telegram 
was dedicated to the Rockwell project. All of 
the news dealt with the company’s people, its 


products and methods. 

The factory is valued at about one million 
dollars. Another million has been invested in 
total plant machinery and over two hundred 
thousand dollars in heating and air condition- 
ing equipment. 


Offshore research suggests new theory of petroleum origin 


ECENT RESEARCH into the origin of 

petroleum shows that compounds which 
may be embryo crude oil are being formed 
continuously in sediment laid down by rivers, 
lakes and sea. This theory is opposed to the 
generally accepted view that crude oil results 
from the burial of organic matter of great 
depths for millions of years. 

At a recent meeting of the American Chemi- 


Corrosion engineers to 


E SHORT COURSE in corrosion, held 
each year by the National Association of 
Corrosion Engineers, will be held from Feb- 
tuaty 1-5, 1954 at Washington State College, 
Pullman. The division of industrial services, 


cal Society’s New York Section, Dr. Paul V. 
Smith research chemist, Standard Oil De- 
velopment Co., also stated that a cubic mile of 
offshore sediment may contain ten million 
barrels or more of petroleum-like compounds 
of hydrogen and carbon. It also appears that 
plankton, a tiny form of marine life, may 
manufacture these materials at a rate of 12 
billion barrels a year. 


hold short course 


Washington State Institute of Technology, is 
the college sponsor of the course. 

The brief, intensive review will cover the 
fundamental aspects of corrosion, and will 
feature panel discussions and lectures on the 


Discovery of the compounds in recent de- 
posits, and verification of approximate age by 
radio-active techniques, suggests the new 
theory of continuous formation. 

Theodore W. Nelson, director of research, 
Socony-Vacuum Laboratories, also spoke, stat- 
ing that no one has yet traced the steps by 
which vegetation and the remains of animal 
matter are transformed into crude oil. 


application of corrosion control in industry. 
Requests for further information should be 
addressed to Professor E. B. Parker, director, 
division of industrial services, State College 
of Washington, Pullman. 


New pamphlet explains A. G. A. membership procedures 


NTERESTED in becoming an_ individual 
member of American Gas Association? Or 
in telling others, in the best possible way, how 
they can become members? 
A new pamphlet “Why and How To Be- 
come an Individual Member of the American 


Abstracts available 


HE 1954 SERIES of The Corrosion Ab- 

stract Card Service will consist of 2,100 ab- 
stracts on corrosion literature. Subscriptions 
for the series, which will be sent in 12 ship- 
ments, will be accepted through January 15. 

The subscription costs $100 in advance, 
postage paid, to addresses in the United States. 
An additional charge is made on shipments 
to foreign countries. Orders should be ad- 
dressed to A. B. Campbell, National Asso- 
ciation of Corrosion Engineers, 1061 M&M 
Bidg., Houston 2. 
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Gas Association” has been designed to answer 
your questions. The Association’s objectives, 
organization, membership classifications, dues 
and requirements are explained in detail. In 
addition, the advantages of membership and 
simple procedures to follow to attain member- 


ship are included in the 14-page booklet, 
available to all in unlimited quantity. 

“Why and How To Become an Individual 
Member of the American Gas Association” 
can be ordered from Association Headquar- 
ters, 420 Lexington Ave., New York 17. 


NEGA conference stresses new approaches 


EW ENGLAND Gas Association’s 1953 

Home Service Development Conferences 
stressed “new ideas and new approaches for 
home service” in Boston on November 9 and 
in Berlin, Conn., on November 10. 

Mrs. Gladys V. Bramblett, home service 
director, Fall River Gas Works Co., is chair- 
man of the NEGA Home Service Group, 
while Marie K. O’Brien, assistant home serv- 
ice director, Providence Gas Co., is chairman 
of the group’s Home Service Development 


Committee. 

The almost identical meetings were planned 
around unusual ways of contacting customers, 
school programs, and recipes. A symposium 
on public relations possibilities for home serv- 
ice as well as discussions of recent group 
surveys were highlights of both meetings. 

Almost 100 persons—speakers, home serv- 
ice group members, utility sales executives and 
manufacturers—attended the meetings. 
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Mueller succeeds Hendee as president of Colorado Interstate 


OBERT W. HENDEE has resigned as pres- 
ident of The Colorado Interstate Gas Com- 
pany. Mr. Hendee, who was president of 
American Gas Association in 1950, is cur- 
rently serving as president of the International 
Gas Union. 

As president of the Colorado Springs 
transmission company, he is succeeded by 
W. E. Mueller, executive vice-president. Mr. 
Hendee continues to serve on the company’s 
board of directors, and as a management con- 
sultant. His consulting services are available 
also to other gas companies. 

Mr. Hendee, a mechanical engineering 
graduate of Cornell University, joined Okla- 
homa Natural Gas Company in 1921, after 
several years with a natural gas engineering 
firm. In 1928, he was named vice-president 
and in 1932 president of the Oklahoma com- 
pany. In 1936, he joined Colorado Interstate 
Gas Company as general manager, and in 
1943 was appointed president. 

Mr. Mueller, the new president of Colorado 


Personal 


and 
otherwise 





Interstate, joined the company as executive 
vice-president in 1952 and was named to the 
board of directors in May, 1953. 

Before joining the Colorado company Mr. 
Mueller was senior vice-president and a 
member of the board of directors of Tennes- 
see Gas Transmission Co., Houston. He has 
also served Arthur Andersen and Co., ‘ac- 
countants, and the Chicago Corp., Corpus 
Christi. 

He is a graduate of the University of lowa 
and is a member of the Texas Society of Cer- 
tified Public Accountants and the American 
Institute of Accountants. 

Mr. Hendee stated that for some time he 
has contemplated retiring in order to devote 
himself to other activities. With the merger 
of the Canadian River Gas Company and Col- 
orado Interstate Gas Company in 1951, and 
the completion of the transmission company’s 
current expansion program, he said that he 
felt this was an appropriate time to resign. 

During Mr. Hendee’s service, the com- 
pany’s assets have increased from $23,936,- 
000 to $79,240,000. Annual sales have in- 





W. E. Mueller 


R. W. Hendee 


creased from 47,230,200,000 cubic feet to 
174,388,600,000 cubic feet, and annual rey- 
enues have increased from $5,373,700 to $18,- 
736,100. During this period of tremendous 
growth, the full requirements of the Rocky 
Mountain region have been met. 

The Colorado Interstate board of directors 
paid tribute to Mr. Hendee for his long and 
valuable service to the company and to the 
entire gas industry. 


Regulator manufacturer announces personnel changes 


AROLD W. SWEATT, president of Min- 

neapolis-Honeywell Regulator Company 
since 1934, has been elected chairman of the 
board, succeeding Mark C. Honeywell, who 
has been named honorary chairman. 

Paul B. Wishart, vice president and gen- 
eral manager of the company, was elected to 
succeed Mr. Sweatt as president. 

Two directors were elected. They are Tom 
McDonald, vice-president in charge of sales 


Little accepts GAMA sales promotion directorship 


AYMOND LITTLE, for the past nine years 
general sales manager of the Equitable 
Gas Co., Pittsburgh, has joined the Gas Appli- 
ance Manufacturers Association as director of 
sales promotion. Until his appointment, he 
was chairman of American Gas Association's 
Residential Gas Section. 

In this new GAMA post, Mr. Little will di- 
rect the promotional activities of all of the 
product divisions—domestic, commercial and 
industrial—and will coordinate tie-ins for the 
appliance manufacturers with the $1,250,000 
advertising and promotion program of A.G. A. 

During his 27 years with Equitable Gas Co., 
Mr. Little took an active part in the national 


affairs of the gas industry, serving on many 
A. G. A. committees. Among the key groups 
which he has directed as chairman are the Gas 
House Heating Committee and the Committee 
on Housing. He also served as a member of 
the Gas Refrigeration Committee and the Na- 
tional Advertising Committee. 

Mr. Little was graduated from the Univer- 
sity of Pittsburgh with a bachelor of science 
degree in engineering. He then worked for 
Duquesne Light Co., and later was employed 
at the Duquesne Works of U. S. Steel, on com- 
bustion and fuel engineering problems. 

He joined Equitable in 1926 as an indus- 
trial sales engineer. In 1928 he was appointed 


LPGA names Ennis West Coast secretary in San Francisco 


A. ENNIS, who since 1951 has been em- 
ployee training director of the National 
Committee for LP-Gas Promotion, has joined 
the staff of the Liquefied Petroleum Gas As- 
sociation as west coast secretary in San Fran- 
cisco. 


Mr. Ennis has served the gas industry since 
1940, when he joined Cribben & Sexton Com- 
pany as a gas range salesman. After serving 
in the armed forces, he was promoted to dis- 
trict manager of the Chicago area and later 
was named sales training director. 


Public relations group chooses Belden regional leader 


LARK BELDEN, managing director, The 


New England Gas Association, has been 
elected eastern regional vice-president of the 


Public Relations Society of America. Mr. 
Belden is also president of the society's New 
England chapter. 


and A. M. Wilson, vice-president in charge 
of the aeronautical division. 

In addition, the following executives have 
retired: W. L. Huff, director, executive vice- 
president and former treasurer; R. P. Brown, 
vice-president and chairman of the board, in- 
dustrial division; George A. DuToit, vice- 
president in charge of manufacturing and L. 
Morton Morley, vice-president and formerly 
in charge of sales for the industrial division. 


architects and builders specialists and later was 
made supervisor of the architects and builders 
service department. Mr. Little later held su- 
pervisory and management positions with 
Equitable, including supervision of commer- 
cial sales and heating sales, direction of heat- 
ing sales, management of commercial sales 
and utilization. 

In January 1945, he was appointed general 
sales manager of Equitable, the position from 
which he has resigned to assume responsibility 
for GAMA’s nationwide promotion of gas ap- 
pliances and equipment. 

Mr. Little is a member of the Pennsylvania 
Natural Gas Mens Association. 


The west coast office will serve association 
members in Arizona, California, Idaho, Ne- 
vada, Oregon and Washington. Other dis- 
trict headquarters are in Denver, Atlanta, 
Boston, Chicago, Wichita, Harrisburg, Pa, 
and Toronto, Ontario. 


Mr. Belden was elected during the annual 
meeting of the board of directors in Detroit 
on November 16. 
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A.G.A. Headquarters announce two senior staff retirements 


HE NEW YEAR heralds two important 

retirements among American Gas Associa- 
tion Headquarters staff members. George H. 
Smith, assistant managing director, and W. H. 
Adams, safety consultant, retired on Decem- 
ber 31. 

Mr. Smith has served A. G. A. since 1944, 
when he was appointed director of the Natu- 
ral Gas Department and assistant managing 
director of the Association. During World 
War II, he was chief, Gas Materials Section 
for Natural & Manufactured Gas, Office of 
War Utilities, War Production Board. While 
serving the government, Mr. Smith became 
familiar with nationwide problems of the gas 
industry, and well-known to staffs of the 
federal agencies, including the Federal Power 


Commission and the Securities and Exchange 
Commission. Since 1951, he has managed the 
Association's office in Washington, which has 
been a clearing house of government informa- 
tion for gas utilities, distribution and trans- 
mission companies. 

During his long career in the gas industry, 
Mr. Smith also served for some years as man- 
aging director of the Empire State Gas and 
Electric Association. His plans for the future 
include utility consultation services for Bama 
Sales Co., Pittsburgh. Mr. Smith's activities, 
which will affect gas utilities in New England 
and the East, will be centered in Brookfield 
Center, Connecticut. 

Mr. Adams, A. G. A. safety consultant 
since 1951, joined the Association after serv- 


Jebb appointed to Hartford Gas Company executive post 


T. JEBB has been appointed vice-presi- 

. dent and general manager of The Hart- 
ford Gas Company. He succeeds Paul R. 
Buchanan, who retired after more than 38 
years with the Connecticut utility. Although 
Mr. Jebb assumed his new position on Janu- 
ary 4, Mr. Buchanan will remain with the 
company for a short time in a consulting ca- 
pacity. 

Mr. Jebb comes to the company from The 
Connecticut Light & Power Company in Wa- 
terbury where he has been western division 
manager. He has had more than 30 years’ 
experience in gas utility operation, starting as 
a cadet engineer with The United Gas Im- 


provement Company in 1921 at the Allen- 
town-Bethlehem Gas Company and working 
through every phase of construction operation 
and maintenance to become superintendent of 
production and distribution for that company. 

In 1929, Mr. Jebb joined The Connecticut 
Light & Power Company as gas engineer in 
charge of gas operations. His special studies 
and experimental development work with in- 
dustrials has earned wide acclaim in the in- 
dustry. In 1939, he became manager of Con- 
necticut Light & Power Company’s western 
division in charge of gas and electric produc- 
tion distribution and utilization. 


Western company retires chief and promotes three 


M. KLAUBER has resigned as chairman 

. of the board of directors and as chief 
executive officer, San Diego Gas & Electric 
Co., California. Mr. Klauber will continue as 
a member of the board of directors and as a 
member of the company’s executive committee. 

E. D. Sherwin, president, succeeds Mr. 
Klauber as chief executive officer. H. G. 
Dillin has been named to the newly-create4 
position of executive vice-president, and a 
member of the board of directors. Ralph J. 
Phillips succeeds Mr. Dillin as vice-president 
in charge of sales. 

With his retirement, Mr. Klauber con- 
cluded 43 years of active service with the 
utility. Starting as a salesman in 1911, he 
served successively in various operating posts 
until 1946, when he was elected president 


Marks and Hoehle promoted 


wm H. MARKS, formerly general super- 
intendent of distribution, has been ap- 
pointed operating manager of Equitable Gas 
Co., Pittsburgh. He is succeeded as general 
superintendent by Armand F. Hoehle. 

Mr. Marks began his career with Equitable 
as a cadet engineer in 1935, immediately after 
graduation from Princeton University. He has 
advanced steadily through successive posi- 
tions, interrupted twice by military service 
from 1941 to 1945 and from 1950 to 1952. 
He is one of the 100 young Pittsburgh men 
recently selected by a committee of prominent 
Pittsburghers as outstanding leaders of the 
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and 1949, when he became chairman of the 
board. Mr. Klauber has been active in utility 
organizations, having served as a member of 
the American Gas Association, president of 
the Pacific Coast Gas Association, the Pacific 
Coast Electric Association and as a director of 
the Edison Electric Institute. 

Mr. Sherwin was elected to the board of 
directors in 1944, and to the presidency in 
1951. He assumes his new duties with a back- 
ground of 33 years’ experience with the com- 
pany. He is a member of A. G. A. 

Mr. Dillin joined the organization in 1924, 
and has been vice-president in charge of sales 
since 1949. He is a member of A. G. A. 

Mr. Phillips, who was elected vice-presi- 
dent in charge of sales, started with the utility 
in 1926. He is also a member of A. G. A. 


at Equitable Gas Company 


future. 

Mr. Marks is a member of American Gas 
Association and the Pennsylvania Natural Gas 
Men's Association. 

Mr. Hoehle, formerly assistant general 
superintendent of distribution, has been with 
Equitable since 1926. He is a graduate of 
Allegheny College and the University of Pitts- 
burgh, and served with the U.S. Army during 
World War II. 

Mr. Hoehle is also a member of American 
Gas Association and the Pennsylvania Natural 
Gas Men’s Association. 


ing as safety director of The Manufacturers 
Light & Heat Co., Pittsburgh. A veteran of 
over a half century in the gas industry, Mr. 
Adams has directed A. G. A.’s intensified ac- 
cident prevention campaign, analyzing suc- 
cessful safety programs of member utilities, 
and disseminating safety information to the 
industry. 

Mr. Adams is a past-chairman of the 
A. G. A. Accident Prevention Committee, 
past-chairman of the Public Utilities Section, 
National . Safety Council, member of the 
American Society of Safety Engineers and 
Veterans of Safety. He intends to spend part 
of his time in safety consultation work for 
public utility companies. 


Mr. Jebb was grad- 
uated from Haverford 
College, Pa., with a de- 
gree in chemistry and 
did graduate work at 
Lehigh University in 
engineering. He is a 
member of the Amer- 
ican Gas Association, 
Connecticut Society of 
Professional Engi- 
neers, American Chem- 
ical Society and New 
England Gas Associ- 
ation. 





W. T. Jebb 


Texas oil men advance 


OUTHERN PRODUCTION Co., Inc., Fort 
Worth producers of oil and natural gas, 

have announced the election of Roy C. Wil- 
liamson as president. Mr. Williamson suc- 
ceeds C. T. Chenery who has held the posi- 
tion of both chairman of the board and pres- 
ident. Mr. Chenery remains chairman of the 
board. 

Mr. Williamson joined Southern Produc- 
tion in 1943 and was elected a director and 
vice-president in charge of production in 
1947. Previous to 1943 he had been associated 
with Pure Oil Company and Lion Oil Com- 
pany. Mr. Williamson was graduated from 
Baylor University, Texas, and obtained a de- 
gree in petroleum engineering from the Uni- 
versity of Oklahoma. 





James H. Marks Armand F. Hoehle 
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Manufacturers announce personnel changes and promotions 


@ American Meter Co., Philadelphia— 
C. J. Kribs is assistant to the manager of 
southern division, Westcott and Greis, Inc., 
a subsidiary. Lee Holt has joined American 
Meter as sales engineer covering territory of 
Arkansas, Louisiana and East Texas. 


@ Detroit-Michigan Stove Co.—John M. 
Storm is sales manager and Milton W. Elert 
is advertising and sales promotion manager. 
E. C. Barrows will assist Mr. Elert, and 


Changes occur in Michigan 


CONSUMERS POWER CO., Jackson, Mich., 
has announced two important personnel 
changes. Claude A. Mulligan has been named 
a vice-president, and H. Ray Wortman has 
been appointed general gas engineer. 

Mr. Mulligan was formerly assistant to the 
president and prior to 1952 was manager of 
the company’s Battle Creek division. He has 
served the company since 1926 when he was 
gtaduated from McGill University, Montreal. 

Mr. Wortman succeeds Leslie A. Simpson, 
who retired on December 1 after 40 years 
service. Mr. Simpson is a member of Ameri- 
can Gas Association and the Michigan Engi- 
neering Society. 


Gas and petroleum industry 


ECRETARY OF THE INTERIOR Douglas 
McKay has announced that all members of 
the 1953 Gas Industry Advisory Council have 
been reappointed to serve on the 1954 council. 
The council consults with and advises the Sec- 
retary of the Interior and the Petroleum Ad- 
ministration for Defense on matters involving 
national defense. 

Those reappointed to the council are: M. A. 
Abernathy, vice-president, United Gas Corp.; 
Ernest R. Acker, president, Central Hudson 
Gas & Electric Corp.; B. C. Adams, president, 
Gas Service Co.; Thomas H. Allen, president, 
Memphis Light, Gas and Water Division; 
L. L. Baxter, president, Arkansas Western Gas 
Co.; Walter C. Beckjord, president, Cincin- 
nati Gas & Electric Co.; Norman B. Berto- 
lette, president, The Hartford Gas Co.; Eskil 
I. Bjork, president, The Peoples Gas Light & 
Coke Co.; George H. Blake, president, Public 
Service Electric & Gas Co.; Everett J. Boothby, 
president, Washington Gas Light Co.; Joseph 
Bowes, president, Oklahoma Natural Gas Co.; 
Edward G. Boyer, manager, gas department, 
Philadelphia Electric Co.; A. F. Bridge, presi- 
dent and general manager, Southern Counties 
Gas Company of California; Walter S. Byrne, 
general manager, Metropolitan Utilities Dis- 
trict, Gas Dept.; Glenn W. Clark, president, 
Cities Service Gas Co.; A. W. Conover, presi- 
dent, Equitable Gas Co.; Charles P. Crane, 
president, Consolidated Gas Electric Light 
and Power Company of Baltimore; Stuart M. 
Crocker, chairman of the board, The Colum- 
bia Gas System, Inc. 

In addition, E. H. Eacker, president, Boston 
Consolidated Gas Co.; Edward Falck, Edward 
Falck & Co., Washington, D. C.; John A. Fer- 
guson, executive director, Independent Natu- 
ral Gas Association of America; Henry Fink, 
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C. W. Simpson has been promoted to south- 
western division manager. 


@ Duo-Therm Div., Motor Wheel Corp., 
Lansing, Mich—W. M. Milbourne is the 
company’s utility sales representative. He 
was formerly sales manager of Calcinator 
Corporation. 


@ Mine Safety Appliance Co., Pittsburgh 
—Charles W. Punton has been named di- 
rector of engineering. 


@ Minneapolis-Honeywell Regulator Co, 
—Stephen C. Bixby is operations manager 
of the company’s new appliance controls 
division plant at Gardena, California. 


@ Norge Division, Borg-Warner Corp,, 
Chicago—R. C. Connell is director of sales, 
succeeding H. L. Clary. E. J. Kanker is assist. 
ant director of sales, and B. H. Melton is gas 
range sales manager. J. R. McMillan is water 
heater sales manager. 


Hall leaves A.G.A. to join Bowser, Inc. 


LIFFORD HALL, American Gas Associa- 

tion promotion manager, has accepted the 
post of general sales manager, incinerator 
division, Bowser, Inc., Cairo, Illinois. 

Mr. Hall joined A. G. A. in 1946. In 1947, 
he was named assistant director of the pro- 
motion bureau, and was charged with the 
duty of carrying out an enlarged post-war pro- 
motional program. 

During his career Mr. Hall has served as 
a reporter for the Waterbury (Conn.) Repub- 
lican and American, assistant director of 
public relations for The Connecticut Light 
& Power Co., staff member of Batten, Barton, 
Durstine and Osborn, advertising agency, and 


councils appointed for ’54 


president, American Natural Gas Service Co.; 
R. Leslie Fletcher, president, Providence Gas 
Co.; Harland C. Forbes, executive vice-presi- 
dent, Consolidated Edison Co. of New York, 
Inc.; N. W. Freeman, vice-president, Tennes- 
see Gas Transmission Co.; N. Henry Gellert, 
president, Seattle Gas Co.; C. H. Gueffroy, 
president, Portland Gas & Coke Co.; George 
S. Hawley, president, Bridgeport Gas Light 
Co.; Joseph J. Hedrick, president and general 
manager, Texas Illinois Natural Gas Pipe 
Line Co.; R. W. Hendee, president, Colorado 
Interstate Gas Co.; J. E. Heyke, Jr., president, 
The Brooklyn Union Gas Co.; Norman 
Hirschfield, president, Consolidated Gas Utili- 
ties Corp.; D. A. Hulcy, president, Lone Star 
Gas Co.; Paul Kayser, president, El Paso 
Natural Gas Co.; Thomas L. Kemp, general 
manager, Citizens Gas and Coke Utility; Wil- 
liam L. Kendrick, fuel engineer, Boston Pub- 
lic Schools; Wister H. Ligon, president, Nash- 
ville Gas Co.; E. E. Lungren, vice-president, 
Public Service Co. of Northern Illinois; Alex- 
ander Macomber, president, Gas Service, Inc.; 
W. G. Maguire, chairman of the board, Pan- 
handle Eastern Pipe Line Co.; W. G. Mar- 
bury, president and manager, Mississippi 
River Fuel Corp.; H. L. Masser, executive 
vice-president, Southern California Gas Co., 
and D. A. McGee, executive vice-president, 
Kerr-McGee Oil Industries, Inc. 

Also, J. F. Merriam, presid*nt, Northern 
Natural Gas Co.; Dean H. Mitchell, presi- 
dent, Northern Indiana Public Service Co.; 
George T. Naff, first vice-president, Texas 
Eastern Transmission Corp.; Robert W. Otto, 
president, Laclede Gas Co.; F. T. Parks, vice- 
president, Public Service Company of Colo- 
rado; C. P. Rather, president, Southern Natu- 
ral Gas Co.; Hudson W. Reed, president, The 


director of press pub- 
licity for United 
China Relief. Imme- 
diately before joining 
A. G. A., Mr. Hall 
was assistant director- 
of public relations for 
American Home Prod- 
ucts Corporation. 

At Bowser, Mr. 
Hall will direct an ex- 
panding sales and 
promotional program 
for the company’s gas- 
fired incinerators. 


Clifford Hall 


Philadelphia Gas Works Div., U.G.I.; James 
C. Reid, vice-president, Southern Union Gas 
Co.; J French Robinson, president, Consoli- 
dated Natural Gas Co.; Cecil W. Smith, vice- 
president, Montana-Dakota Utilities Co.; 
Frank C. Smith, president, Houston Natural 
Gas Corp.; A. H. Stack, president and general 
manager, The Tampa Gas Co.; W. T. Steven- 
son, president, Texas Gas Transmission 
Corp.; Norman R. Sutherland, vice-president 
and general manager, Pacific Gas and Electric 
Co.; R. G. Taber, president, Atlanta Gas 
Light Co.; John H. Ware, III, chairman of the 
board, Pittston Gas Co.; John A. Weiser, ex- 
ecutive vice-president, Newport Gas Light 
Co.; A. H. Weyland, president, Arkansas 
Louisiana Gas Co.; Tom P. Walker, presi- 
dent, Transcontinental Gas Pipe Line Corp; 
George A. Wilson, president, Interstate Natu- 
ral Gas Co., Inc.; H. Carl Wolf, managing 
director, American Gas Association, and 
H. K. Wrench, president, Minneapolis Gas 
Company. 

Secretary of Interior McKay also announced 
the 1954 membership of the National Petro- 
leum Council, an advisory body representing 
the petroleum industry in the United Statés. 
Members of the gas industry serving on this 
council are: 

Stuart N. Crocker, chairman of the board, 
The Columbia Gas System, Inc.; R. H. Har 
grove, president, Texas Eastern Transmission 
Co.; D. A. Hulcy, president, Lone Star Gas 
Co.; Paul Kayser, president, El Paso Natural 
Gas Co.; W. G. Maguire, chairman of board, 
Panhandle Eastern Pipe Line Co.; N. € 
McGowen, president, United Gas Corp., and 
J French Robinson, president, Consolidated 
Natural Gas Company. 
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Service firm elects Tippy 


ILLIAM B. TIPPY 

has been elected 
executive  vice-presi- 
dent of Common- 
wealth Services Inc., 
utility and industrial 
consulting firm. 

Mr. Tippy has been 
active in public utility 
operations since 1932. 
He has been a vice- 
president of Common- 
wealth Services since 
October 1947. Previ- 
ously he held posi- 
tions with Consumers Power Co., Detroit Edi- 
son Co., and General Electric Company. 


W. B. Tippy 





Mary Huck selected Home Service Committee chairman 


M ARY E. HUCK, general home service di- 
rector, The Ohio Fuel Gas Co., Colum- 
bus, has been appointed chairman of the 
American Gas Association Home Service 
Committee for 1954. 

The Home Service Committee prepares 
subject matter for use in furthering programs 
of home service work for gas utilities. It also 
sponsors regional and national conferences for 
further training home service in its coopera- 
tion with sales. 

Miss Huck directs the work of 50 home 
economists in the home service program of 
The Ohio Fuel Gas Company which serves 
361 Ohio communities. A noteworthy activity 
in her company’s program is the Gasco Food 


Pennsylvania utility advances two engineers 


AMES G. McKEE has been named assistant 
superintendent of distribution, and Wal- 
ter A. Stermer has been appointed assistant 
industrial sales manager of The Manufac- 


turers Light and Heat Co., Pittsburgh. 


Mr. McKee joined the company in 1949 


as an industrial sales engineer, and has been 
industrial sales manager since 1952. He is a 


Institution, a traveling 
cooking school that 
last year was pre- 
sented in 46 towns 
before 75,000 people. 

A graduate in home 
economics from Ohio 
University, Miss Huck 
is president-elect of 
the Ohio Home Eco- 
nomics Association. In 
1951 she was chosen 
by the Columbus 
(Ohio) Quota Club 
as the “Woman of the 
Year” for outstanding service to the com- 
munity. 





Mary E. Huck 


graduate of Geneva College. 

Mr. Stermer joined the utility in 1929 
after receiving his engineering degree from 
Carnegie Institute of Technology. 


Connecticut Light & Power names Williams Waterbury manager 


ILBERT J. WILLIAMS has been named 
manager of The Connecticut Light and 
Power Company’s western division in Water- 
bury. Mr. Williams succeeds W. T. Jebb who 


has joined The Hartford Gas Company as 
vice-president and general manager. 

Mr. Williams is succeeded as central divi- 
sion manager by Hugh T. Corcoran, now New 


Britain district manager. James H. Doak, as- 
sistant to the vice-president in charge of pub- 
lic and employee relations, is Meriden district 
manager. 


Rocky Mountain group names Munroe president at annual meeting 


OY G. MUNROE was elected president of 
The Rocky Mountain Gas Association at 
the group’s annual meeting on December 10. 
Mr. Munroe is the superintendent of Dealers’ 
and Builders’ Department, Public Service 


Company of Colorado, Denver. Other elec- 
tions include: William Van Genderen, Van 
Genderen Heating Co., vice-president; L. D. 
Warner, Warner Co., Inc., vice-president ; and 
S. J. Neely, North Denver Furniture Co., sec- 


retary-treasurer. 

During the meeting, the gas fitting code, 
the warm air heating and ventilating code, 
the domestic appliance installers code and the 
plumbing code were explained and discussed. 








Straws in the wind 


(Continued from page 4) 





@The gigantic task of revising the Gas Engineers Hand- 
book is being accelerated—about 70 percent of the total 
material has been submitted to the editor. The original hand- 
book required 14 years from conception to publication in 
1934; the new version should be completed by 1955 or ‘56. 


@ The first all-inclusive “Gas Appliance Service Manual” will 
be published by A. G. A. this year, probably by the end of 
the summer. It will cover controls for gas ranges, water heat- 
ers, clothes dryers, incinerators and refrigerators. 


@ A $2,500 grant of UNESCO funds has been given to the 
International Gas Union to prepare a Dictionary of Gas In- 
dustry Terms. It will enable engineers, chemists and others 
to read and translate foreign language publications with the 
precise meaning of phrases that do not appear in ordinary 
dictionaries. A. G. A. is furnishing equivalent American terms. 


@\n February, you can expect the final report “Economic 
Implications of Gas House Heating” sponsored by the 
A.G. A. Joint Subcommittee of the Economics and Rate Com- 
mittees (of particular importance to general management). 
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@ Cooperating gas companies and the A. G. A. staff are 
working together on four load studies of gas househeating— 
three are group customer tests and the other is an individual 
customer test. Results will be published late in 1954 (of par- 
ticular importance to general management). 


@ Gas companies are keeping increasingly complete data on 
absenteeism due to illness, the cost of which can be kept 
within reasonable limits. The A. G. A. Personnel Committee’s 
annual survey of this subject will disclose those limits and 
reveal how the records of member companies compare. 


@ A proposed safety training course that would present 
down-to-earth facts and experiences to safety directors and 
operating men of member gas companies ‘is being prepared 
by the Association’s Accident Prevention Committee. Outlines 
for two-day regional courses have been endorsed by the 
A. G. A. Executive Safety Committee and details will be 
worked out early in 1954. 


@ Sales personnel take note. So many requests have been 
received for the A. G. A. Utilization Bureau’s chart “Special 
Features of Current Gas Ranges and Where to Get Them” 
that a new edition will be prepared in 1954. 
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New A.G.A. members 





Gas company 


Pennsylvania Gas Co., Warren, Pa. 
(W. H. Locke, President) 


Associate companies 


Bama Sales Co., Pittsburgh, Pa. 
(G. B. Herr, Partner) 
Heath Survey Consultants, Inc. 
(Milton W. Heath, President & General 
Manager) 
H. Emerson Thomas & Associates, Westfield, 
N. J. 
(H. Emerson Thomas, President) 


Manufacturer companies 


American Ideal-Aire Corp., Westbury, N. Y. 
(J. H. Cornell, President) 
Atlas Manufacturing Co., St. Paul, Minn. 
(H. B. Hyams, President) 
Brandenburg Boiler Corp., Baltimore, Md. 
(Frank J. Brandenburg, Jr., President) 
The O. Hommel Co., Pittsburgh, Pa. 
(Ernest M. Hommel, President) 
Hydrotherm, Inc., Northvale, N. J. 
(John F. Baier, President) 
Norse Boiler Co., Inc., New Market, N. J. 
(Paul Olesen, President) 
The Parsons Company, Newton, Iowa 
(R. E. Bansemer, Sales Manager) 
The Pittsburgh Water Heater Co. of Calif., 
Oakland, Calif. 
(Charles F. Woodmansee, Owner) 
Raypak Co., Inc., El Monte, Calif. 
(Alfred Whittell, Jr., President) 
Thor-Canadian Company, Ltd., Toronto, Can. 


Individual members 


Arthur V. Andrea, Magnolia Petroleum Co., 
Dallas, Texas. 

Donald P. Armbruster, San Diego Gas & Elec- 
tric Co., San Diego, Calif. 

Walter A. Arnett, Mueller Co., Salt Lake 
City, Utah 

E. W. Arnott, British Columbia Electric Co., 
Ltd., Victoria, B. C. 

William T. Bagley, Pacific Gas & Electric Co., 
San Francisco, Calif. 

G. Barclay, British Columbia Electric Co., 
Ltd., Victoria, B. C. 

William V. Bell, Metropolitan Utilities Dis- 
trict, Omaha, Neb. 

Harold C. Boone, The Peoples Gas Light & 
Coke Co., Chicago, III. 

Frank A. Boyd, Texas Eastern Transmission 
Corp., Pittsburgh, Pa. 

Joseph G. Broz, Nordberg Mfg. Co., Mil- 
waukee, Wis. 

Waite S. Brush, Consolidated Edison Co. of 
N. Y. Inc., New York, N. Y. 

William Bruson, The Peoples Gas Light & 
Coke Co., Chicago, Ill. 

I. D. Bufkin, Texas Eastern Transmission 
Corp., Shreveport, La. 

James P. Bussey, Natural Gas Equipment, 
Inc., South San Francisco, Calif. 

William R. Butler, The Lake Shore Gas Co., 
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Ashtabula, Ohio 

W. Wayne Clark, Pacific Gas & Electric Co., 
San Francisco, Calif. 

Bertram L. Cole, Servel, Inc., New York, 
N.Y. 

C. L. Coleman, The Sprague Meter Co., Los 
Angeles, Calif. 

Douglas L. Cormack, Pacific Gas & Electric 
Co., Hayward, Calif. 

W.°V. Cornett, R.P.B. Corporation, Los An- 
geles, Calif. 

Joseph C. Cowan, Pacific Gas & Electric Co., 
San Rafael, Calif. 

Lambert F. Craemer, Affiliated Gas Equip- 
ment, Inc., Monrovia, Calif. 

Frederick W. Dadson, General Controls Co., 
Santa Ana, Calif. 

Thomas A. Davis, Pacific Gas & Electric Co., 
San Francisco, Calif. 

George W. Day, Niagara Mohawk Power 
Corp., Syracuse, N. Y. 

Arthur W. DeFoe, Pacific Gas & Electric Co., 
Richmond, Calif. 

William J. Dessauer, Consolidated Gas Util- 
ities Corp., Oklahoma City, Okla. 

Floyd J. Eldridge, The Peoples Gas Light & 
Coke Co., Chicago, Ill. 

Warren N. Fairlee, Pacific Gas & Electric Co., 
San Francisco, Calif. 

Francis M. Featherstone Jr., Mississippi Val- 
ley Gas Co., Jackson, Miss. 

Sylvester J. Fisher, Mountain Fuel Supply 
Co., Rock Springs, Wyo. 

Paul F. Ford, Pacific Gas & Electric Co., San 
Rafael, Calif. 

Kevin J. Forderbrugen, San Diego Gas & 
Electric Co., San Diego, Calif. 

Hennen Forman, Arizona Public Service Co., 
Phoenix, Ariz. 

Frank J. Frederick, Long Island Lighting Co., 
Garden City, N. Y. 

Willard A. Freeman, Columbus, Ohio 

F. C. Fuller, PlastiPipe, Inc., Los Angeles, 
Calif. : 

A. T. Gardner, Delaware Power & Light Co., 
Wilmington, Del. 

Mrs. Maxine Gentis, Pacific Gas & Electric 
Co., Sacramento, Calif. 

Jack A. Graham, San Diego Gas & Electric 
Co., San Diego, Calif. 

Mahlon H. Grant, Haskins & Sells, Dallas, 
Texas 

U. S. Grant, Calcinator Corp., Los Angeles, 
Calif. 

Eugene C. Grigg, The Peoples Gas Light & 
Coke Co., Chicago, III. 

G. R. Gunn, Pacific Gas & Electric Co., 
Sunnyvale, Calif. 

George H. Hager, Pacific Gas & Electric Co., 
San Francisco, Calif. 

Marcus A. Hall, Consolidated Western Steel 
Div., U. S. Steel Corp., Los Angeles, Calif. 

Harry S. Harmon, The Lake Shore Gas Co., 
Ashtabula, Ohio 

V. W. Harper, Portland Gas & Coke Co., 
Portland, Ore. 

Albert H. Hartley, Jr., The Lake Shore Gas 
Co., Ashtabula, Ohio 

Milton L. Hartman, The Lake Shore Gas Co., 
Ashtabula, Ohio 

Omar I. Harvey, International Business Ma- 
chines Corp., Dallas, Texas 

Joseph J. Herrmann, Joe Herrmann’s, Inc., 
San Antonio, Fla. 

Robert H. Herrmann, The Davison Chemical 
Corp., Baltimore, Md. 






Harold G. Hill, Union Gas Co., of Canada 
Ltd., Chatham, Ont. 

Harold E. Hinrichs,. Pacific Gas & Electric 
Co., San Rafael, Calif. 

William H. Hollweg, The Peoples Gas Light 
& Coke Co., Chicago, Ill. 

Dolph Jansen, Jr., Fuller & Smith & Ross, 
Inc., Cleveland, Ohio 

Donald Ray Jenkins, Westinghouse Electric 
Corp., Philadelphia, Pa. 

Scott C. Jordan, The Standard Electric Time 
Co., Springfield, Mass. 

John T. Kimball, Arizona Public Service Co, 
Phoenix, Ariz. 

E. E. Kotkin, PlastiPipe, Inc., Los Angeles 
Calif. 

George H. Le Bel, Pacific Gas & Electric Co, 
Selma, Calif. 

Fred K. Lehtinen, The Lake Shore Gas Co, 
Ashtabula, Ohio 

Robert A. Lemmon, Remington Rand, Inc, 
Pittsburgh, Pa. 

Robert C. Lollar, Consolidated Gas Utilities 
Corp., Lawton, Okla. 

Willard W. McCartney, The East Ohio Gas 
Co., Cleveland, Ohio 

F. W. McChesney, Pacific Gas & Electric Co, 
San Francisco, Calif. 

Lee E. McDuff, Transcontinental Gas Pipe 
Line Corp., Houston, Texas 

D. B. McGregor, Arizona Public Service Co, 
Phoenix, Ariz. 

James McNab, Arizona Public Service Co, 
Phoenix, Ariz. 


G. Magnitzky, Mystic Valley Gas Co., Revere, 4 


Mass. 
Joseph L. Manheim, Scranton-Spring Brook 
Water Service Co., Wilkes-Barre, Pa. 
Gavin H. Martin, Union Gas Co., of Canada, 
Chatham, Ont. 

Glen W. Martin, Thermo-O-Disc, Inc., Los 
Angeles, Calif. 

James M. Mayfield, Pacific Gas & Electric Co, 
San Francisco, Calif. 

W. C. Mearns, British Columbia Electric Co, 
Ltd., Victoria, B. C. 

W. Gordon Meece, United Gas Pipe Line 
Co., Shreveport, La. 

John A. Miller, Pacific Gas & Electric Go, 
San Francisco, Calif. 

Ronald G. Minet, United Engineers & Con- 
structors, Inc., Philadelphia, Pa. 

Robert C. Moore, The Standard Electric Time 
Co., Springfield, Mass. 

Thomas C. Murray, International Business 
Machines Corp., Washington, D. C. 

V. C. Novarino, Pacific Gas & Electric Co, 
Chico, Calif. 

Andre Offergeld, Cie Generale de Gaz et d- 
Electricite, $.A., Brussels, Belgium 

Richard W. O'Neill, Pacific Gas & Electric 
Co., San Francisco, Calif. 

George F. Orr, United Fuel Gas Co., Charles 
ton, W. Va. 

T. E. Parker, Pacific Gas & Electric Go, 
Berkeley, Calif. 

M. J. Paul, Natural Gas Pipeline Co., of 
America, Chicago, III. 

Henry B. Payne, Radio Corp. of America, 
Walnut Creek, Calif. 

Albert S. Perron, A. Perron, Inc., Bay Shore, 
N. Y. 

T. A. Phillips, Arizona Public Service G, 
Phoenix, Ariz. 

O. A. Philpott, North Long Beach, Calif. 

Lee H. Poe, Arizona Public Service ©, 
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Phoenix, Ariz. 

Kenneth C. Porter, Pacific Gas & Electric Co., 
Hayward, Calif. 

Vera M. Porter, New Orleans Public Service, 
Inc., New Orleans, La. 

Haynes G. Preston, The Peoples Gas Light 
& Coke Co., Chicago, IIl. 

Dr. H. L. Purdy, British Columbia Electric 
Co., Ltd., Vancouver, B. C. 

Joseph S. Quill, General Electric Co., Sche- 
nectady, N. Y. 

Thomas L. Ryan, The Manufacturers Light & 
Heat Co., Pittsburgh, Pa. 

Thomas M. Sabin, The Pure Oil Co., Chicago, 
Ill. 

Henry B. Sargent, Arizona Public Service Co., 
Phoenix, Ariz. 
Ferdinand D. Saunders, International Busi- 
ness Machines Corp., New York, N. Y. 
Harry J. Schneider, Rockwell Mfg. Co., New 
York, N. Y. 

Neal E. Schuman, Servel, Inc., Evansville, 
Ind. 

Arnold E. Schwarz, Ebasco Services, Inc., 
New York, N. Y. 

Leslie O. Scott, Valesco, Inc., Visalia, Calif. 

R. D. Scott, Honolulu Gas Co., Ltd., Hono- 
lulu, Hawaii 

Fred W. Seymour, Pacific Gas & Electric 
Co., San Francisco, Calif. 

Lester Simon, Commonwealth Services, Inc., 
New York, N. Y. 

Duane P. Smith, Michigan-Wisconsin Pipe 
Line Co., Detroit, Mich. 


F. W. Smith, Arizona Public Service Co., 
Phoenix, Ariz. 

George O. Smith, San Diego Gas & Electric 
Co., San Diego, Calif. 

Edward L. Snow, Philadelphia Gas Works 
Div., U.G.1., Philadelphia, Pa. 

Walter Sterling, Arizona Public Service Co., 
Phoenix, Ariz. 

Milton A. Swanson, Public Service Electric & 
Gas Co., Harrison, N. J. 

Stephen C. Symnoski, Philadelphia Gas Works 
Div., U.G.I., Philadelphia, Pa. 

Roland R. Taylor, Fraser & Johnston Co., 
San Francisco, Calif. 

Claire Titus, Arizona Public Service Co., 
Phoenix, Ariz. 

Robert J. Topping, United Cities Utilities Co., 
Maryville, Tenn. 

Robert H. Wallin, Pacific Gas & Electric Co., 
San Francisco, Calif. 

Burl S. Watson, Cities Service Co., New 
York, N. Y. 

Leonard H. Weirich, A. O. Smith Corp., Los 
Angeles, Calif. 

Willard G. Wiegel, Lone Star Gas Co., Dal- 
las, Texas 

Robert H. Willis, The Lake Shore Gas Co., 
Ashtabula, Ohio 

Edward B. Wilson, The Barlow Corp., Phila- 
delphia, Pa. 

H. Ray Wortman, Consumers Power Co., 
Jackson, Mich. 

John L. Zimbleman, San Diego Gas & Elec- 
tric Co., San Diego, Calif. 








Natural Gas engineering 


ATURAL GAS, “Cinderella to Glamor 

Girl Fuel’’, is the theme of a promotional 
display developed by the Pennsylvania Natural 
Gas Men’s Association for the first “Engi- 
neers for Pittsburgh's Future’’ show. The 
role of natural gas pipelines and underground 
storage received special attention in the show, 
recently sponsored by various engineering so- 


featured 


cieties in western Pennsylvania to attract 
high school boys into following engineering 
as a career. 

Centerpiece for the PNGMA exhibit was a 
scale model operating rotary drilling rig pro- 
duced by the Oil Industry Committee on Pub- 
lic Information. 


Mining bureau report issued 


E MONTANA BUREAU of Mines and 
Geology announces the release of Memoir 
35, Oil and Gas in Montana. It was written 
by Dr. Eugene S. Perry, formerly head of the 
department of geology, Montana School of 
Mines, and now chief geologist of the bureau. 
In the past five years there have been some 
remarkable developments in Montana’s oil 
and gas industry, notably resulting from ex- 
plorations in the eastern Montana section of 


Safe handling of LP-gas 


ROWING POPULARITY of liquefied pe- 

troleum gas as an all-purpose fuel, ex- 
emplified by its increasing use in recent years 
as a motor fuel, has prompted the safety en- 
gineers of the Association of Casualty and 
Surety Companies accident prevention de- 
partment to publish a new pamphlet, LP Gas 
—Safe Handling and Use. The 60 page pam- 
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the Williston Basin. 

The first part of the report discusses the 
geology of oil and gas occurrence and a gen- 
eral description of the stratigraphy of central 
and eastern Montana. Part two is devoted to 
the description of 37 individual oil and gas 
fields. 

Memoir 35 can be obtained for $1.00 from 
J. R. Van Pelt, director, Montana Bureau of 
Mines and Geology, Butte. 


publicized 


phlet informs the public, vendors, industrial 
plants and motorists, how its inherent haz- 
ards can be safely controlled. 

Copies may be obtained from the associa- 
tion at 60 John St., New York 38. They are 
priced at 25 cents for a single copy, or $20 
for 100 copies. 













1954 
JANUARY 


17-21 *National Association of Home 
Builders Convention and Exposi- 
tion, Chicago, Ill. (A. G. A. will 
exhibit) 

eA. G. A. Home Service Workshop, 
Deshler Hilton, Columous, Ohio 


FEBRUARY 


*Public Utilities Advertising Asso- 
ciation, Region 1, Mount Royal 
Hotel, Montreal, Canada 


MARCH 


1-5 *American Society for Testing Ma- 
terials, Shoreham Hotel, Washing- 
ton, D. C. 

4-5 °A. G. A. Gas Supply, Transmission 
and Storage Conference, New Or- 
leans, La. 

15-17 *Mid-West Gas Association, Fort 
Des Moines Hotel, Des Moines 

25-26 *New England Gas Association, Ho- 
tel Statler, Boston, Mass. 

25-26 *Oklahoma Utilities Association, 
Biltmore Hotel, Oklahoma City 


APRIL 


12-14 °A. G. A. Sales Conference on In- 
dustrial and Commercial Gas, 
Edgewater Beach Hotel, Chicago 
*National Conference of Electric and 
Gas Utility Accountants, Hotel Stat- 
ler, Boston, Mass. 
eOklahoma Utilities Association, 
Southwestern Gas Measurement 
Short Course, University of Okla- 
homa, Norman, Okla. 
eA. G. A. Eastern Natural Gas Re- 
gional Sales Conference, William 
Penn Hotel, Pittsburgh, Pa. 
eA. G. A. National Purchasing and 
Stores Conference, Henry Grady Ho- 
tel, Atlanta, Ga. 
°A. G. A. Distribution Motor Ve- 
hicles and Corrosion Conference, 
Mount Royal Hotel, Montreal 
eIndiana Gas Association, French 
Lick Springs Hotel, French Lick 
eA. G. A. Mid-West Regional Gas 
Sales Conference, Edgewater Beach 
Hotel, Chicago, Ill. 
26-28 *Southern Gas Association, Annual 
Convention, Houston, Texas 


MAY 


Week of May 10 °A. G. A. Commercial 
Gas School, Chicago, III. 

10-14 *National Restaurant Convention 
and Exposition, Navy Pier, Chicago, 
Ill. (A. G. A. will exhibit) 

13-14 *Public Utilities Advertising Asso- 
ciation, Hotel Statler, Boston, Mass. 

17-21 *National Fire Protection Associa- 
tion, Statler Hotel, Washington, 
D. C 








18-20 









25-26 


























12-14 







13-15 







19-20 







19-21 






20-23 







22-23 
26-28 




















24-26 °A. G. A. Chemical, Engineering 
and Manufactured Gas Production 
Conference, Pittsburgh, Pa. 
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SERVICES OFFERED 


Public Relations Executive—Comprehensive na- 
tional, community, employee, general public, 
socio-economic-politico-business experience—li- 
aison all groups and callings. Experienced in 
organization, policy, program, training, adver- 
tising, sales and promotion planning, coordina- 
tion and development. Unique experience in 
human relations. Mature sound judgment de- 
veloped in 20 year period of diversified experi- 
ence. Available any location. 1757. 

Advertising Manager—25 years in the gas indus- 

try, most of time with appliance and house 

heatin equipment manufacturers, sellin 

through utilities and retail dealers. First han 

experience with all phases of merchandising, 
advertising and sales promotion of consumer 
durable goods. College graduate. Desires work 
with manufacturer who can use this gas indus- 
try background either at factory or in the field. 

Prefers to headquarter in New York area, but 

is willing to travel nationally. 1758. 

dministrative Assistant—Dependable, officer 

World War II. Three years background in in- 

dustrial sales, administration and market re- 

search, Can lecture, handle people and write. 

College graduate with MS in Business. Will 

relocate. Single (32). 1759. 

Assistant Controller-Executive Accountant— 
C.P.A., desires change to challenging new job 
requiring thoroughly competent accounting ex- 
ecutive with proved supervisory ability. Ten 
years solid background; heavy in budgetin 
and forecasting, stock control, systems an 
P dures, fi ial planning and manage- 
ment reports. Present company volume $90,- 
000,000. Married (32). 1760. 

Sales Manager and/or Sales Promotion Manager 
—Former area sales manager for large manu- 
facturer offers broad experience in merchan- 
dising domestic gas appliances. Promotion of 
sales through utilities in many states pro- 
vides extensive knowledge utility merchandis- 
ing and promotion. Have also established 
many successful distributor operations. Coor- 
dinating distributor-dealer-utility programs. 
one experienced sales promotion-advertising. 

Rapestonses Product Engineer—well versed in 
the design, development and production of gas 

fired appliances, is seeking a new connection. 

may Oo has been entirely in the appli- 
ance field including ranges, heaters, central 
heating and cooling in administrative and su- 
ners capacity. Available on short notice. 
lease write for resume. 1762 

Sales Manager—Twenty-seven years’ sales ex- 
perience and the ast seventeen years repre- 
senting a nationally known manufacturer of 
gas appliances. Familiar with dealer, distribu- 
tor and manufacturer operations. Aggressive, 


A 











ambitious, energetic and versatile. Will travel. 
Five figure salary. 1763 

Sales Manager—Over twenty years broad experi- 
ence in Natural, Manufactured and LP-gas 
properties, jsvegpe 3 and supervising salesmen, 
dealer-plumber relations and service depart- 
ments. Thorough knowledge of purchasing, 
merchandising and load building. Desires per- 
manent position. Excellent references. 1764. 

Analytical Chemist—B.S. with fourteen years 
chemical plants control experience and nine- 
teen years gas company experience in both 
control and supervision. Desires position in 
chemical laboratory, or as assistant supervisor 
of small property. Prefer location in South. 
Available immediately. 1765. 

Heating Supervisor or Salesman—Gas Heating 
Salesman, sixteen years experience with natu- 
ral gas company would like position as Heat- 
ing Supervisor or Salesman. Will locate any- 
where. Further information on request. 1766 


POSITIONS OPEN 


Assistant to Superintendent of Manufacture— 
35 to 40, for company in Sao Paulo, Brazil. Ex- 
perienced in gas manufacture, works mainte- 
nance and administration, with horizontal re- 
torts, C.W. Gas and ancillary plant. Salary 
commensurate with qualifications and experi- 
ence. 3 year agreement, subject to renewal, 
with 4 months paid leave after 3 years. Super- 
annuation scheme. 0707. 

Promotion Manager—Must be familiar with util- 
ity, manufacturer and dealer operations. Re- 
quirements include ability to originate ideas, 
plan promotions, write in convincing fashion, 
and follow through with production of display 
booklets and other necessary materials. 
personality and ability to work in harmony 
with others of prime importance. Salary com- 
mensurate with ability. Send detailed resume, 
which will be kept confidential. 0708 

Assistant Controller—Immediate opening with 
a large natural gas company for man with con- 
siderable experience in accounting in a regu- 
lated industry. Supervisory and administrative 
experience desirable. To be considered for this 
position, located in a large midwest city, ap- 
plicant must furnish full details of qualifica- 
tions, a brief personal digest, age and salary 
expectation. 

Gas Appliance Engineer—To design and develo 
as-fired appliances in home heating field. 
Must be thoroughly familiar with A. G. A. re- 
quirements and field service problems. Should 
also understand production procedures. Must 
have initiative and be able to supervise com- 
plete development laboratory. Permanent posi- 


as 


tion for responsible man and good salar 4 
fered by a highly rated old line manefecten 
located ir the Southeastern part of United 
States. 

Superintendent—In fast-growing New England 
utility. Process of manufacture-water gas 
Splendid opportunity for experienced operator. 
Give all pertinent information in letter oj 
application. Replies confidential. . 0711. 

Young Gas Engineer—Wanted in connection 
with operation of two manufactured gas plants 
and distribution systems. Excellent spporty. 
nity for future. Desire mechanical-chemicaj 
graduate with few years experience many. 
factured gas. Reply stating age, experience 
education, and personal particulars. 124 

General Manager—To assume administrative 
responsibilities and complete direction of g 
manufactured gas utility. In addition to pre- 
vious supervisory experience, must have sales 
and technical background. Position offers per. 
manency and opportunity. Salary commen. 
surate with ability and experience. Submit 
detailed resume of background, experience, 
and salary requirements, which will be treated 
with utmost confidence. 0714. 


Measurement Engineer—New gas transmission 
line operating in Southern New England States 
requires services of a measurement engineer to 
supervise field operations for entire system, 
Experienced with positive and orifice measure. 
ment, instrument and pilot control regulators, 
telemetering, calorimeter and gravitometer 
installations. Salary commensurate with ex. 
perience and ability. Please forward resume, 
All replies confidential. 0715. 

Project Engineer—Large eastern gas manufac. 
turing company has vacancy for a design en- 
gineer for extensive new construction and im- 
provement to present plant facilities. Duties 
include engineering studies, specifications for 
and selection of new equipment, and direction 
of draftsmen. Salary commensurate with ex- 
perience. 0716 


Gas Distribution Superintendent—Experienced 
distribution superintendent for manufactured 
gas system located in Southwestern Florida, 
Property has 26,000 consumers. Superintendent 
to take charge of construction and maintenance 
of mains and services, operation of meter shop 
and customers service work. All replies treated 
with strictest confidence. 0717 


Research Aide—to assist in supervision of in- 
dustry program. Immediate opening New York 
City for graduate engineer 30-40 years age, 
personable, ability to handle people, preferably 
with at least five years experience in gas util- 
ity, and familiar with natural gas recovery 
and transmission operations. Salary commen- 
surate with ability, good opportunity for ad- 
vancement. 0718 








OBITUARY 





Loring Tonkin 


former president of Hope Natural Gas Co., 
Clarksburg, W. Va., died on December 12 at 
66 years of age. ; 

Mr. Tonkin joined Hope Natural in 1903. 
He became assistant superintendent of com- 
pressor stations in 1917; general superintend- 
ent in 1928; vice-president in 1932. He was 
named president and general manager in 
1939; chairman of the board in 1952. He 
retired in 1952. 

Mr. Tonkin was a graduate of Cornell Uni- 
versity. He is survived by his wife, a son, 
five daughters and two sisters. 


56 


Elliott Taylor 


nationally-known gas industry publisher and 
editor, died at his home in Gettysburg, Pa., on 
Christmas Day at the age of 55. 

Mr. Taylor had been a vigorous writer on 
gas industry policy matters for more than 25 
years. Since 1949, he was publisher and editor 
of American Gas Journal, oldest publication 
in the industry. Prior to that assignment, he 
was editorial director of Jenkins Publications, 
Los Angeles. 

During World War I, Mr. Taylor left his 
senior classes at Pennsylvania State College to 
join the A.E.F. in France. 

In collaboration with his wife, Katherine 
Kressman Taylor, he formulated the plan in 
1938 for “Address Unknown”, the popular 
book of letters to and from a man in Germany, 
culminating in the return to San Francisco of 
a letter with the official German stamp, “Au- 
thor Unknown”. 

Mr. Taylor is survived by his widow, Kath- 


erine Kressmann Taylor; three sons, Thomas, 
Douglas and Jonathan; and a daughter, Mrs. 
Michael Chase. 


Paul S. Clapp 


retired utilities executive, 63, died on Decem- 
ber 5 at his home in New York City. 

Mr. Clapp was vice-president of Columbia 
Gas & Electric Corp., Ohio, from 1932 to 
1942, and then became vice-president of both 
The Ohio Fuel Gas Company and The Cincin- 
nati Gas & Electric Company. In 1945, he 
also became vice-president of the Columbia 
Engineering Company. 

He was a former managing director of Na 
tional Electric Light Association, now known 
as Edison Electric Institute. 


Herman E. Philipp 
a member of the N. Y. State Public Service 
Commission, died on November 28. Mr. 
Philipp was a member of A. G. A. 
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A.G.A. 
Advisory 
Council 


FRANK H. ADAMS.......... Toledo, Ohio 
Meee MEGBEEs 666s cscs Rochester, N. Y. 
me BERTOLETTE........ Hartford, Conn. 
CE 6 b5 dit 6 5c ee anced Chicago, Ill. 
SEO SUR s i009 640.64. Philadelphia, Pa. 
GLENN W. CLARK...Oklahoma City, Okla. 
meet COOPER... ..... Wilmington, Del. 
STUART M. CROCKER....New York, N. Y. 
RE PWNS 6 So c5 senescence Detroit, Mich. 
RALPH L. FLETCHER...... Providence, R. |. 
ECG. a:6.5.6%. 0056005065 Detroit, Mich 
BE, COREEING 05 cc secs Birmingham, Ala. 
Pee, GUCFFROT o.oo scies Portland, Cre. 
W. G. HAMILTON, JR..... Philadelphia, Pa. 
Mey PART. oc. cc ccccce Nashville, Tenn. 
k. W. HENDEE....Colorado Springs, Colo. 
ee, HMESKETT ......... Minneapolis, Minn. 
STANLEY H. HOBSON....... Rockford, Ill. 
Oy SEA Dallas, Texas 
3: a ae New York, N. Y. 
meer E. LONG....... Philadelphia, Pa. 
BME LYDECKER 6 cccccseces Newark, N. J. 
EARLE J. MACHOLD...... Syracuse, N. Y. 
N.C. MCGOWEN......... Shreveport, La. 
Pe MAERRIAM, 5 occ ccccccss Omaha, Neb. 
JAMES S. MOULTON. .San Francisco, Calif. 
BE WH. OUI’ 06s ccnsss St. Louis, Mo. 
a re Birmingham, Ala. 
J FRENCH ROBINSON. ...New York, N. Y. 
Se MEY, IRon ccs ccs New York, N. Y. 
LOUIS RUTHENBURG...... Evansville, Ind. 
ALVAN H. STACK........... Tampa, Fla. 
mere G. TAYLOR. ....56... Reading, Pa. 
PAUL R. TAYLOR........ New York, N. Y. 
R. J. VANDAGRIFF........ St. Louis, Mo. 
TOM P. WALKER.......... Houston, Texas 
I 5 dik 0 00.8.0 8604.0 Chatham, Ontario 


CHANNING W. WILSON.. .Baltimore, Md. 
HARRY K. WRENCH....Minneapolis, Minn. 
ME BIGOT vcdcascsresna Dallas, Texas 


PAR COMMITTEE 


Chairman—James F. Oates, Jr., The 
Peoples Gas Light and Coke Co., Chi- 
cago, Ill. 


FINANCE COMMITTEE 


Chairman—Frank H. Lerch, Jr., Consoli- 
dated Natural Gas Co., New York, 
N. Y. 


LABORATORIES MANAGING COMMITTEE 


Chairman—Arthur F. Bridge, Southern 
Counties Gas Co. of California, Los 
Angeles, Calif. 








Associated organizations 


GAS APPLIANCE 

MANUFACTURERS ASSOCIATION 

Pres.—Sheldon Coleman, Coleman Co., Inc., 
Wichita, Kansas 

Man. Dir.—H. Leigh Whitelaw, 60 East 42nd 
St., New York 17, N. Y. 


CANADIAN GAS ASSOCIATION 

Pres.—D. K. Yorath, Northwestern Utilities, 
Ltd., Edmonton, Alta. 

Exec. Sec.-Tr.—Warner A. Higgins, Room 
804, 6 Adelaide St., E., Toronto 1, On- 


tario. 


FLORIDA-GEORGIA GAS 

ASSOCIATION 

Chairman—Howard Ferris, South Atlantic 
Gas Co., Orlando, Fla. 

Sec.-Tr.—A. H. Gaede, Florida Home Gas 
Co., Deland, Fla. 


ILLINOIS PUBLIC UTILITIES 

ASSOCIATION 

Pres.—C. W. Organ, Central Illinois Light 
Co., Springfield, III. 

Sec.-Tr.—T. A. Schlink, Central Illinois Light 
Co., Springfield, Ill. 


INDIANA GAS ASSOCIATION 
Pres.—J. C. Sackman, Northern Indiana 
Public Service Co., Hammond, Ind. 
Sec.—V. C. Seiter, Citizens Gas and Coke 

Utility, Indianapolis 9, Ind. 


THE MARYLAND UTILITIES 

ASSOCIATION 

Pres.—E. Cleveland Giddings, Capital Transit 
Co., Washington, D. C. 

Sec.—Robert L. Smith, 26 West Patrick St., 
Frederick, Md. 


MICHIGAN GAS ASSOCIATION 

Pres.—E. V. Gneiner, Citizens Gas Fuel Co., 
Adrian, Mich. 

Sec.-Tr.—M. G. Kendrick, Michigan Consoli- 
dated Gas Co., Ann Arbor, Mich. 


SOUTHERN GAS ASSOCIATION 

Pres.—H. K. Griffin, Mississippi Valley Gas 
Co., Meridian, Miss. 

Man. Dir.—Robert R. Suttle, 1932 Life of 
American Building, Dallas 1, Texas. 


MID-WEST GAS ASSOCIATION 

Pres.—E. E. Baxter, Central Electric & Gas 
Co., Lincoln, Nebr. 

Sec.-Tr.—Harold E. Peckham, Northern States 
Power Co., St. Pau! 2, Minn. 


NATURAL GAS AND PETROLEUM 

ASSOCIATION OF CANADA 

Pres.—S. B. Severson, Dominion Natural 
Gas Co., Buffalo, N. Y. 

Sec.—S. C. Hanna, United Gas & Fuel Co 
of Hamilton, Hamilton, Ontario. 


NEW ENGLAND GAS ASSOCIATION 


Pres.—Jesse L. Johnson, Providence Gas Co., 
Providence, R. |. 

Man. Dir.—Clark Belden, 10 Newbury St., 
Boston 16, Mass. 


NEW JERSEY GAS ASSOCIATION 


Pres.—Henry Rohrs, Elizabethtown Consoli- 
dated Gas Co., Elizabeth, N. J. 

Sec.-Tr.—W. D. Relyea, Public Service Gas & 
Electric Co., Newark 1, N. J. 


OKLAHOMA UTILITIES ASSOCIATION 

Pres.—Earl J. Newlin, State Fuel Supply 
Co., Oklahoma City, Okla. 

Sec.—Kate A. Niblack, 2415 Oklahoma Bilt- 
more Hotel, Oklahoma City, Okla. 


PACIFIC COAST GAS ASSOCIATION 


Pres.—W. C. Mainwaring, British Columbia 
Electric Co., Vancouver, B. C. 

Man. Dir.—Clifford Johnstone, 2 Pine St., 
San Francisco 11, Calif. 


PENNSYLVANIA GAS ASSOCIATION 


Pres.—Andrew S. Morgan, Lancaster County 
Div., United Gas Inmprovement Co., 
Lancaster, Pa. 

Sec.—R. W. Uhler, Lebanon Valley Gas Div., 
United Gas Improvement Co., Lebanon, 
Pa. 


PENNSYLVANIA NATURAL GAS 
MEN’S ASSOCIATION 


Pres.—H. S. Rose, United Natural Gas Co., 
Oil City, Pa. 

Exec. Sec.—George Doying, 2619 Grant 
Bldg., Pittsburgh 19, Pa. 


SOUTHEASTERN GAS 
ASSOCIATION 


Pres.—John O. Sholar, South Carolina Elec- 
tric & Gas Co., Columbia, S. C. 

Sec.-Tr.—Edward W. Ruggles, North Caro- 
lina State College, Raleigh, N. C. 


WISCONSIN UTILITIES 

ASSOCIATION 

Pres.—George A. Donald, Lake Superior Dis- 
trict Power Co., Ashland, Wis. 

Exec.-Sec.—A. F. Herwig, 135 West Wells 
St., Milwaukee 3, Wis. 





American Gas Association 


HEADQUARTERS, 420 LEXINGTON AVE., NEW YORK 17, N. Y. 


A. G. A. LABORATORIES ° 
WASHINGTON OFFICE + 


<4 Officers > 


bec theo Rakad geen Boston Consolidated Gas Co., Boston, 
odie aceejen ain Bee Southern California Gas Co., Los Angeles, 
oa ee aeaee Northern Indiana Public Service Co., Hammond, 
PERS a fae Long Island Lighting Co., Mineola, N. ¥ 
BPTI AE ha TOR American Gas Association, New York, N. ¥, 
caccaraen ens e oam American Gas Association, New York, N, ' 


SN. sos caaces bmceneeeceoenme -EARL H. EACKER....... 
First Vice-President..............00 -F. M. BANKS.......... 
Second Vice-President.............. -DEAN H. MITCHELL..... 
PE. 0 i cicdcsviskiadetwaeonns VINCENT T. MILES..... 
Managing Director...............4. -H. CARL WOLF........ 
NOE Svan exchdecceCarbus aacewee KURWIN R. BOYES..... 


<4 Section Chairmen > 


PE Pe ee Michigan Consolidated Gas Co., Detroit, 
donan Shanken Washington Gas Light Co., Washington, D. 
Pr re RCE AS. The Ohio Fuel Gas Co., Toledo, © 
ood caplencaane Rochester Gas & Electric Corp., Rochester, N. ¥ 





Accounting Section.............+. oe PAUL E. EWERS........ 
General Manag ¢ Section......... HOWARD B. NOYES.... 
Industrial and Commercial Gas Section. CHARLES C. EELES...... 
Operating Section..............000 B.D. PRR cc cccwccses 


<4 Directors > 


M. A. ABERNATHY. . 


ERNEST R. ACKER 
Central Hudson Gas & Electric Corp., Poughkeepsie, N. Y. 


.United Gas Pipe Line Co., Shreveport, La. 


B. C. ADAMS... ccc The Gas Service Co., Kansas City, Mo. 
L. L. BAXTER..... Arkansas Western Gas Co., Fayetteville, Ark. 
L. B. BONNETT 


Consolidated Edison Co. of New York, Inc., New York, N. Y. 


EVERETT J. BOOTHBY 
AEA tS Washington Gas Light Co., Washington, D. C. 


DUDLEY B. W. BROWN 
cage eee Milwaukee Gas Light Co., Milwaukee, Wisc. 


CB DR once ckdendacanccencsadescesius Canadian 
Western Natural Gas Co. Ltd., Calgary, Alberta, Canada 


SHELDON COLEMAN. ..The Coleman Co., Inc., Wichita, Kansas 


A. W. CONOVER.......... Equitable Gas Co., Pittsburgh, Pa. 
H. C. CUMMINS 

satan ketes Northern States Power Co., Minneapolis, Minn. 
dB. DORIA 6 dc cccectgneen Servel Inc., Evansville, Ind. 
N. HENRY GELLERT.......... Seattle Gas Co., Seattle, Wash. 
LYLE C. HARVEY 

<amaasiebed Affiliated Gas Equipment, Inc., Cleveland, Ohio 


FREDERIC O. HESS...Selas Corp. of America, Philadelphia, Pa. 


< Association Staff > 


Managing Director.........ecceeceeecrecees H. CARL WOLF 
Assistant Managing Director............. JOHN W. WEST, JR. 


Director, A. G. A. Laboratories, and 


Assistant Managing Director, A. G. A.....EDWIN L. HALL 


Secretary and Convention Manager........ KURWIN R. BOYES 
Controller & Assistant Secretary.............. O. W. BREWER 
Director of PAR Program, Secretary, PAR Committee 

on rtigcOes sped se secur eena week ee OTTO E. ZWANZIG 
Assistant to Managing Director and Secretary, 

General Management Section........ B. A. McCANDLESS 
Secretary, Accounting Section.......... THOMAS J. SHANLEY 
Secretary, Industrial and Commercial 
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